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WE DO OUR PART 


SOMEBODY ASKED 


ABOUT WC oS O RADIO SALES had the figures. Had all the figures. And here 


is just part of the report given to the “spot” advertiser 
who asked for definite information about this one market. 


(On Page 35 you will find a complete list of RADIO SALES’ stations for which similar facts are available.) 





COVERAGE: Detailed map submitted: 


115 counties in guaranteed Primary Listening 
Area; 598 counties in Secondary Listening Areas. 


IN PRIMARY LISTENING AREA ONLY: 
POPULATION . 3,175,027 RADIO LISTENERS . 1,610,100 
TOTAL FAMILIES . 754,211 TELEPHONE HOMES . 473,190 
RADIOHOMES . 447,250 PASS. AUTOMOBILES . 730,180 





COMPARATIVE POPULARITY: 


WCCO—FIRST choice of 60.1% of local audience 
Second Station received only 37.4% of the votes. 








SIZE OF REGULAR AUDIENCE: 


94.4% of local audience listens 
habitually to WCCO 





Only these facts give you a chance to buy “time” 
1 90n the basis of actual value. Get them from. 


RADIO SALES 


INCORPORATED 


485 Madison Ave., New York e Wickersham 2-2000 
410 N. Michigan Ave., Chicago e Whitehall 6000 
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In the last analysis, a station's coverage, its power, its popularity are j 
merely sign posts to guide you. Your objective is RESULTS. From a 

common sense angle, the station to “do a job” for you in a given 
market is the one which has a year-in and year-out record of producing 


tangible results; of actually increasing its clients’ sales. 





Indications of coverage are important; we can give you fairly exact 
pictures based on mail response. Power is a factor; we can show you 
how the stations we represent are adequately equipped in this respect. 
Popularity is significant; we can name programs which instantly 


denote leadership. 








But, most important, we can go over our records and detail out- 
standing successes which advertisers have achieved. Their experiences 
are the surest measurements you can use. 

For your convenience, it is only necessary to contact the office 
nearest you for information about one or all of the seventeen leading 


stations in eleven major markets. 


NEW YORK °* CHICAGO °- SAN FRANCISCO 
Representatives at all seventeen stations 


N B LOCAL SERVICE BUREAU 


WEAF & WJZ WBZ WBZA ~WGY WRC & WMAL KDKA 


New York * Boston — Springfield, Mass. ° Yo} aX=dat-tort-Vebg ° MVETS ob bates ic) Oe Dam OF * Pittsburgh 
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WTAM WMAQ & WENR KOA KPO, KGO & KYA KGA KEX 


Cleveland ~ 1} ab Lot-Te re Denver — NY: bale & e- bales Clore) 4 Ny ole} tbat Portland, Ore. 
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W HEN you address your radio message to the Middle West ea 
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Center of Population Group 


CLEARED CHANNEL i ‘ : : . NAB 
yf it is the only high-powered, cleared channel station in this area. venti 
e aaa 

ruth Tee For more than eleven years this old standby, which is owned = 

e and operated by The Courier-Journal and The Louisville a 
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BASIC CBS STATION that time it has built prestige and acquired a vast audience of —_ 
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NAB Meeting Launches New Business Era 


By SOL TAISHOFF 


Successful Parley Keeps Broadcasters Apace With Times; 


Urges Transcription Ruling; Considers Code, Copyright 


PLEDGING themselves to a pro- 
gram of sound and ethical man- 
agement in consonance with the 
objectives of the NRA, more than 
300 delegates to the eleventh an- 
nual convention of the NAB con- 
cluded their four-day session at 
White Sulphur Springs, W. Va., 
Oct. 11, with the feeling that they 
had accomplished more for their 
own economic welfare than at any 
previous convention in broadcast- 
ing history. 

According to charter members, it 
was the most successful conven- 
tion ever held by the NAB, follow- 
ing the most active year the trade 
association ever has experienced 
because of the swift movement of 
events both as they have affected 
business at large and the broad- 
casting industry in particular. Op- 
timism over business prospects for 
the current season was generally 
expressed, and actions were taken 
with a view to accelerating place- 
ment of spot business with sta- 
tions. 


Slate of Officers: 


RELUCTANT to change leadership 
at this time, particularly in view 
of the record achieved by the 
NAB’s officers since the last con- 
vention, the delegates returned to 
office the entire official slate, with 
the exception of Arthur B. Church, 
KMBC, Kansas City, who was 
succeeded as treasurer by Isaac 
D. Levy, WCAU, Philadelphia. 
Mr. Church was elected to the 
board of directors, 

At the helm of the NAB during 
the coming year is Alfred J. Mc- 
Cosker, WOR, Newark, the man 
who has guided the association’s 
destinies since the convention last 
year. He was reelected by unani- 
mous vote. 

Also reelected as vice presidents 
were Leo J. Fitzpatrick, WJR, and 
John Shepard, III, Yankee Net- 
work. Philip G. Loucks won unani- 
mous reappointment for his fourth 
term as managing director by the 
board of directors, after high trib- 
ute had been paid to the conduct 
of his office during the preceding 
Year. 
ssa ~ re of direc- 

e llham §, edges, 
RDKA, former president, and H. 
- Carpenter, WPTF. Newly 





RENAMED— 
Alfred J. Me- 
Cosker, WOR, 
left, was reelect- 
ed for a second 
term as presi- 
dent of the NAB 
by unanimous 
vote. Philip G. 
Loucks, below, 
was chosen by 
the board unani- 
mously to con- 
tinue as manag- 
ing director. 














elected directors are Mr. Church, 


F. M. Russell, Washington vice 
president of NBC, and I. R. Louns- 
berry, WGR and WKBW. 

By resolution, the NAB commit- 
ted itself to prompt eradication of 
business practices long deemed in- 
imical to the best interests of the 
industry, wiping out such repug- 
nant dealings as acceptance of 
“per inquiry” business, acceptance 
of commercial programs on a sus- 
taining basis, deviation from rate 
cards and lottery programs. 

Of paramount importance with 
respect to placement of spot busi- 
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NAB Officers, 1934 


President 
Alfred J. McCosker, WOR 


Vice Presidents 
Leo Fitzpatrick, WJR v 
John Shepard, III, 
WNAC-WAAB 
Treasurer 
Isaac D. Levy, WCAU 
Directors Elected 
Arthur B. Church, KMBC 
Frank M. Russell, WRC- 
WMAL 
H. K. Carpenter, WPTF 
I. R. Lounsberry, WGR- 
WKBW 
William S. Hedges, KDKA v¥ 
Directors Continued 
Henry A. Bellows, WCCO 
Quin A. Ryan, WGN ' 
E. B. Craney, KGIR 
Walter J. Damm, WTMJ 
J. Thomas Lyons, WCAO 
Lambdin Kay, WSB 
I. Z. Buckwalter, WGAL 
J. T. Ward, WLAC 
W. W. Gedge, WMBC 
Leo B. Tyson* 


*Formerly of KHJ, recently 
resigned. 








ness was the adoption of a resolu- 
tion urging the Radio Commission 
to alter its present regulations re- 
quiring electrically transcribed 
programs for broadcasting be an- 
nounced as such, so that a tran- 
scription may be announced mere- 
ly as a production of the concern 
making the program. How the 
Commission will act, of course, is 
problematical; but favorable ac- 
tion, it is felt, would open up a 
large volume of transcription busi- 
ness heretofore denied the indus- 
try because of the stigma of the 
“canned music” announcement. 

Earlier in the convention, the 
commercial committee had recom- 
mended that the announcement re- 
quirement be eliminated altogether 
in the case of transcriptions. In 
closed session on the concluding 
day, however, the modification was 
agreed to after much debate, in 
which opponents of the blanket re- 
moval said such action would in- 
vite trouble with labor and also 
would smack of fraud on the pub- 
lic. With the amended announce- 
ment finally approved, it was 
pointed out, the _ transcription 
would carry an announcement 
such as “This is a presentation of 
the Blank Broadcasting Co.”, fill- 
ing in the name of the producer of 
the transcription. 


ASCAP Battle Intensified: 


THAT the war’ against ASCAP 
will be intensified rather than 
abated was made evident by the 
NAB action on this all-important 
issue. After listening to inspiring 
addresses by Mr. Levy, newly 
elected treasurer, and Joseph C. 
Hostetler, of the law firm of New- 
ton D. Baker, NAB copyright 
counsel, as well as to Oswald 
Schuette, NAB copyright director, 
the membership responded enthu- 
siastically to the call for an anti- 
ASCAP war-chest. Many stations 
pledged to the NAB 10 per cent of 
the monthly royalty remittance to 
ASCAP to carry on this fight. 
Still smarting under the sting of 
the extortionate 3-4-5 per cent con- 
tracts, plus sustaining fees, in- 
voked upon stations more than a 
year ago, the stations were told 
that this tribute would be increased 
many fold after 1935 unless 
ASCAP is broken up before that 
time. The present contracts, which 
stations were forced to accept un- 
der threat of withdrawal of 
ASCAP music from the air in Sep- 
tember, 1932, provided for a 3 per 
cent royalty on gross receipts of 
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stations for the first year, 4 per 
cent this year, and 5 per cent next 
year, plus arbitrarily fixed sus- 
taining fees. 

The biggest shot yet fired at 
ASCAP is the suit of WIP, Phila- 
delphia, filed by the Baker firm, 
for dissolution of the music trust 
as an illegal monopoly, the dele- 
gates were told. But they were 
given added hope in the disclosure 
that both the Department of Jus- 
tice and Federal Trade Commis- 
sion are progressing in their in- 
vestigations of ASCAP, which ulti- 
mately may result in the filing of 
anti-trust suits. 

The pending NRA code for the 
broadcasting industry came in for 
a large share of the discussion. 
The association, following an ex- 
planation of the code by John W. 
Guider, Washington attorney, and 
NAB code council, adopted a reso- 
lution urging the absolute neces- 
sity of a 48-hour minimum week 
for broadcast operators and con- 
trol men, since stations must oper- 
ate full schedule to serve the pub- 
lic and since broadcasters would 
suffer disastrously if shorter hours 
were invoked. 


The Tugwell Bill: 


THE so-called Tugwell bill, which 
would place stringent restrictions 
upon food, drug and cosmetic ad- 
vertising, led to the adoption 
of a resolution recording the NAB 
as definitely opposed to enactment 
of such legislation unless far- 
reaching changes are made in the 
pending measure. 

In addition to the more than 300 
broadcasters, the convention was 
attended by an unpredecented 
number of agency officials, station 





Alfred J. McCosker, President 





Message from President Roosevelt 


National Association of Broadcasters 

White Sulphur Springs, West Virginia 

I extend to you and to the members of the National Association 
of Broadcasters assembled in convention at White Sulphur Springs 
my heartiest greetings Stop Your organization stands for a 
young but tremendously important industry Stop I know this 
convention will carry forward another year of successful achieve- 
ment and assure you that you have my good wishes. 


FRANKLIN D. ROOSEVELT 












DR. LEON LEVY—Winner of the 
trophy awarded by BROADCAST- 
ING Magazine in the golf tourna- 
ment at White Sulphur Springs. 


representatives and others identi- 
fied with the business of broad- 
casters. Talk of the formation of 
new groups of stations to serve 
particular markets permeated the 
convention, and there was consid- 
erable turnover of new accounts. 


Food for thought about exclu- 
sive representation of stations and 
payment of only single commis- 
sions for production of business 
was injected by John Benson, pres- 
ident of the American Association 
of Advertising Agencies. This or- 
ganization already has endorsed 
exclusive, as opposed to general, 
representation, and Mr. Benson 
said he thought the former would 
inevitably become the general prac- 
tice. 

Television won a place in NAB 
activity with the adoption of a 
resolution for the appointment of 
a television committee to study its 
status and the place it ultimately 
is destined to hold in the broad- 
casting realm. Action came after 
John V. L. Hogan, consulting en- 
gineer, had expounded on the prog- 
ress made with both television and 
facsimile transmission and urged 
broadcasters to interest them- 


selves in it as the logical asgsgogj. 
ate of commercial sound broad. 
casting. 


Sykes Opens Conclave: 


IN ACCORDANCE with estab. 
lished NAB custom the convention 
opened with an address by the 
head of the Radio Commis. 
sion. Chairman Sykes, the speak. 
er, traced the development of radio 
since enactment of the Radio Act 
of 1927. It was first-hand infor. 
mation, for Judge Sykes has been 
a Commissioner since that agency's 
creation. 

Without the remarkable strides 
of broadcasting, Judge Sykes as- 
serted, the Radio Act of 1927 
would have been unnecessary. He 
said the vast improvements ip 
quality of both transmission and 
reception have done much to es- 
tablish broadcasting as a major 
and indispensable mode of public 
service. Even synchronization, he 
said, gives promise of full success, 
and the Commission chairman 
visualized the day when it will go 
far toward relieving congestion in 
the broadcast spectrum. 

“Some day”, he said, “television 
will be perfected. I also believe 
that ways will be found to reduce 
the present 10 ke. separation be- 
tween channels in the broadcast 
band. In fact, I decline to be sur- 
prised at any of these inventions.” 

Talking extemporaneously upon 
completion of his prepared ad- 
dress, Judge Sykes paid high trib- 
ute to the work of the NAB and 
to its officers. The Commission, he 
said, appreciates the problems 
confronting the industry and is 
confident that the NAB, under its 
“able leadership”, will do its part 





Texts of Resolutions Adopted 


by NAB Convention .. . 





Broadcasters’ Code 


Resolved, that the NAB hereby in- 
dorses the work of its Code Com- 
mittee in the preparation of a code 
of fair competition for the broad- 
casting industry, and specifically 
urges upon the Code Committee 
the absolute necessity for main- 
taining the principle of a 48 hour 
minimum week for broadcast op- 
erators and control men, on the 
ground that the long hours, seven 
days each week, during which this 
industry must operate as a matter 
of service to the public, makes it 
impossible for many broadcasters 
to continue in business except at 
a disastrous loss on the basis of 
shorter hours for operators and 
control men. 
* * * 


Electrical Transcriptions 


Whereas, the use of the electrical 
transcription method of broadcast- 
ing programs is generally accepted 
by both stations and by listeners, 
and has become an important eco- 
nomic factor in the operation of 
broadcasting stations, and 
Whereas, there is definite evidence 
of serious loss in income to sta- 
tions because of existing require- 
ments that electrical transcription 
programs must be so announced, 
and 

Whereas, there has been sufficjent 
progress in the manufacture of 
electrical transcription programs 


Page 6 


that the reproduction of the ma- 
jority of such programs is now 
generally considered as excellent, 
and 
Whereas, the broadcasting indus- 
try would be greatly benefited by 
the removal of existing restric- 
tions, therefore, be it 
Resolved, that the NAB hereby re- 
spectfully urges the Federal Radio 
Commission to alter the existing 
regulations requiring that electri- 
cally transcribed programs made 
especially for broadcasting be so 
announced, so that such a tran- 
scription may be announced merely 
as a production of the concern 
making such transcription. 

* * ok 


Time Chiselers 


Whereas, the practice of accepting 
“script” and electrically transcribed 
programs of a commercial charac- 
ter on a sustaining basis, is against 
public interest, convenience and 
necessity, and 

Whereas, such a practice is unfair 
to legitimate buyers of broadcast- 
ers facilities, be it therefore, 
Resolved, that the National Asso- 
ciation of Broadcasters considers 
such business so accepted as con- 
stituting an unfair trade practice. 

* * * 


Contingency Accounts 


Whereas, the practice of accepting 
business on a “per inquiry” and 
“commission” or “contingent” basis 


has been widespread among sta- 
tions, and is against public inter- 
est, convenience and necessity, and 
Whereas, such practices are inimi- 
cal to the best interests of broad- 
casting, and unfair to legitimate 
buyers paying card rates, be it 
therefore 

Resolved, that the NAB considers 
such business so accepted as con- 
stituting unfair trade practices, 
and that furthermore, all business 
must be accepted only at card 


rates. 
* * * 


Three Year Licenses 


Resolved, that in view of the com- 
mitment now being required of 
every broadcaster under the terms 
of the National Recovery Act, it 
is a manifest injustice that this 
industry should be compelled to 
measure the existence of every one 
of its component parts in terms of 
not more than six months, and 
that, as a definite part of the na- 
tional program of recovery and 
increased stability and confidence, 
the broadcasters are clearly en- 
titled to the full term of license 
provided by Congress in the Radio 
Act of 1927; and this association 
hereby directs its officers and di- 
rectors to present to the Federal 
Radio Commission its urgent re- 
quest for action which will bring 
the regulations of that Commis- 
sion in accord with the provisions 
of the law. 


Food and Drugs Act 


Resolved, that while the NAB is 
eager to cooperate in protecting 
the public against exploitation 
through untruth or unscrupulous 
advertising, it believes that any 
legislation for this purpose must 
be reasonable and precise in defi- 
nition, uniform in administration 
and fair in application, and there- 
fore this association must record 
itself as definitely opposed to the 
enactment, unless on the basis of 
many and far-reaching changes 
therein, of the bills to rewrite the 
Pure Food and Drug Law now 
pending in both Houses of the Fed- 
eral Congress. 
* * 


Copyright Campaigns 


Resolved, that the NAB hereby ap- 
proves the past action of its offi- 
cers and directors in their effort 
to secure an equitable contract be- 
tween the American Society of 
Composers, Authors & Publishers 
and the broadcasters, and hereby 
authorizes and directs officers and 
directors to continue such effort, 
and to raise all necessary funds 
for that purpose, in such manner 
as they may deem most effective. 


Coverage Surveys 


Whereas, there is an insistent de- 
mand on the part of advertisers 


(Continued on page 37) 
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Pittsburgh, chairman of the tax 


committee. This little - known py 6s 

vitally important phase of radi is eS: 

was characterized by President broat 

McCosker as one of the most im. their 

portant issues confronting broad. will 

casters. tile f 

Reviewing tax legislation since nues. 

the inception of broadcasting, My AP 

Elkin emphasized the importance comn 

of keeping close watch over legis. the f 

lation of this character. He urged Pres: 

that state committees, perhaps of ing 

two members each, be designated task 

to watch their legislatures and re. office 

port on all such measures, hoy. vacal 

ever indirectly related to NAB sister 

oe: : — headquarters. Cleve 

ae! Cscze i 3 esp “It is better to nip in the bud bard, 

AFTER THE GAME—Lower, left to right: Frank M. Russell, NBC; WCA 

Don Davis, WHB; Herbert Hollister, WLBF; William S. Hedges, KDKA; Kauf 

Robert D. Boniel, Edward Petry & Co. Upper left to right: Bond Th 
Geddes, Radio Manufacturers Ass’n; V. Ford Greaves, Federal Radio 

Commission; William H. West, KSD; Edward K. Cargill, WM AZ. — 





along with all other members of 
industry toward industrial recov- 
ery. 

After a ringing salvo of applause 
for Judge Sykes and an expression 
of appreciation in the association’s 
behalf by President McCosker, the 
latter read a telegram from Post- 
master General James A. Farley 
expressing a wish for a success- 
ful convention and in behalf of the 
Democratic National Committee, 
of which he is chairman, thanks 
for the excellent cooperation the 
broadcasting stations are giving 
the administration. 

In his opening address, Presi- 
dent McCosker asserted that the 
past year has been the most pro- 
gressive, in point of zealous ac- 


posal for reduced dues for small 
stations. “I urge and confidently 
expect you will ratify this provi- 
sion for minimum dues because * 
not only equips your organization 
to administer the code but should 
prove a valuable step toward solid- 
ifying the best interests of all 
broadcasters in the United States 
into one active, potent and con- 
structive trade organization.” 


Loucks Notes Expansion: 


IN A CONCISE report of the 
year’s activity, Mr. Loucks re- 
viewed only the high spots of what 
he described as the “most active 
year in the history of the associa- 


DISTINGUISHED GROUP—Left to right: Glenn Snyder, WLS; Miss 





Margaret Jessup, McCann-Erickson, Inc.; J. T. Ward, WLAC; Lewis 
Allen Weiss, WJR; Ernest B. Foote; C. U. Price, KFH. 

















tivity and things accomplished, in pone le pe ee pret spel ia 
the NAB’s history. The previous "hy" pee a ‘ 
convention at St. Louis, he de- The membership, he said, has siste 
clared, charted the most extensive "Wn from 205 at the time of the Oma 
program ever undertaken by the St. Louis meeting to 276 now, an wol 
organization, but the association ‘crease of 32 per cent. While the liam: 
has been far from laggard in ful- membership consists of less than Hen 
filling it. half of the 600 licensed stations, dent, 
the member stations do approxi- resol 
mately 82 per cent of the gross : bers 
McCosker’s Address: business of the industry. } <7 Detr 
That the NAB within the next Y ikigt Peor 
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Nerth American Radio Conference upon the increase in the service judgment in handling the associa- BROADCASTERS, Mr. Elkin said, oy 
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NRA on the broadcasting industry _ lished a business index, in which organization “many thousands of that holds broadcasting is  inter- radic 
ear 100 stations are cooperating, un- dollars.” He pointed out that the state commerce, and subject to the poin 
Activities incident to the formu- der Dr. Herman S. Hettinger, eco- operating budget of the association jurisdiction of Congress through tion 
lation of the code of fair competi- nomist, who during the summer has averaged $50,000 annually dur- its duly appvinted licensing av- cater 
tion for the industry were reviewed was with the NAB and who now ing the last two years and that the thority. The industry, he warned, jeer: 
briefly by the president. He com- has returned to his professorship cost of operation has been well should give close scrutiny to all ene 
mended Mr. Loucks, John W. at the University of Pennsylvania. within the budget. tax matters, particularly in vieW sg 
Guider, Washington attorney and Under the supervision of J. C. A call to broadcasters to unite of bills introduced in the last se“ | ing 
NAB code counsel, and the code McNary, NAB engineer, the engi- in an offensive against unfair tax sion of Congress seeking legisla- regu 
committee for their labors. neering department of the associa- levies by federal and state gov- tion which would give the states Mi 
In _ conciusion, Mr. McCosker tion was expanded and much valu- ernments upon broadcasters was added power to tax. Broadcasting nen 
urged favorable action on the pro- able technical work has been ac- sounded by E. M. Elkin, KDKA, unquestionably is intended to fall 
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within the purview of this pro- 
jected legislation, he said. . 

Emphasizing that prompt action 
is essential, Mr. Elkin called upon 
proadeasters to serve notice upon 
their state governments that they 
will not be singled out as a “fer- 
tile field for collection of tax reve- 
nues.” : 

Appointment of three special 
committees to bring in reports at 
the final session was announced by 
President McCosker. The nominat- 
ing committee was delegated the 
task of bringing in a new slate of 
officers and nominations for six 
vacancies on the board. It con- 
sisted of Harry Howlett, WHK, 
Cleveland, chairman; Stanley Hub- 
bard, KSTP, St. Paul; Roy Thomp- 
son, WFBG, Altoona; Leon Levy, 
WCAU, Philadelphia, and J. L. 
Kaufman, WCAE, Pittsburgh. 

The Credentials Committee con- 


ings on applications which techni- 
cally are impossible, he said. Sta- 
tions all too often ignore the Com- 
mission’s regulations, he said. He 
accordingly urged stations to 
“study their cases at home” before 
bringing them to Washington. 


Antennas Often Ignored: 


IMPROVED COVERAGE, exceed- 
ing even the claims made in frivo- 
lous applications, often can be pro- 
cured through improvement of an- 
tenna efficiency, Dr. Jolliffe as- 
serted. He cited instances in which 
stations spend large sums on trans- 
mission equipment, studios, etc., 
but are prone to regard their an- 
tenna, the final distributing fac- 


tor, as “two posts with wires 
strung between them.” He recom- 
mended that broadcasters spend 


their money in getting the maxi- 





A BEAUTEOUS BEVY—Some of 
the wives of delegates, left to 
right: Mrs. L. B. Wilson, WCKY; 
Mrs. Frank M. Russell, NBC; Mrs. 
Duke M. Patrick, Washington, and 
Mrs. William S. Hedges. 





sisted of John Gillin, Jr.. WOW, 
Omaha, chairman; LeRoy Mark, 
WOL, Washington, ‘and W. P. Wil- 
liamson, Jr.. WKBN, Youngstown. 
Henry A. Bellows, CBS vice presi- 
dent, was named chairman of the 
resolutions committee. Other mem- 
bers are W. . Gedge, WMBC, 
Detroit, and Edgar L. Bill, WMBD, 
Peoria, Ill. 


Engineering Session: 


ENGINEERING discussions occu- 
pied the evening session Oct. 9, 
with widespread interest shown in 
television and facsimile transmis- 
sion after the suggestion had been 
made by John V. L. Hogan that 
broadcasters get behind visual ra- 
dio and nurture and develop it 
with the objective of becoming the 
“visual broadcasters.” A _ resolu- 
tion urging repeal of the Davis 
equalization amendment, modifica- 
tion of the quota regulations and 
horizontal increases in power 
along scientific and well - founded 
engineering principles was adopted 
after considerable discussion from 
the floor. 

Dr. C. B. Jolliffe, chief engineer 
of the Radio Commission, opened 
the session with an extemporane- 
ous address in which he praised 
broadcasters for making American 
radio from the technical stand- 
point, superior to that of any na- 
tion in the world. But he depre- 
cated other practices prompted by 
overzeal on the part of many sta- 
tions to achieve increased facili- 
ties without regard for engineer- 
Ing limitations or Commission 
regulations. 

Many stations waste time and 
Money at utterly hopeless hear- 








HOWARD C. BARTH — Several 
times amateur champion of New 
York State, who was slated to meet 
George Lott in the regular White 
Sulphur Springs tennis tournament, 
only to have Lott default the match 


to him. 


Mr. Barth is manager of 
WSYR. 


mum results out of what equip- 
ment they have, rather than at 
some futile hearing, doomed be- 
fore it begins. 

Discussing the controverted 
quota issue, Dr. Jolliffe pointed out 
the Commission is bound by the 
Davis amendment and must adhere 
to the terms of the quota system 
it devised to comply with that law. 
If the industry thinks the Davis 
amendment is unjust, he declared, 
then it is up to the industry to 
unite in seeking a remedy. 

The Commission, Dr. Jolliffe de- 
clared, cannot act in the capacity 
of consulting engineers for broad- 
casting stations but it stands 
ready and willing to cooperate 
with the industry as a whole and 
to work with committees of the 
NAB. Stations, he said, should 
have technical men of a high or- 
der who can participate in develop- 
ing the technical phases of broad- 
casting. 

Mr. Hogan’s paper on visual 
broadcasting, reported elsewhere 
in this issue, provoked considera- 
ble discussion from the floor. Mr. 
Church, who himself operates an 
experimental television station in 
conjunction with KMBC, Kansas 
City, characterized the visual 
broadcasting status as of immedi- 
ate and significant importance. He 
introduced the resolution, which 
won unanimous approval, for the 
appointment of the television com- 
mittee to survey the visual radio 
field and to report promptly to the 
board of directors. 


Television Resolution: 


THE RESOLUTION 
full text: 

Whereas visual broadcasting on me- 
dium frequencies has reached the stage 
of development which is supporting 
growing television program interest, 
and 

Whereas, the NAB has a proper 
interest in providing adequate facili- 
ties including radio channels to broad- 
casting station owners for the rapid 


follows in 


. growth of visual broadcasting, includ- 


ing television and facsimile, and 

Whereas, the radio-using public will 
be usefully served by the continuous 
growth of such stations: 

Therefore, be it resolved, that the 
president of the association be and 
is hereby authorized and directed to 
appoint a special committee to be 
known as a “television committee” 
whose duty it shall be to assemble 
data from existing television stations 
and other sources concerning the per- 
formance characteristics and costs of 


visual broadcasting services, including 
television and facsimile transmission 
rendered on both medium frequency 


and ultra frequency channels together 
with extensions of such services rea- 
sonably to be expected, and to report 
thereon promptly to the board of 
directors. 


Resolution Raises Questions: 


DR. GEORGE W. YOUNG, 
WGDY, Minneapolis, also an oper- 
ator of an experimental television 
station, seconded the _ resolution 
motion. Paul Loyett, chief engi- 
neer of WOC-WHO, Des Moines, 
propounded a series of questions 
regarding television prospects, stu- 
dio technique and transmitter re- 
quirements. He sought informa- 
tion on channels, stations which 
could be accommodated and pros- 
pective expenditures for television 
stations. 

Direct answers were not forth- 
coming, but Mr. Church insisted 
that television development should 
not be delayed. Additional client 
expense incurred by possible use 
of sight entertainment in combi- 
nation with sound is a natural eco- 
nomic question, he asserted. If the 
station does not give value for the 
expenditure, television will not 
survive. From his experiments 
during the last several years, Mr. 
Church declared he is convinced 
that visual broadcasting will make 
more rapid progress than even 
sound broadcasting “if given the 
chance.” 

Glenn D. Gillett, consulting en- 
gineer, foresaw certain fundamen- 
tal questions destined to arise with 
television’s commercial advent and 
suggested an advance attack. It 
would be wise, he said, to attempt 
to determine what percentage of 
the listeners will be disposed to 
give their undivided attention to 
television reception, as contrasted 
with sound reception, which does 
not require such. attention. 

Mr. Hogan ventured the remark 
that this would be no more serious 
with the television advertiser than 
with the sound advertiser. Sta- 
tions will not be able to sell visual 
advertisers until they produce pro- 
grams of merit that will command 
reasonable attention. 


Raps Davis Amendment: 


ADOPTION of the Engineering 
Committee’s report came only af- 
ter a sharp colloquy as to whether 
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ft to right: J. A. Marquelin, Western Electric Co.; C. E. Midgely, Jr., 


Batten, Barton, Durstine & Osborn; Glenn D. Gillett, consulting engineer; Henry A. Bellows, CBS (who was 
leading the NAB tennis tournament when the pressure of convention business called it off); E. B. Craney, 


KGIR; Herbert Hollister, WLBF. 
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action should be taken on the con- 
yention floor or whether the reso- 
jution should be referrej to the 
poard of directors. With foseph A. 
Chambers, chief engineer of WLW, 
in the chair, a motion by Mr. 
Church to amend the procedure 
and have the resolution referred to 
the board was voted down. Mr. 
Church suggested this eourse be- 
cause only a portion of the NAB 
membership was represented at 
the meeting at the time. 

In his report, Mr. Ckambers re- 
viewed the work of thé committee 
on such matters as the proposed 
horizontal increase in power, tech- 
nical advances that can be made on 
both transmission and reception, 
and the evils of the Davis amend- 
ment. In brief, his resolution, as 
adopted, demands repeal of the 
Davis amendment because it is un- 
sound from a technical point of 
view and because the equality of 
service required in tae amendment 
actually does not result from ap- 
plication of the specifications set 
forth in that law. 

Until the Davis amendment may 
be repealed, the committee recom- 
mended that certain steps be taken 
to improve existing conditions. 
The committee decided, he said, 
that it is impracticable to promote 
any general plan for power in- 
ereases on all local and regional 
stations. Each channel requires in- 
dividual study because conditions 
are governed by the number, 
power, efficiencies and locations of 
stations on the same and adjacent 
channels. 

“Public service may be increased 
by authorization of increased 
powers in cases where it can be 





HANGOVER?—“Absolutely not”, 
says John F. Patt, WGAR, “just 
trying out the baths.” 





demonstrated that through the co- 
operation of all the stations on the 
channel toward reducing interfer- 
ing radiations in their territory 
and territory of stations in adja- 
tent channels by application of 
proper antenna design’, Mr. 
Chambers stated. 


Resolutions on Quotas: 


SPEAKING of the quota problems, 
Mr. Chambers said the existing 
quota system “is evidently based 
on the night-time interference 
capabilities of the various stations. 
The daytime interference condi- 
tions are not the same as those 
Which exist at night. It seems pos- 
sible to establish a different quota 
system for daytime operation. The 
establishment of a day quota sys- 
tem would remove the quota 
charges due to operation of day- 
time stations or increased day 
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power from the night quota sys- 
tem and permit power increases in 
cases where interference is not in- 
volved.” 

The engineering resolution fol- 
lows in full text: 

Whereas, it is the opinion of the 
Engineering Committee of the Na- 
tional Association of Broadcasters 
that the Davis amendment does not 
permit an equitable allocation of 
broadcast service, and 

Whereas, until such time as the 
Davis amendment may be repealed, 
improved public service may be ob- 
tained by increases in authorized 
power in cases where interference is 
not involved, and 

Whereas, use of the method of de- 
termining operating power specified in 
the Commission’s Rule 137 will, in 
general, permit most satisfactory use 
of licensed power and will permit 
benefits from improved antenna effi- 


ciency, and 
Whereas, the existing quota system 
based on nighttime interference is not 


fully applicable to daytime condi- 
tions, and, 
Whereas, more equitable charging 


of quota units may be realized by 
applying quota charges for clear chan- 
nel stations to zones instead of states, 
inasmuch as clear channel stations are 
presumed to render service to wide- 
spread areas, 

Be It Resolved: that the Engineer- 
ing Committee hereby goes on record 
as being opposed to the Davis Amend- 
ment, and as favoring its repeal and 
the application of the original Sec- 
tion 9 of the Radio Act of 1927. 

That as a means of improving pub- 
lic service until such time as the Davis 
amendment may be repealed it is rec- 
ommended to the Federal Radio Com- 
mission that the application of Rules 
74 and 75 be made more flexible to 
permit power increases in cases where 








SMILING WITH NBC—Left to right: Don Withycomb, NBC; John J. 


Storey, WTAG; L. B. Wilson, WCKY; Harold Fellows, WEEI. 








YOUNG TURK—Bill West, KSD, 
insists this glum view of him in a 
Turkish bath is not the result of a 
“morning after.” 





interference is not involved, and 

That the use of Rule 137 is recom- 
mended for the determination of op- 
erating power, and 

That the Federal Radio Commission 
be requested to determine the possi- 
bility of a separate quota system for 
daytime operation, providing for the 
removal of quota charges due to day- 
time stations and to increased day- 
time power from the night quota 
charge, and 

That the Federal Radio Commission 
be requested to modify the quota sys- 





Official Roster of NAB Convention Attendance 





FOLLOWING is the official registra- 
tion list of those attending the 
eleventh annual convention of the 
NAB at White Sulphur Springs, W. 
Va., Oct. 8-11. 


Adler, Ben, RCA Victor Co., Atlanta. 

Aitkenhead, John, WADC, Akron, O. 

Arnoux, Campbell, KTHS, Hot Springs, 
Ark. 


Baker, I. R., RCA Victor Co., Camden, 
N. J 


Baldwin, J. W., NAB, Washington. 

Barroll, Hope, WFBR, Baltimore. 

Barth, H. C., WSYR, Syracuse, N. Y. 

Bellows, H. A., CBS, Washington. 

Bemis, W. H., Cleveland. 

Benson, John, American Ass’n of Ad- 
vertising Agencies. 

Benson, L. A., WIL, St. Louis. 

Bill, Edgar L, WMBD, Peoria, IIl. 

Bisbee, F. C., Electrical Research Prod- 
ucts, New York. 

Bishop, F. L., KLZ, Denver. 

Blair, J. P.,-Greig-Blair & Co., Chi- 


cago. 

Bliss, S. H., WCLO, Janesville, Wis. 

Bodec, Ben, VARIETY, New York. 

Boniel, R. D., Edward Petry & Co., 
Chicago. 

~— Scott Howe, WIBX, Utica, 

Brandon, W. M., WOC-WHO, Daven- 
port, Ia. 

Breen, Marie E., New York. 

Brennan, H. J., WJAS, Pittsburgh. 

Brennan, K. H., WJAS, Pittsburgh. 

Bridges, W. C., WEBC, Duluth, Minn. 

—— I. Z., WGAL, Lancaster, 


a. 

Burke, Rev. Wallace, WWL, New Or- 
leans. 

Burton, C. W., WEEI, Boston. 

Butler, Burridge D., WLS, Chicago. 


Campbell, Martin B., WFAA, Dallas. 

Cargill, E. K.. WMAZ, Macon, Ga. 

Carpenter, H. K., WPTF, Raleigh, 
N. C 


Carter, Mickey, Allied Broadcasting 
Corp., Hollywood, Cal. 

Caulfield, S. W., WBNX, New York. 

Chambers, Joseph A., WLW & WSAI, 
Cincinnati. 

Chilton, A. L., KRLD, Dallas. 

Church, Arthur B., KMBC, Kansas 


City. 
Clancy, J. F., WTIC, Hartford, Conn. 
Codel, Martin, BROADCASTING Maga- 
zine, Washington. 
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Cohan, E. K., CBS, New York. 

Convey, Thomas Patrick, KWK, St. 
Louis. 

Cook, S. H., WFBL, Syracuse, N. Y. 

Cosman, J. V., Federal Telegraph Co., 
Paterson, N. J. 

Coulson, W. L., WHAS, Louisville. 

Craig, Norman, Scott Howe Bowen, 
Inc., New York. 

Crane, J. B., BROADCASTING Magazine, 
Washington. 

Craney, E. B., KGIR, Butte, Mont. 

Craven, T. A. M., Washington(WPEN). 

Crystal, Hank, Edward Petry & Co., 
New York. 

Cunningham, F.W., New York. 


Damm, Walter J.. WTMJ, Milwaukee. 

Davidson, Walter M., WLS, Chicago. 

Davis, Don, WHB, Kansas City. 

Davis, George W., Electrical Research 
Products, Ine., New York. 

Davis, G. W., Willard Tablet Co., 
Chicago. 

Deutsch, Percy L., World Broadcast- 
ing System, New York. 

Dirks, D., KFAB, Lincoln, Neb. 

Dowd, C. J., NAB, Washington. 

Dyer, G. T., WGES-WSBC, Chicago. 


Earl, Guy C., Jr.. KNX, Los Angeles. 

Eaves, A. J., Graybar Electric Co., 
New York. 

Ellis, G. D., Free & Sleininger, Chi- 
cago. 


Fellows, H. E., WEEI, Boston. 

Fernald, Dan, Scott Howe Bowen, Inc., 
New York. 

Field, L., Scott Howe Bowen, 
Chicago. 

Fisher, Thornton, BROADCASTING Mag- 
azine, Forest Hills, N. Y 

Fitzer, H. Dean, WDAF, Kansas City. 

Fitzpatrick, Leo, WJR, Detroit. 

Flamm, Donald. WMCA, New York. 

Flanigan, N. Y., WSPD, Toledo. 

Foote, Ernest B., New York. 

Fox, Leslie, WSM,. Nashville. 


Inc., 


Frieder, O. E., Willard Tablet Co., 
Chicago. 

Fritz, C. W., WSUN, St. Petersburg, 
Fla. 


Gamble, F. R., American Association 
of Advertising Agencies, New York. 

Gammons, E. H., WCCO, Minneapolis. 

Gannon, C. F., Erwin, Wasey & Co., 
New York. 

Gavin, T., WEBC, Duluth, Minn. 


Gedge, W. W., WMBC, Detroit. 

Gillett, G. D., Washington. 

Gillin, John J.. WOW, Omaha. 

Gish, E. B., KGRS, Amarillo, Tex. 

Gleason, Mrs. Gertrude, Cleveland. 

Gove, E. L., WHK, Cleveland. 

Greaves, V. Ford, Federal Radio Com- 
mission, Washington. 

Gregory, S. D., WBZ-WBZA, Boston- 
Springfield. 

Greig, H. J., Greig-Blair & Co., New 


York. 
Grubb, G. V., WKY, Oklahoma City. 
Guider, John W., Washington (KHJ). 


Halff, H., WOAI, San Antonio, Tex. 

Hayes, C., WHBC, Canton, O. 

Hedges, William S., KDKA, Pitts- 
burgh. 

Heinl, Robert D., Heinl News Service, 
Washington. 

Hendry, A. B., WIL, St. Louis. 

Higgins, H. C., New York. 

Hoessly, H. H., WAIU, Columbus, O. 

Hogan, John V. L., W2XR, New York. 


Hollinshead, M. A., Campbell-Ewald 
Co., Detroit. 

Hollister, Herbert, WLBF, Kansas 
City, Kan. 


Hopkins, J. F., WJBK, Detroit. 
Hopson, B. H., WAPI, Birmingham, 
Ala. 
Horn, C. W., NBC, New York. 
Hostetler, J. C., Baker, Hostetler, 
Sidlo & Paterson, Cleveland. 
Howlett, M. A., WHK, Cleveland. 
Howlett, Eric, WAIU, Columbus, O. 
Howlett, Harry, WHK, Cleveland. 
Hubbard, Stanley E., KSTP, St. Paul, 
Minn. 


Jansky, C. M., Jr., Jansky & Bailey, 
Washington. 

Jessup, Margaret E., McCann-Erick- 
son, Inc., New York. 

Johnson, J. A.. WTAX, Springfield, 
Til 


Jolliffe, C. B., Federal Radio Commis- 
sion, Washington. 
Jordan, R. B., WDBJ, Roanoke, Va. 
Karol, John, CBS, New York. 
Kaufman, J. L., WCAE, Pittsburgh. 
Kay, Lambdin, WSB, Atlanta. 
Kendrick, D. E., WKBF, Indianapolis. 
Kercher, George A., Edward Petry & 
Co., Chicago. 


Levy, Isaac D., WCAU, Philadelphia. 
Levy, Leon, WCAU, Philadelphia. 


(Continued on page 23) 
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tem so as to charge units for clear- 
channel stations to zones rather than 
to states, and 

That this resolution be transmitted 
to the Board of Directors of the Na- 
tional Association of Broadcasters. 

T. A. M. Craven, consulting en- 
gineer, moved adoption of the reso- 
lution after a talk from the floor 
in which he declared the proposal 
affords an opportunity for any sta- 
tion, regardless of size, to “do a 
job commensurate with its needs 
as long as no interference results.” 
He declined to accept Mr. Church’s 
proposed amendment for submis- 
sion of the resolution to the board. 


Benson Sees Golden Age: 


WITH Vice President Shepard 
presiding, the second day’s session 
was opened by John Benson, presi- 
dent of the A.A.A.A. His address, 
published elsewhere in this issue, 
invaded the important fields of 
station representation and cover- 
age surveys. Highly optimistic 
about business, Mr. Benson said 
advertising is “on the verge of a 
golden age.” He advocated clean, 
common sense business practices 
and elimination of “chiseling.” 

The dollars and cents aspects of 
the convention first appeared with 
the presentation by the Commer- 
cial Committee of its report. With 
Chairman H. K. Carpenter, WPTF, 
Raleigh, presiding, four resolu- 
tions —two of them embracing 
highly controversial issues—were 
adopted. 

The first surprise came when 
the convention, without a murmur 
of opposition, adopted a resolution 
condemning as unfair trade prac- 
tices the acceptance of “per in- 
quiry”, “commission” or ‘“contin- 
gent” contracts and acceptance on 
a sustaining basis of programs 
which are commercial in charac- 
ter. It resolved that all business 
should be accepted at card rates. 

Opposition to this resolution had 
been anticipated, notably from 
small stations. Several mail cam- 
paigns against such a provision in 
the pending NRA code had been 
instituted during the last several 
weeks, and this issue had flared up 
at the code hearing in Washing- 
ton last month. 


Disk Resolution Debated: 


THREE other resolutions were 
adopted. The first instructed NAB, 
through a proper committee, to 
undertake a study of all sales 
costs, and the second stated that 
the NAB is of the opinion that a 
survey of potential coverage is 
basic and preliminary to any fur- 
ther surveys or measurements. 
The third urged the Commission 
to remove the existing regulations 
requiring that electrically tran- 
scribed programs made especially 
for broadcasting be so announced. 

Prior to action on the latter pro- 
posal there was considerable de- 
bate. Warnings were sounded that 
such a step would invite trouble, 
if approved by the Commission, 
not only from labor groups but 
from the public. Failure to an- 
nounce an electrical transcription 
as such has a tinge of “fraud”, it 
was asserted. 

In offering the resolution, Chair- 
man Carpenter explained it was 
drafted after a heated five-hour 
session of his committee. 

A motion that the resolution be 
adopted was made by Bryan Mus- 
selman, WCDA, Allentown, Pa., 
and was seconded by Harry How- 


Page 12 





lett, WHK, Cleveland. Earl Gam- 
mons, WCCO, Minneapolis, felt 
the resolution was too broad, since 
it opened the way, in many in- 
stances, for the broadcasting, with- 
out qualifying announcements, of 
cheaply retraced phonograph rec- 
ords under the guise of transcrip- 
tions for broadcast purposes only, 
particularly as sustaining fea- 
tures. He characterized this as 
“unfair competition” with live tal- 
ent programs, produced at consid- 
erable expense. 

Mr. Hedges admonished the con- 
vention to consider the effect of 
the resolution. He said it appeared 
to invite ‘“‘a good deal of trouble” 
from labor groups, such as actors 
and musicians, as well as the pub- 
lic. “If”, he asked, “as the reso- 
lution states, electrical transcrip- 
tions are acceptable to the public, 
why eliminate the announce- 
ment?” 

Charles W. Burton, WEEI, Bos- 
ton, expressed a similar view. He 
said he knew of two instances in 
which efforts had been made to 
eliminate announcements and that 
both were intended “‘to deceive the 


cause the advertiser hesitates to 
buy such programs, he said. “The 
economic necessity in this situa- 
tion”, he said, “far outweighs the 
dangers. That is why I seconded 
the motion.” Generous applause 
was given the speaker, and the 
motion for adoption carried. 


Units of Sales Practices: 


FURTHER study of units of sale 
practices by the commercial com- 
mittee during the ensuing year 
was recommended by Mr. Carpen- 
ter. Recommendation has been 
made, he said, that rate cards 
show quotations for 1-hour, half- 
hour, quarter - hour, five - minute, 
one-minute, and 100 words or less. 
Standardization of units of sale, 
sponsored by Mr. Church, was con- 
sidered and referred for further 
consideration. Merchandising prac- 
tices also were considered, without 
action, although procedure was 
recommended. A questionnaire to 
stations to ascertain merchandis- 
ing methods was described, but it 
was emphasized that the commit- 
iee’s conclusions were presented 
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public.” Hoyt Wooten, WREC, 
Memphis, declared some effort 
should be made to insure that only 
the “worthy” manufacturers of 
transcriptions be afforded the ben- 
efits of the resolution. 
Responding to further ques- 
tions, Mr. Carpenter said it had 
been deemed advisable to offer the 
resolution because in many in- 
stances advertisers refuse to use 
spot broadcasting while the tran- 
scription announcement is manda- 
tory. They feel it “cheapens” the 


simply for information. 

After adoption of the coverage 
survey resolution, drafted by a 
committee headed by Martin J. 
Campbell, WFAA, Dallas; Father 
Wallace Burke, WWL, New Or- 
leans, raised the question as to 
whether this would not be an un- 
due hardship on the small sta- 
tions. He explained that Jansky & 
Bailey already had made a cover- 
age survey for his station. His 
fear was allayed, however, by 
Chairman Carpenter, who ex- 
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program, he said. 

Action came after Mr. Howlett 
took the floor to state that spot 
broadcasting is a very definite 
part of broadcasting and that the 
problem is economic. The public, 
he said, does not object to the an- 
nouncement. Those selling to ad- 
vertisers encounter difficulties be- 


plained that the action was simply 
recommendatory. 

The newspaper - radio situation 
was brought into the discus- 
sion mildly in connection with the 
anti-contingent contract resolu- 
tion. After Mr. Hedges said he 
presumed that newspaper tieups 
with stations for broadcasts of 


news flzshes were exempt from 
that portion of the resolution re 
solving against sustaining pr. 
grams which are “commercial jp 
character’, Mr. Church raised the 
issue of rate concessions made by 
newspaper - owned stations whey 
space is used in both the newspa. 
per and om the air. 

Following further discussion of 
the scope of the resolution, it was 
decided that the commercial com. 
mittee should enumerate the spe. 
cific types of programs which 
would fall within the limits of the 
restrictions and establish a set of 
standards. 


Bellows Discusses Libel: 


THE QUESTION of the liability of 
stations for libel uttered over jts 
facilities was raised by Father 
Burke, who rointed out a politica] 
campaign is nearing in New (pr. 
leans and recuests for time over 
his station have been made. There 
likely will be “intemperately 
worded speeches”, he said. i 

Mr. Bellows, as chairman of the 
legislative committee, read a tele. 
gram he had just received stating 
that the Nebraska libel case of 
last year, in which KFAB was 
held equally liable with the speak- 
er for libel uttered over its facili- 
ties, would be reviewed by the U. 
S. Supreme Court, by virtue of a 
ruling of the Nebraska Supreme 
Court allowing such an appeal 
from its decision. Answering 
Father Burke specifically, he said 
the Nebraska decision still holds 
as the only legal ruling, and that 
stations must take precautions. 

Mr. Shepard said that on his 
stations he employs a “rider” for 
contracted political time under 
which the speaker pledges he will 
not slander or libel anyone, and, 
that if he does, he will absolve the 
station. 

Mr. Bellows said the Nebraska 
decision will probably be agitated 
until a Supreme Court ruling is 
procured. Broadcasters who carry 
political speeches, now do so at 
their own peril, he warned. 

Copyright was the order of the 
business at the night session on 
Tuesday. Mr. Schuette reviewed 
the copyright activity of the year. 
He was followed by Mr. Hostetler, 
whose informal manner of preser- 
tation and knack of driving home 
his points won over the audience. 
He told of the legal aspects of the 
copyright controversy in a thor- 
oughly understandable way. Mr. 
Levy’s dramatic call to battle 
against ASCAP concluded with 
a virtually unanimous vote favor- 
ing the voluntary assessment of 
10 per cent of the amounts paid 
ASCAP monthly. 

Mr. Schuette recounted “racket- 
eering” tactics by ASCAP in the 
form of “threatening letters” to 
stations and even to station adver- 
tisers. He recited an instance I 
which a barbecue stand, sponsor- 
ing a weather report, was sent 
such a letter by an ASCAP field 
agent, who informed him that the 
station did not have an ASCAP 
license, and that the advertiser 
was liable for infringement of 
music copyright. 

This same notice, he said, went 
to all other advertisers over the 
station and cancellations of com 
tracts began to come in. “Certain 





ly”, Mr. Schuette stated, “ASCAP 
never intended to sue those radio 
sponsors. They knew that threats 
meant cancellations, and cancella- 
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tions meant the end of the sta- 
nOnescribing this as a “challenge 
to the NAB”, he declarel that 
photostatic copies of this corre- 
spondence were filed with both the 
Department of Justice aid the 
Federal Trade Commission for 
possible use in connection with 
anti-trust and dissolutior suits 
against ASCAP. The nev anti- 
racketeering unit of the depart- 
ment, as well as its anti-trust di- 
yision, he said, is active in the in- 
vestigation, which he predicted 
soon would culminate in action. 
Mr. Schuette declared that if 
ASCAP should be dissolvec by vir- 
tue of court or other action, the 


i ie 
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question arises as to vhat broad- 
casters will do about their music 
supply. Broadcasting. he said, 
should have a livins supply of 
music which would -‘elieve it of 
its dependence upon ASCAP, 
which has indicated it ultimately 
hopes to get from $5,000,000 to 
$20,000,000 annualy from the 
broadcasting industy. 

The Radio Prognm Foundation, 
formed at the lastconvention with 
the ultimate hope of becoming an 
exclusive music reervoir sufficient- 
ly broad in scope to make the in- 
dustry self-sustaning as to music 
is but an embryc now, he said. The 
Ricordi catalogie, owned by the 
Italian house ¢ that name, was 
procured durimy the year insofar 
as small right for radio are con- 
cerned, but le admitted this is 
only a beginring. Before an ade- 
quate pool cn be established, he 
asserted, mae music rights must 
be obtained. and before it can rid 
the industy of the ASCAP men- 
ace, it mut develop into a power- 
ful progr:m organization provid- 
ing adeqate music and transcrip- 
tions. 

E. C. Mills, general manager of 
ASCAP was declared by Mr. 
Schuete to have ignored his pledge 
to a M@ngressional committee that 
ASCA4P would not molest small re- 
tailes, like confectionery stores, 
bootlack stands, etc., that employ 
radd receivers as incidental enter- 
taiment in their shops. 


Postetler on Copyright: 


APPEARING for Newton D. Baker, 
Senior partner of his law firm, Mr. 
Hostetler traced the history of his 
frm’s entrance in the copyright 
fight early this year. Talking ex- 
temporaneously, he said he hap- 
pened to be in the copyright fight 
as a lawyer and also “about half” 
aS a personal matter. 

As counsel for the CLEVELAND 
PLAIN DEALER, which has a sub- 
stantial financial interest in WHK, 
he visited Mr. Mills, accompanied 
y M. A. Howlett, general mana- 
ger of the station, to discuss the 
so-called sustaining fee of the pro- 
Posed contract, which the newspa- 


per thought too high. Mills, Mr. 
Hostetler said, went through many 
preliminaries about the alleged al- 
truistic work of ASCAP in behalf 
of the down-trodden composer 
whose music was being “ruined by 
radio.” 

“He (Mills) told me we were go- 
ing to sign the contract whether 
we liked it or not,’ Mr. Hostetler 
said. “Now no one can be pleas- 
ant in the face of a gun. 

“T asked Mr. Howlett whether 
it is right that one cannot operate 
a radio station without a license 
from Mr. Mills, and he said that 
was about correct. That can’t 
last.” 

Mr. Hostetler discussed the di- 
vergence in the newspaper and 
non- newspaper station contracts 
which he described as a _ total 
“breach” of contract form. He said 
also that in his opinion, the con- 
tracts are illegal. 

Discussing the existing contract, 
under which stations pay a flat 
sustaining fee, plus 4 per cent of 
what amounts to their gross re- 
ceipts during the current year of 
the three-year contract which be- 
came effective a year ago, Mr. Hos- 
tetler enumerated the many steps 
which led up to the pending WIP 
dissolution case. 

“We are in a lawsuit now’’, he 
asserted, “a lawsuit is a fight. We 
may lose the battle, but we are not 
going to lose a war. We ask no 
favors, but we want the right to 
pay for what we use.” 

The exchange of correspondence 
with Mr. Mills last spring was re- 
viewed by Mr. Hostetler. A plan 
for payment of royalties on a 
“measured service” basis was pro- 
posed by Mr. Baker, but rejected 
by ASCAP. A basis was sought in 
behalf of the stations on which 
payment could be made for music 
used either on a per-piece method 
or by some other method. 

In every instance, he pointed 
out, Mr. Mills’ final reply was that 
there would be no revision of con- 
tracts except upward. Finally, 
Mr. Mills wrote that the whole mat- 
ter had been turned over to Nathan 
Burkan, general counsel of 
ASCAP, who would contact NAB. 


October 15, 1933 * BROADCASTING 


XUM 


—_— SN 


~~ ) . a 
-~ x3 


NINETEENTH HOLE—Left to right: Ed Voynow, Edward Petry & 
Co.; Dr. Leon Levy, WCAU; Harry Stone, WSM; Lee Coulson, WHAS; 


J. Leslie Fox, WSM. 





Nothing has yet been heard from 
Mr. Burkan, Mr. Hostetler said. 

Analysing the present contract, 
Mr. Hostetler said its inequities 
are, first, the arbitrary sustaining 
fee, and, second, that stations 
must buy and pay for everything 
ASCAP sells. Yet ASCAP has 
never given stations a catalogue of 
its compositions so they can de- 
termine what is ASCAP con- 
trolled music. What is more, Mr. 
Hostetler said, ASCAP never in- 
tends to. 

“T am convinced”, he continued, 
“that all the talk about radio 
killing music hasn’t any founda- 
tion in fact.” Sheet music sales 
have dropped off, he said, but he 
attributed the reason to the auto- 
mobile, the movies and other di- 
versions. He added: 

“T believe that the competition 
among the music publishers is to 
have his music performed. If the 
publisher had the right to fix the 
price of music, I believe that with- 
in three months we would have a 
reasonable price. If the per-piece 
method is out of question because 
of bookkeeping, then I suggest 
payment of 3 per cent on programs 
using ASCAP music.” 


Asks Stations for Data: 


A REQUEST for stations to sub- 
mit to him the same statements 
sent to ASCAP covering payment 
of their royalties was made by Mr. 
Hostetler. As counsel for all 600 
stations, he said his firm should 
have the same information on sta- 
tions sent to Mr. Mills. Anticipat- 
ing reticence on the part of sta- 
tions to divulge this information 
for fear it might get into the 
hands of station competitors, he 
pledged that this material would 
be used only in a confidential way. 

This information would go a 
long way in aiding the fight, Mr. 
Hostetler said. The association 
does not know, he asserted, what 
sustaining fees are paid by sta- 
tions, but it was his guess that the 
“easiest stations among us are 
paying the most and the hardest 
among us the least.” 

Answering the wail of the pub- 
lishers that the “plugging of 
music” on the air has ruined their 
business, Mr. Hostetler read ex- 
cerpts from the pending publish- 
ers code before the NRA which is 
little short of ludicrous in the re- 
strictions placed around song-plug- 
ging of any character. This pro- 
posed code was summarized in a 
recent issue of BROADCASTING. Pub- 
lishers, he said, apparently feel 


they have to protect themselves 
against “suicide.” 

On the song-plugging issue, Mr. 
Hostetler said it is evident that 
radio has made the force that is 
destroying it. The fact is, he as- 
serted, that instead of plugging 
into oblivion, publishers sell their 
music much faster than ever be- 
fore. This is a faster age, he de- 
clared. A generation ago it took 
one and a half years for “After 
the Ball is Over” to get into the 
west. Now the popularity of songs 
by virtue of radio strikes all sec- 
tions simultaneously. 


**Ike’?’ Levy Commended: 


CONCLUDING his talk, which 
proved as entertaining as it was 
instructive, Mr. Hostetler took oc- 
casion to commend Mr. Levy for 
his zeal and enterprise in the copy- 
right fight. This is all the more 
commendable, he said, because Mr. 
Levy has “one of the best con- 
tracts” ever procured from 
ASCAP by any station in the coun- 
try for WCAU. “He licked ASCAP 
in Philadelphia”, he asserted, “and 
would have been perfectly comfor- 
table to sit back and let the rest 
of the stations swim for them- 
selves.” But, he stated, Mr. Levy 
has carried through the battle all 
the way for the benefit of the in- 
dustry. 

The high-spot of the copyright 
discussion came with Mr. Levy’s 
impromptu but forceful talk. Stat- 
ing at the outset that he would 
mince no words, he followed 
through with an address which 
was hailed as the most effective 
ever delivered in NAB convention 
history. His call for funds with 
which to carry on the copyright 
battle and stave off an inevitable 
increase in royalties to ASCAP 
when the present contracts expire 
in 1935, met with immediate and 
enthusiastic response. Two score 
stations pledged they would send 
to NAB, at the time of remittance 
of their royalties to ASCAP, a 
check for 10 per cent of that bill. 
An equal number stated they 
would have to obtain approval 
from their boards. That sufficient 


funds will be available, seemed 
likely. 
At the last convention, Mr. 


Levy reminded his audience, sta- 
tions had their backs against the 
wall and were bleeding after 
ASCAP’s infliction of the percent- 
age plus sustaining fee contracts. 
He said there was no doubt now 
of ultimate victory. 

Following the convention Mr. 
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Levy related how the suggestion 
for retention of the Baker law 
firm came from Frank M. Rus- 
sell, NBC Washington vice pres- 
ident. He told how Mr. Baker and 
Mr. Hostetler grasped the true 
situation and agreed to take the 
case. Then Mr. Levy recounted 
the months of arbitration with the 
hope of a friendly agreement. “I 
begged Mr. Hostetler to sue”, he 
declared, but the NAB heads were 
insistent upon exhausting every 
avenue for possible conciliation. 

Declaring he knew he was in a 
“fish bowl’, and that one of 
ASCAP’s “spys” was in the audi- 
torium, Mr. Levy said neverthe- 
less that he would not “pull his 
punches.” He criticized broadcast- 
ers for their failure to use the 
great power they have in combat- 
ting this “vicious enemy.” Mills 
and his cohorts, he said, “laugh at 
the broadcasters“ and view them 
as “just a bunch of fools.” 


ASCAP Plays Shrewd Game: 


ASCAP, however, has been smart 
in its operations, he went on. 
It has hired Ivy Lee, profes- 
sional propagandist, to fight the 
battle of “the downtrodden music 
writers.” Articles were planted in 
leading publications, the propa- 
ganda was spread into newspa- 
pers, and Lee went to VARIETY, 
the Tin Pan Alley publication, to 
carry on the battle. It appears, he 
said, that ASCAP is so hungry 
that it can’t wait before it “starts 
soaking you now with demands for 
increased tribute.” 

“It ought to be called the Amer- 
ican Society of Burkan, Mills and 
Buck (Gene Buck, ASCAP presi- 
dent) instead of the American So- 
ciety of Composers, Authors & 
Publishers, said Mr. Levy. He re- 
vealed that there is much dissen- 
sion in ASCAP ranks, growing 
out of the fact that the three heads 
draw about $100,000 a year each, 
while Irving Berlin, the leading 
popular song-writer today, gets 
royalties of only $4,300 a year 
from ASCAP. “Berlin told me 
that himself”, he said. 


Calling Mills, Burkan and Buck 
“conspirators” who formed the or- 
ganization for their own benefit, 
Mr. Levy said that if ASCAP 
were broken up, authors will give 
their music for radio at reasonable 
fees because they are “sore” with 
ASCAP. A catalogue can be built 
up of music in popular demand, 
Mr. Levy believed. 

“All we have done so far is to 
put on boxing gloves and gone in 
to fight. The other fellow has been 
doing the fighting. We have the 
greatest chance in the world, but 
we can’t succeed if you don’t pro- 
vide the funds,” Mr. Levy said in 
launching his plea for contribu- 
tions. 


While Mr. Levy made no sugges- ° 


tion as to how the money should 
be procured, the 10 per cent month- 
ly payment basis developed after 
discussion from the floor, begun by 
Harry Stone, WSM, Nashville, 
who thought the procedure fol- 
lowed last year in asking contri- 
butions from big stations only was 
too indefinite and too cumbersome. 
He suggested a definite plan. This 
was subscribed to by Mr. Campbell 
(WFAA). 

Glenn Snyder, WLS, Chicago, 
then pledged 10 per cent of the 
$20,000 annually that that station 
pays ASCAP. It started the ball 
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rolling. E. K. Cargill, WMAZ, Ma- 
con, Ga., was the first small sta- 
tion to come through. He added 
the suggestions immediately ac- 
cepted, that non-member stations 
be solicited for similar contribu- 
tions. Leo Fitzpatrick, in behalf 
of WJR and WGAR, added his 
stations to the list, stating that 
G. A. Richards, president of the 
two stations, has been advocating 
such a step for more than a year 
as the only practicable and judici- 
ous method of combatting the 
enemy. 

From George Storer, head of 
CKLW, Windsor - Detroit; WSPD, 
Toledo, and WWVA, Wheeling, 
came an enlightening disclosure 
contrasting copyright payments in 
Canada and this country. CKLW, 
a 5 kw. station, he pointed out, 
pays the Canadian Performing 
Rights Society, the Dominion’s 
ASCAP, only $291 per month, 
while WJR, covering the same 
area, pays $22,000 a year to the 
American ASCAP. The Canadian 
group was definitely told by the 
Canadian government that it could 
not assess unjust fees. It is per- 
fectly evident, he said, that 
ASCAP is holding up American 
broadcasters who prove themselves 
“a bunch of suckers.” 


McCosker is Lauded: 


IN CONCLUDING his discussion, 
Mr. Levy paid high tribute to Pres- 
ident McCosker, not only for his 
assiduous effort but because of his 
keen sense of public relations. “He 
has done more to upset ASCAP’s 
standing built up over a genera- 
tion than ever seemed possible”, 
he asserted, pointing out that 
ASCAP always has been on its 
toes to curry favor in Washing- 
ton even down to having members 
of Congress heed their orders. 
“We must continue to have a man 
like Mr. McCosker or we cannot 
go on in this fight”, he concluded. 

A suggestion from Donald 
Flamm, WMCA, New York, that 


the NAB enlist in the fight other 
victims of ASCAP, was answered 
by Mr. Schuette, who said the Ra- 


dio Manufacturers Association, 
National Association of Retail 
Druggists, National Restaurant 


Association and American Hotel 
Association are cooperating at this 
time. 


Guider Discusses Code: 


THE PENDING NRA code of fair 
competition for the broadcasting 
industry was outlined to the con- 
ference at the opening session on 
Wednesday, Oct. 11, by John W. 
Guider, Washington attorney and 
special counsel for the NAB in 
matters incident to the code. His 
address provoked considerable dis- 
cussion and prompted numerous 
questions by broadcasters who de- 
sired to learn about particular 
phases of its workings. 

Mr. Guider explained that the 
National Industrial Recovery Act 
is designed to “put people back 
to work.”’ He emphasized that the 
code is not yet completed, and that 
serious labor difficulties remain to 
be compromised, particularly as 
regards station operators. In re- 
sponse to an inquiry, he said that, 
unless some unforeseen complica- 
tions develop, the document should 
have the President’s signature 
during the week of Oct. 14. 

Mr. Guider recounted how fol- 
lowing promulgation of the so- 
called President’s blanket code on 
Aug. 1, the NAB board had pitched 
into action and had appointed 
a committee to work out the code 
as soon as possible. He was re- 
tained as code counsel on Aug. 25. 
He emphasized that dire things 
might have happened to the indus- 
try, notably the small stations, had 
it not been for the NAB. Small 
stations might have found them- 
selves without authority to oper- 
ate by virtue of the revolutionary 
changes in methods of doing busi- 
ness introduced by NRA. More 
time was spent in considering the 
problems of the little stations than 


the lamer units, he said. 

The proposed code—a Sweeping 
docummt—was submitted to NRA 
on Auz. 29, Mr. Guider recited 
(It was published in full text jp 
the Sept. 1 issue of Broapcagr. 
ING.) Since then the code has been 
changei to some extent, he rr. 
vealed, and trouble has been ex. 
periened with organized labor 
Withou: this difficulty, he asserted 
the cod: certainly would have been 
approved by this time. This com. 
plication developed from the filing 
of whai amounted to a substitute 
code by E. N. Nockels, WCF 
Chicago labor leader now serving 
as labo; advisor to the NRA on 
the broidecasting code. 


Code Hits Chiselers: 


TALKING frankly, Mr. Guider 
said the NRA provides “the most 
beautifu lever ever devised for 
chiseling” Labor, he said, has 
benefittec to the ’nth degree. Mv- 
sicians night have gotten away 
with comessions that would have 
worked trrrific hardship on small 
stations, with orchestras distrib- 
uted to stitions “like quota units,” 
The mustians, however, he ex- 
plained, fét it would be more ben- 
eficial to say out of the code, ex- 
cept for »rovisions designed to 
protect then against certain evils 
they envisimed. 

The only issue now standing in 
the way of code agreement, Mr. 
Guider declaed, is whether engi- 
neers shall vork 40 or 48 hours 
per week, wih labor thus far in- 
sisting on the former. The wage 
scale set up anil agreed to for these 
employes is $4( per week for clear 
channel station;, $30 per week for 
regionals, and $20 per week for 
locals and for sttions with 3 oper- 
ators or less. 

All other provisions respecting 
hours and wages have been agreed 
to substantially a they were con- 
tained in the prposed code, he 
said. Actors, orignally a serious 


(Continued onpage 40) 
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Broadcast Advertising and the New Deal 


By JOHN BENSON * 


President, American Association of Advertising Agencies 


Better Coverage Data and Proper Station Representation 


Demanded By New Era Which NRA Heralds 


yOU ARE a group of broadcast- 
ing men, interested in advertising 
as the source of your income. You 
want me to talk about that, and 
how the New Deal may affect it. 
It is dangerous to be a prophet. 
There are no more soothsayers of 
events. The most scientific are 
mute; discredited because they 
were wrong. 

All I can do is to give you my 
opinion, based on and borrowed 
from a good many other opinions, 
as to what is now going on in our 
industry and how it. will affect 


you. 
“ Let me say first, that both your 
association and ours have been 
forerunners of the NRA in the 
years we have spent building up 
and ascertaining values, standard- 
izing methods, improving practice, 
raising competition to a_ better 
level, focusing the attention of our 
members upon the need of so con- 
ducting their own business as to 
serve the industry as a _ whole. 
That is the very spirit of the NRA 
at its best, and ‘will survive suc- 
cess or failure of the movement 
itself, * * * 


The A.A.A.A. Code 


MAY I say a word about our own 
NRA code? It is brief and simple, 
deals with the three requirements 
of the law— wages, employment 
and trade practice. We have no 
labor problems in our business; 
the rank and file of our people 
work short hours and get good 
wages—higher than usual, I be- 
lieve. Unfair trade practices are 
the heart of our code. The A.A.A. 
A. has had an ethical code of its 
own for many years, which has not 
been lived up to by all of its mem- 
bers in all of its provisions. Codes 
never are. People differ about 
them; and there are always some 
who are not loyal to their convic- 
tions; * * * 

The main competitive evil in our 
business is rebating of commis- 
sions. It is a breach of faith with 
media owners, who grant the com- 
missions to finance effective ser- 

e, and not to hand on to the ad- 
vertiser; that demoralizes rates; it 
ds unfair between agencies; dis- 
‘criminates against the advertiser 
who pays card rates. It is an un- 
fair practice, condemned in all 
Ines of business, and illegal in 
some. 

How much there is of it, I do 
not know. Professor Young, in his 
Tecent study of agency compensa- 
tion, estimates between 10 per cent 
and 15 per cent of the total na- 
tional volume. That is a serious 
menace to our business and a seri- 
ous blot on our honor. We want to 
erase it. 

_There have been _ misconcep- 
tions about our code. Some adver- 
Se 


*Excerpts of an address to the NAB 
convention, Oct. 10. 





**THE DAY of the trade asso- 
ciation is dawning as the most 
effective means of self-regula- 
tion,’’ says Mr. Benson, whose 
timely advice to broadcasters 
is carried on this page. ‘‘This 
will be better than government 
control of business or an 
arbitrary interference from 
without. Each industry is best 
equipped to understand its 
own needs and limitations. 





John Benson 


I predict that the 


NAB and the A. A. A. A. are on the verge of a greater 
influence and usefulness to their industries than 
ever before. The problem will be to live up to the 


responsibilities imposed on us. 


This we can do 


more effectively, I believe, by working together for 


the common good.”’ 





tisers seem to fear that we are 
using this emergency to fix by law 
our rate of compensation. There is 
nothing in the code to support that 
idea. The agency commission is 
now and always has been fixed by 
a consensus of opinion on the part 
of media owners who pay it, as to 
what is the least rate which can 
be allowed to produce effective ad- 
vertising and sustain volume. It 
has been stable for the past fif- 
teen years, but never permanent, 
having varied all the way from 10 
per cent to 25 per cent and up. 

That rate can be changed tomor- 
row by the publishers, if they deem 
it advisable; there is nothing in 
the code to prevent. All the code 
does is to declare rebating of what- 
ever basic commission is allowed 
an unfair trade practice. 

This provision protects the 
media owner as much as ourselves; 
it protects his rate card, prevents 
an agent from underbidding it; as- 
sures that the commission will not 
be diverted from its true and in- 
tended purpose of financing effec- 
tive service and thus building up 
and maintaining a market for pub- 
lication space and radio time. 


Interest in Radio Code 


YOUR OWN code interests us 
very much; its labor provisions 
have a bearing on the cost of 
broadcasting to our clients. So do 
the various commissions you pay 
for service and selling. They also 
affect your cost and get into your 
rates; and, as you know, the 
higher the rate for the circulation 
delivered, the more it costs the ad- 
vertiser to reach it, and the less 
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chance we have of making the ad- 
vertising pay. 

In a new medium like yours, the 
problem of getting business and 
servicing it is, of course, greater 
than is true of older media with 
whose technique agencies and ad- 
vertisers are more familiar. The 
older media have learned a lot 
about selling themselves to the ad- 
vertiser; the latter and his agency 
have made exhaustive studies of 
circulation, of responsiveness and 
of appeal. They know less about 
broadcasting. 


Representatives and Coverage 


THIS BRINGS me to two important 
questions regarding your medium, 
in which I know you are deeply 
interested right now: One is the 
question of sales representatives 
and the other of station coverage, 
or what might correspond to cir- 
culation in the publication field. 

The two questions are inter-re- 
lated. The better known a medi- 
um, the less it naturally costs to 
sell. A well known value is al- 
ready half sold. In the magazine 
and newspaper field, for instance, 
representatives are paid all the 
way from 15 per cent and more 
down to 3 per per cent and less for 
selling space, depending upon how 
important and well known the pa- 
per is. 

And by well known I do not 
mean merely a good reputation; I 
mean known values of circulation, 
how much and how good. The A.B.C. 
registers and verifies the former; 
publishers, agencies and others, 
appraise the latter. The A.A.A.A. 


has done considerable work in this 
respect. 

What the broadcasting busi- 
ness needs is a more reliable and 
more definite measure of its audi- 
ence; first, how much and where 
located; then how attentive and to 
what; when most approachable or 


‘most responsive, with a number of 


related facts which throw light on 
the medium and its use. 

Of course, worthwhile stations 
have an influence of their own, 
like a personality, not measurable 
in facts or figures, of vital import- 
ance in reaching for an audience. 
But such influence is directly de- 
pendent for its amount on the 
number of listeners available and 
also the number who actually lis- 
ten. If quality is a value in it- 
self, quantity is its co-efficient. 
We must know how much, as well 
as how good. In this respect, ra- 
dio is still at a disadvantage com- 
pared with the printed word. 

True, there is no complete par- 
allel between the spoken and the 
printed medium of advertising. 
They are not just alike. There is 
no way of matching circulation in 
radio, whose audience is always 
potential, On the other hand, ra- 
dio draws a concentrated audience 
among those who listen; there is 
no distraction for the time being 
from other broadcasts. And when 
you check actual listeners, you go 
well beyond any circulation count 
of readers, who may or may not 
see a given ad. 

The need for some accepted way 
of measuring the radio audience 
is felt by all—advertisers, agen- 
cies and broadcasters—and it has 
been felt for years. Many at- 
tempts have been made to meet it, 
by individual stations, by net- 
works, by advertisers and by ad- 
vertising agencies, but such at- 
tempts have never been organized 
into a nation-wide and all-embrac- 
ing project along lines which uni- 
formly measure all coverage, with 
methods which are standard and 
command the confidence of all. 
That job is still to do, and I be- 
lieve it can be done with facilities 
already on foot. 


Signal Power as Index 
THE FOUNDATION might well 
be the delineating of potential cov- 
erage by means of measuring sig- 
nal strength. This has been done 
for a number of leading stations, 
both large and small, by a method 
which is reasonably scientific, as 
far as it goes. There is no guess 
work about it. Standard instru- 
ments determine the results. There 
are drawbacks, of course, as there 
are in any endeavor of this kind, 
but these are overwhelmingly off- 
set, in our opinion, by the reliable 
information obtained regarding 
the area over which a given sta- 
tion can be heard. 

The station of smaller range 
need not fear to be measured; it 
has a definite value of its own, 
and that is what it should sell. The 
delineation of its scope would vali- 
date it for the advertiser and give 


(Continued on page 44) 
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U. S. Radio Plan is Defended 
By Labor Following Inquiry 


Ban on Advertising Would Curtail Employment, 
Executive Council Holds ; Publishers Hit 


UNQUALIFIED SUPPORT of 
the so-called American Plan of 
broadcasting by private’ enter- 
prise was voiced by the executive 
council of the American Federa- 
tion of Labor in its report to the 
53rd annual convention of the fed- 
eration in Washington Oct. 2. 

Following a “thorough investi- 
gation” instituted pursuant to a 
resolution adopted at the previous 
convention, the executive council 
concluded that if advertising were 
eliminated or restricted “thous- 
ands of musicians, actors, and 
other employes would be thrown 
out of employment.” 


The council said it is doubtful 
if radio advertisers have material- 
ly decreased newspaper or maga- 
zine advertising. “It is true”, the 
report stated, “that many news- 
paper publishers in asking for re- 
ductions in wages use this as an 
argument.” 


Text on Radio Advertising 


THE REPORT on radio advertis- 
ing, as adopted by the executive 
council, follows in full text: 


Resolution No. 53, providing for an 
investigation of radio advertising and 
if feasible to secure national legisla- 
tion prohibiting the long advertising 
lectures and speeches over the radio 
of the country, was referred to the 
executive council. 

A thorough investigation of this 
subject has been made. In the first 
place, the most persistent advertisers 
over the radio are the largest adver- 
tisers in the newspapers and maga- 
zines. These include automobiles, 
cigars and cigarettes, toothpaste, 
ginger ale and many other articles. 

The advertising broadcasts are nec- 
essarily accompanied by music. Actors 
and actresses furnish a _ program. 
Should advertising be eliminated or 
restricted to an extent that it would 
not be practical, thousands of musi- 
cians, actors and other employes, 
would be thrown out of employment. 
If radio advertising was prohibited it 
would be necessary for the broadcast- 
ing stations to secure funds from 
some other source to carry on their 
broadcasts. In some countries where 
the broadcasting stations are con- 
trolled by the government a tax is 
placed upon receiving sets. Naturally, 
that would be the main source of 
revenue that would have to be raised 
in the United States if advertising 
was prohibited or restricted. 


Labor’s Solution 


THERE ARE 12,000 full-time em- 
ployes of the broadcasting stations of 
the United States. This does not in- 
clude the thousands of artists and 
musicians employed by program spon- 
sors and the networks. The annual 
payroll is approximately $23,000,000. 

It is doubtful if radio advertisers 
have materially decreased newspaper 
or magazine advertising. It is true 
that many newspaper publishers in 
asking for reductions in wages use 
this as an argument. 

New inventions cause many changes 
in old established industries. This, of 
course, raises objections from those 
displaced. But were it not for the 
telephones, graphophones, electricity, 
automobiles and radios there would be 
many more’idle in the United States. 

The executive council believes that 
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progress cannot be stopped. Inven- 
tions will continue in greater number 
than before. Labor’s solution of this 
problem is reducing the hours in the 
workday and workweek at adequate 
wages. There is no other remedy and 
labor uses every effort to organize 
the wage-earners in order that they 
can secure a comfortable living and 
more leisure. If the five-day week 
and six-hour day were in effect there 
would not be as many idle workers 
in the United States. 





Score of Broadcasters 
Sign for WBS Series 
Shown At Convention 


MORE than a score of broadcast- 
ing stations have signed for full 
or part time service of the World 
Broadcasting System’s new wide- 
range vertical recordings, now be- 
ing offered for sustaining or com- 
mercial use on a syndicate basis. 
The service, which was demon- 
strated by World officials to broad- 
casters at the NAB convention at 
White Sulphur Springs, offers sta- 
tions eight hours daily of musical 
transcriptions, or 214 programs 
weekly. 

Among the stations already con- 
tracted, according to Percy L. 
Deutsch, WBS president, are 
WEEI, Boston; WTAG, Worces- 
ter, Mass.; WFBL, Syracuse, N. 
Y.; WHAM, Rochester; WGR, 
Buffalo; WHK, Cleveland; WJAS, 
Pittsburgh; KNX, Hollywood; 
WRVA, Richmond; WDBJ, Roa- 
noke, Va.; KWK, St. Louis, and 
WWNC, Asheville, N. C. 

A highly favorable response to 
the new service is reported by Mr. 
Deutsch, who conducted the demon- 
strations at White Sulphur Springs 
with Adam Stein and S. R. Rintoul, 
WBS officials, and with various of- 
ficials of Electric Research Prod- 
ucts, Inc., whose new 20 - 10,000 
cycle recordings are being used. 

Contracts offered the stations 
displace those now current for 
Western Electric turntables. Mr. 
Deutsch said that stations are es- 
pecially taking favorably to the 
plans to attract sectional adver- 
tisers to transcriptions—a field 
which, he said, is virtually un- 
tapped by radio. 





Distillers Appoint 


NATIONAL DISTILLERS Prod- 
ucts Corp., 52 William Street, New 
York, has announced the appoint- 
ment of Erwin, Wasey & Co., Inc., 
New York as its advertising 
agents. Penn-Maryland Company, 
Inc., has named Fertig, Slavitt & 
Gaffney, Inc., New York, to handle 
the company’s gin advertising. 





OFFERING WKBF, Indianapolis, 
optionally on either the NBC- 
WEAF or NBC-WJZ networks, 
NBC announces that the network 
rate for this station is now $190 
per hour, $120 per half hour and 
$74 per quarter hour. 


Greig, Blair Co. Expands 
After Taking on Spight 


GREIG, BLAIR 
Co., exclusive sta- 
tion representa- 
tives, has added 
Lindsey Spight 
from NBC’s sales 
department in 
San Francisco 
and has reorgan- 
ized as Greig, : 
Blair & Spight sie 
Inc., on a nation- Mr. Spight 
al scale. To date KFSD, San 
Diego; KDYL, Salt Lake; KNX, 
Hollywood have engaged the firm 
for exclusive representation. 

H. J. Greig heads the New York 
office, John P. Blair is in Chicago, 
and Spight remains in San Fran- 
cisco, with David Sandeberg rep- 
resenting the firm in Los Angeles. 
Spight has been succeeded in the 
NBC sales department by Sydney 
Dixon, formerly of KYA. The lat- 
ter’s KYA position was taken by 
Douglas Nowells, of KSL, Salt 
Lake City. 








Fels Soap Radio Test 
Expands To 19 Stations 


CONTINUING its radio test cam- 
paign, Fels & Co., Cincinnati (Fels 
Naptha Soap) added nine more 
stations to handle its account early 
in October, bringing to 19 the num- 
ber of stations used since the cam- 
paign started in April. A variety 
of programs, all featuring local 
studio talent, daytime, is being 
used in the different cities. 

Hubbell Robinson, Jr., account 
executive of Young & Rubicam, 
New York, left the NAB conven- 
tion at White Sulphur Springs, 
W. Va., Oct. 11, to supervise the 
building of the local shows on 
WKBH, La Crosse, Wis.; WHBU, 
Anderson, Ind.; WBCM, Bay City, 
Mich.; WKZO, Kalamazoo, Mich., 
and WOWO, Fort Wayne. 


The other four stations getting 
the account early in October were 
KFYR. Bismarck, N. D.; WBOW, 
Terre Haute, Ind.; WMBD, Peoria, 
Ill., and WEBC, Duluth. Stations 
which secured it previously are 
WMED, Medford, Ore.; WEEU, 
Reading, Pa.; KFLV, Rockford, 
Nll.; WFDF, Flint, Mich.; WBEO, 
Marquette, Mich.; WTAD, Quincy, 
Jll.; WGBI, Scranton, Pa.; KVOS, 
Bellingham, Wash.; WHBL, She- 
boygan, Wis., and WJAC, Johns- 
town, Pa. 





Dwarfies Account 


DWARFIES Corp., Council Bluffs, 
Ta. (Dwarfies and Honey Bee cere- 
als) has renewed its children’s 
program, “Tony and Babe”, after 
an initial campaign that disclosed 
the locally built show stood fourth 
in popularity after three network 
programs among adults as well as 
children. Account, a national ad- 
vertiser, has placed the program 
on WOW, Omaha, five afternoons 
weekly. Program narrates the 
story of 10-year-old “Buddy”, a 
waif picked up on the streets by 
two vaudeville troupers, who fur- 
nish the comedy. Account is hand- 
led by Bozell & Jacobs, Inc., Oma- 
ha agency. 


Wire Press Rates 
Given Radio News 


Service for Stations Similar 
To Newspaper Privilege 


PRESS RATES for news tele. 
graphed to broadcasting stations 
and destined for “publication” op 
the air were ordered into effeg¢ 
Oct. 10 by both the Postal Tele. 
graph and Western Union compan. 
ies, thus placing radio on the same 
footing as newspapers with respect 
to the cost of telegraphic news 
delivery. 

This action of the big telegraph 
companies is the culmination of 
several years of effort on the part 
of the networks and various radio 
stations interested in developing 
their broadcast news services. Sey. 
eral stations are known to be pre. 
pared now to go forward with con- 
templated plans for statewide, re. 
gional and national news services, 
with the possibility also that new 
radio news services will spring 
into existence to supply stations 
with spot news. 

The official notices to offices of 
Postal and Western Union state 
that they are authorized to accept 
news dispatches at press rates that 
contain news matter for publica- 
tion by the station by means of 
radio broadcast. Only authorized 
correspondents of the station are 
to be recognized, and the press 
rates do not apply to ordinary 
business messages. 

Day press rates are one-third of 
the straight day rate for 10-word 
messages, while night rates are 
one-sixth of the day rate, with the 
former effective to 6 p.m. local 
time and the latter from 6 p.m. to 
6 a.m. Delivery is as prompt as 
ordinary messages, the telegraph 
companies being also prepared to 
loop to ticker machines in radio 
stations in the same manner as 
most of the big newspapers are 
served, provided the potential traf- 
fic is great enough. 





Crazy Water Hotel Co. 
Adds 17 CBS Stations 


CRAZY WATER HOTEL (o, 
Mineral Wells, Tex. (Crazy Water 
Crystals), long a leading user of 
studio, transcription and spot an- 
nouncement time, and since early 
this summer a _ network account, 
on Oct. 10 added to its network 
time by starting a four-times 
weekly series over 17 CBS sta- 
tions. Program is Carson Robi- 
son’s “Crazy Buckaroos,” a _hill- 
billy and cowboy act, heard Tues- 
days, Thursdays, Fridays and Sun- 
days, 10:30-10:45 a.m., EST. 

This is the sponsor’s first use of 
CBS. Last summer it started a 
Sunday afternoon program with 
Gene Arnold and the Commodores 
on an NBC-WEAF network, which 
on Sept. 24 was renewed and on 
Oct. 8 was expanded to include ad- 
ditional stations in the south and 
Canada. Account is also continu- 
ing to use spot time on many sta- 
tions. 





HUMBOLDT BREWING Co., Eu- 
reka, Cal. (beer) is using radio 
with newspapers in a campaign Il 
western states and Hawaii; account 
is handled by Botsford, Constan- 
tine & Gardner, San Francisco. 
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Are Broadeasters Ready for Television ? 


By 


JOHN V. 


L. HOGAN * 


Consulting Engineer and Inventor 


Time Ripe for Sound Coordination But Ultra High Waves 
Still Impractical, Says Engineer; Facsimile Here 


A GREAT DEAL has been said 
and written about visual broad- 
casting, and particularly about 
television. Much of it has been in- 
spired by motives that were un- 
fortunate, to say the least, and has 
reflected a viewpoint that was 
strongly prejudiced and _ conse- 
quently not dependable. In this pa- 
per I am attempting to remedy, in 
a small way, the present lack of 
information as to the status of 
visual broadcasting, and to pre- 
sent, as completely as I can in the 
time available, an unbiased analy- 
sis of that portion of the situation 
of today which should interest and 
appeal to broadcasters. Although 
my lines of thought are perhaps 
more often along engineering than 
commercial lines, this is not a 
technical paper. * * * 


Competition Possible 


LET ME say a few words as to the 
possibilities of competition be- 
tween the new arts of practical 
visual broadcasting and the now- 
well-established art of aural or 
sound broadcasting. The basis for 
such competition does exist, both 
as to television and as to facsimile. 
If television should develop inde- 
pendently of sound broadcasting, 
it could stand on its own feet by 
relying upon “‘titles” for explana- 
tions much as did the old silent 
movies. 

If facsimile broadcasting should 
be developed independently of 
sound, it would have an even bet- 
ter chance than television to work 
out its own salvation in its own 
way. That is because facsimile 
provides text and pictures which 
may be entertaining or instructive 
in themselves and without the aid 
of any sound accompaniments. II- 
lustrated books, magazines and 
newspapers do not require sound 
in order to serve their purposes, 
and in somewhat the same way it 
is possible for facsimile to make 
its way alone. 


Complementary Qualities 


THERE IS, however, an import- 
ant reason why broadcasters 
should themselves foster the 
growth of visual broadcasting 
rather than allow the services to 
grow up without their interest and 
guidance. This is because the 
visual and sound services are in 
fact complementary, one to the 
other, and both are of maximum 
Service and value when they are 
coordinated. 

Consider the relation of televi- 
Sion and sound. A listener who 
fan receive sound only is in effect 
blind. An observer who can re- 
celve television only is, in the same 
Sense, stone deaf. But give him 
Wee 


*From a paper read before the NAB 
convention, Oct. 9. 





ALTOGETHER convinced that both television and 
facsimile broadcasting are now ready for practical 
application is the author of this paper, who com- 
mands high standing in the radio engineering field 
for his invention of single-dial tuning and other 
attainments. Moreover, Mr. Hogan believes it is 
up to the sound broadcasters to introduce visual 
broadcasting and coordinate it with their existing 


medium. 


This entirely non-technical discussion 


will furnish food for thought for all interested in 


broadcasting as an art and industry. 


Interesting 


particularly are the several differences in his points 
of view from those expounded by Dr. C. B. Jolliffe, 
Radio Commission chief engineer, in his article in 
the October 1 issue of BROADCASTING. 





both electrical sound and electri- 
cal sight, and he becomes blessed 
with the power of vastly extend- 
ing the range of both of his two 
important senses. * * * Television 
with sound is comparable to the 
talking pictures; television without 
sound is comparable to the old sil- 
ent movies; sound broadcasting 
without television is comparable to 
the phonograph. There is no deny- 
ing that the sound-and-sight com- 
bination is the basis of a great 
popular acceptance. 











The relation of facsimile and 
sound broadcasting can probably 
be explained most clearly by point- 
ing out first that present day 
sound broadcasting needs an ac- 
companying facsimile service for 
at least the following items: (a) 
to illustrate various talks which 
can thus be made shorter and more 
emphatic; (b) to record recipes 
and save the listener from hunt- 
ing a pencil and writing laborious- 
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F ACSIMILES—These are samples 
of the printed material that can 
now be sent via the radio wave 
lengths into homes having radios, 
provided simple reproducing at- 
tachments are provided for the re- 
ceivers. The process is discussed 
by Mr. Hogan in this article. 





ly from the speaker’s dictation; 
(c) to supply written quotations, 
weather reports, etc., which are 
easily confused when received by 
sound alone, and (d) to provide a 
definitely measurable index of sta- 
tion coverage and program popu- 
larity. 
Facsimile is Slow 


SIMILARLY, I should point out 
that the facsimile service needs a 
coordinated sound service. This is 
largely because simple home fac- 
simile apparatus will handle only 
from 30 to 60 words per minute, 
and it takes too long to tell more 
than the high spots of a story in 
recorded text. Thus the sound pro- 
gram can carry four or more times 
as much information in the same 


time, but the facsimile recorder 
can keep up with it by running es- 
sential topical notes, memoranda 
and illustrations. As with sound 
and television, though for differ- 
ent reasons, the combination of 
sound and facsimile gives a ser- 
vice of far greater value than 
either alone. 

At this point it is pertinent to 
put the rhetorical question, “Why 
do we not have television broad- 
casting today?” One answer to 
that question is that we do now 
have television broadcasting ser- 
vices; some 17 experimental tele- 
vision transmitters have been li- 
censed by the Radio Commission, 
and several of these are transmit- 
ting on regular time schedules. 
None of these stations, however, 
has been authorized to transmit a 
sponsored television program, and 
consequently whatever material is 
prepared for transmission must be 
of the “sustaining” type, and is 
planned and executed at the sta- 
tion’s own expense. Since the ma- 
jority of those who operate experi- 
mental television stations are pri- 
marily concerned with apparatus 
development, it is not surprising 
that their budgets do not provide 
for a more extensive development 
of programs. * * * 


Agreement Needed 


IT WOULD be a step forward if 
broadcasters would agree upon cer- 
tain scanning rates for certain 
purposes, and such standardization 
would be likely to stimulate the 
manufacture of television repro- 
ducers. The actual scanning rates 
chosen are of less importance than 
has often been assumed, for pro- 











grams that carry sustained inter- 
est can be devised and produced to 
suit any reasonable standard. The 
essential things to remember are 
first that, broadly speaking, the 
higher the number of lines the 
greater the amount of pictorial 
content that may be transmitted 
and the less intelligence is required 
to produce an interesting pro- 
gram, and, second, that the higher 
the number of pictures per second 
the less flicker will appear in the 
pictures as seen in a given type of 
reproducer. 

Moving on to the film versus 


(Continued on page 30) 
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Liquor Advertising 
Still is Uncertainty 


Legal Issues Trouble Nets; 
Distillers are Divided 


NETWORKS, agencies and pro- 
ducers and distributors are still as 
uncertain about the prospects of 
advertising liquor and wines by 
means of radio after repeal of the 
Eighteenth Amendment as_ they 
were when Congress first proposed 
the change in the constitution to 
the states. 

With the thirty-sixth state ex- 
pected to ratify repeal by Dec. 6, 
assuming the present wet trend 
remains unbroken, legal advisers 
of the biggest concerns involved 
are unable to say whether broad- 
cast advertising originating in 
New York (wet) could be broad- 
cast by stations in dry states, or 
what the legality would be of 
broadcasting such programs by 
stations in wet states where the 
coverage includes dry states. 


No “If and When” Ads 


ONE, AT LEAST, of the major 
distilling concerns is seriously con- 
sidering the use of radio adver- 
tising, in an institutional way, 
after repeal, but the audition stage 
has not yet been reached, and there 
is no thought of conducting cam- 
paigns on the air, similar to those 
now running in some newspapers, 
for wines and spirits to be deliv- 
ered “as, if and when” repeal is 
effective. Adding still more to the 
state of uncertainty, the question 
whether the networks will accept 
such advertising is still undeter- 
mined. 

NBC says it has not yet con- 
sidered an official policy on the 
matter. All that executives of the 
network will say is that revenue 
from such advertising has not been 
anticipated in forecasting future 
budgets. Outside NBC there is 
definite opinion that it will refuse 
to handle liquor accounts. At CBS 
it is said the matter hinges entirely 
on future developments, the ref- 
erence being to opinions of the 
Attorney General of the United 
States, of the Federal Radio Com- 
mission, and possibly of state at- 
torneys general, on the question 
of violating state constitutions and 
statutes. 


Accounts Waiting 


WHILE two of the largest dis- 
tillers have placed their advertis- 
ing with agencies which have ra- 
dio departments, and are definitely 
radiominded, two others are known 
to have given their advertising to 
an agency with no radio division, 
and for these no air campaign is 
being considered, regardless of 
legal developments. 





Clock Company’s Spots 


WESTERN CLOCK Co., LaSalle, 
Ill., is supplementing its NBC- 
WEAF network programs with 5- 
minute transcriptions placed on 
KHJ, Los Angeles; KFPY, Spo- 
kane; KOIN, Portland, and KPO, 
San Francisco. Two-minute re- 
cordings have also been placed on 
KOMO, Seattle. Contracts are for 
26 weeks and were placed by Bat- 
ten, Barton, Durstine & Osborn. 
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CBS Coverage Charge 
Per Radio Set Is 35% 
Lower Than 1929 Cost 


COMPARING the cost of radio 
coverage per radio set today with 
the cost four years ago, CBS has 
found a 35 per cent decrease over 
the primary listening area of the 
basic network. The figures were 
computed by applying the cost of 
the basic network to the number 
of radio-equipped homes, and _ it 
was found that while the card-rate 
had remained virtually stable, the 
coverage cost was reduced by the 
operation of three factors: exten- 
sion of the listening areas of sta- 
tions, through improved transmis- 
sion; intensification of listening in 
the original areas, also through 
better transmission, and the in- 
crease in the number of sets 
owned. 


The figures are: 1929—59 cents 
per 1,000 sets; 1931—56 cents; 
19383—8 cents. 


CBS believes that in the case of 
areas lying outside the basic net- 
work region the fall in cost would 
be even more marked, and in no 
case would it be less. 

To ascertain whether there had 
been a falling-off in audience mail 
during the worst months of the de- 
pression, the sales promotion de- 
partment of CBS also compiled 
figures setting off the first six 
months of 1933 against the same 
period last year. It was found that 
the number of letters per client 
averaged 54.4 per cent more this 
year than last, and that the quan- 
tity per station hour increased 16 
per cent. 








Plymouth Auto Returns 
To CBS, Booking Serial 


THE TREND toward radio by the 
big automotive advertisers is again 
evidenced with the return, after 
an absence of more than a year, 
of Plymouth Motor Corp., Detroit, 
to a 67-station CBS hookup, which 
started Oct. 10. Program is a 
script series titled “Elmer Everett 
Yess”, the first radio serial to be 
sponsored by an automobile man- 
ufacturer. It features Hal K. 
Dawson in the role of a super- 
salesman. Convention commercial 
announcements are avoided. The 
program is carried Tuesdays, 
Thursdays and Saturdays, 8-8:15 
p.m., EST, with a repeat for west- 
ern stations at 11:15-11:30 p.m., 
EST. Account is handled by J. 
Stirling Getchell, New York. 





Dixie Youths Triumph 


TWO YOUTHS from Dixie tri- 
umphed over veteran radio announ- 
cers in a recent four-hour word 
battle for positions on the New 
York staff of CBS. They are David- 
son Taylor, 26, one-time Baptist 
pastor and formerly of WHAS, 
Louisville, and Bert Parks, 20, for- 
mer amateur mimic of Charlie 
Chaplin and lately of WGST, At- 
lanta. Each of the dozen contest- 
ants was given the same continu- 
ity, including the names of foreign 
composers, followed by a manu- 
script made difficult by illogical 
punctuation and plays on words. 






Li y 


MORE PISCATORS—They didn’t 
catch any sharks, as did some of 
their friends (see BROADCAST- 
ING of Sept. 1) but George S. 
Porter, acting general counsel of 
the Radio Commission (left) and 
Gerald C. Gross, Commission short 
wave expert, did catch a nice mess 
of prize blackfish. Mr. Porter 
proudly displays the biggest and 
Mr. Gross just as proudly shows 
the smallest of a catch of 30 or 
more taken off the Delaware coast. 





NRA Music Publishers, 
Dealers Will Be Heard 
Oct. 17 by Rosenblatt 


PUBLIC HEARING on the pro- 
posed code of fair competition for 
the music publishing and distribut- 
ing industry is scheduled for Oct. 
17 in Washington before Deputy 
Administrator Sol. A. Rosenblatt 
of NRA. 

The proposed code was submit- 
ted by the. Music Publishers’ As- 
sociation of the United States, 
said to represent approximately 75 
per cent of the standard music pub- 
lishers, the Music Publishers Pro- 
tective Association, claiming to 
represent 75 per cent of the popu- 
lar music publishers, and the Na- 
tional Association of Sheet Music 
Dealers, claiming 75 per cent of 
the sheet music dealers. 

Among other things, the pro- 
posed code would brand as unfair 
competition “all unfair methods of 
exploiting musical material’’, in- 
cluding song-plugging over the air. 
A long list of acts, from direct 
payments to favor as a means of 
inducing the performance of com- 
positions, would be banned. Deputy 
Administrator Rosenblatt is also 
handling the code for the broad- 
casting industry, as well as for vir- 
tually all of the so-called amuse- 
ment industries. 





Woodbury Account 


“DANGEROUS PARADISE”, the 
script act featuring Nick Dawson 
and Elsie Hitz, which the John H. 
Woodbury Co., Cincinnati (soaps) 
will sponsor over a basic NBC- 
WJZ network Wednesdays and Fri- 
days, beginning Oct. 25, is a prod- 
uct of the program-building agen- 
cy in which Coleman Dawson and 
Jesse S. Butcher are partners. 
Dawson took the part of the long- 
suffering parent in the J. P. Mc- 
Evoy script “Daddy and Rollo” 
which La Palina once sponsored. 


Going Commercial, 
Wynn Chain Says 


Accounts Scheduled Oct. » 
But Names Are Withheld 


ALTHOUGH devoid of commercig| 
features since its inaugural oye, 
an eastern network of about a 
dozen stations on Sept. 25, Amal. 
gamated Broadcasting System, the 
Ed Wynn project, announced (ect. 
6 that it would begin commercia| 
operation about Oct. 22. While 
the names of prospective sponsors 
were not divulged, the announce. 
ment said the network has an “ex. 
tensive list of national advertiser; 
as sponsors for the lead-off com. 
mercials which are set for most 
of the ABS name features starting 
October 22.” ’ 


Members of Chain 


AMALGAMATED announced it js 
now in the process of “smoothing 
out the usual rough spots” incident 
to such a new venture. 

Receipt of large quantities of 
fan mail, praise from component 
station managers, and visits from 
executives of non - network sta- 
tions in the middle west are 
pointed to by ABS officials as evi- 
dence of a good acceptance by the 
listening public. 

Reconciling the chain with local 
programs has constituted one 
of the major problems of the new 
net. Revisions of the schedule 
have been made to clear WBNX 
as the New York outlet, and simi- 
lar steps are being taken for the 
three sections into which the net- 
work is divided. The Atlantic sea- 
board hook-up now comprises 
WTNJ, Trenton; WCAP, Asbury 
Park; WPEN, Philadelphia; 
WDEL, Wilmington; WCBM, Bal- 
timore, and WOL, Washington, 
and three of the four stations 
which later will constitute the so- 
called Central network are now 
tied in—WCNW, Brooklyn; WJBI, 
Red Bank, and WFAS, White 
Plains. These three are on a partt- 
time basis. 

The New England network of 
six stations now is taking nearly 
the full 15-hour schedule, with the 
exception of WHDH, Boston, 
which must close down at sunset 
in Denver. Stations in Bangor, 
Me., Springfield, Mass., and Wor- 
cester, Mass., may join the north- 
eastern loop, it was said. 

Additions to the personnel of 
ABS include H. Stokes Lott, Jr, 
who will be editorial supervisor of 
programs and continuity. 


Wynn Returning 


“NEW YORK daily newspapers,” 
the announcement said, “are tak- 
ing more kindly to the new setup 
than they did immediately after 
its opening when the ABS Build 
ing was mobbed by a crowd of the 
curious, during which’ time some 
of the ace ether scribes of Man- 
hattan were tossed around a bit. 

Mr. Wynn was expected to re 
turn from Hollywood, where he 8 
making a movie for M-G-M, dut- 
ing the week of Oct. 16. Whether 
he will appear on the chain as an 
artist is not definitely known 
view of his contract with Texaco 
for his NBC “Fire Chief” feature. 
Following Mr. Wynn’s return, steps 
will be taken to expand the net 
work into the middle west as fat 
as Chicago, it was stated. 
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Economic Evils Seen in Tugwell Drug Bill 


By FRANK A. 


BLAIR 


President, The Proprietary Association 
New York City 


Drug Manufacturers Believe Present Laws Adequate; 
New Act Seen As Blow to Radio Advertising 


RADIO BROADCASTERS must be 
deeply interested in_ legislation, 
which, if enacted, would cripple or 
destroy industries—food, drug and 
cosmetics—from which is derived 
a large part of radio broadcast- 
ing’s revenue. 

I refer to the proposed new Food 
and Drug Act, which Congress will 
be asked to substitute for our pres- 
ent Federal Pure Food and Drug 
laws. This proposed measure is 
known as the Tugwell bill, because 
one of its proponents, Prof. Rex- 
ford Guy Tugwell, Assistant Sec- 
retary of Agriculture, is sponsor- 
ing it. 

‘in a recent issue of BROADCAST- 
inc, Prof. Tugwell interpreted the 
Tugwell bill‘in a manner that it 
would seem to be the answer to 
prayers of all honest manufac- 
turers, broadcasters, advertising 
agents and in fact everyone inter- 
ested in safeguarding public health. 


Sees Much Opposition 


IN SPITE of Prof. Tugwell’s 
sweeping description of a public 
“literally stuffing themselves with 
worthless nostrums” and writing 
testimonials for products that are 
killing them, I am inclined to be- 
lieve that a fair interpretation of 
the measure will bring about a 
tremendous opposition to the bill. 

I listened last night to a net- 
work radio program sponsored by 
a member of this association. This 
program is costing the sponsor 
more than $150,000 for the 13- 
week series. The commercial an- 
nouncement merely said in effect 
that the sponsor was glad to pro- 
vide this entertainment for the ra- 
dio audience. Naturally the name 
of the product was mentioned. The 
Tugwell bill virtually compels neg- 
ative advertising and it isn’t likely 
that any advertiser will buy time 
on the air to tell the audience what 
his product will not do. 

Reputable manufacturers see in 
the Tugwell bill an attempt to 
take away from the people the 
right of self-medication and to re- 
strict or destroy industries that 
pay a large portion of the govern- 
ment expense and a good part of 
the national advertising bill. 


Present Laws Sufficient 


NO ONE doubts the high purposes 
of the authors of the Tugwell bill 
although some critics do point out 
the coincidence of Prof. Tugwell’s 
declaration in his book “The In- 
dustrial Discipline”, that advertis- 
ing and sales effort were generally 
an economic waste. 

No endeavor is made here to 
argue the merit of advertising or 
to discuss its faults. That is left 
to the advertising men and to the 
roadeasters, and it is expected 
that codes of ethics now being pre- 





THE PROPOSED Food and Drug Act, drafted by 


Prof. Rexford Tugwell, 


Assistant Secretary of 


Agriculture and explained by him in an exclusive 
article in the Sept. 15 issue of BROADCASTING, is 
analyzed in this article with rather devastating 


criticism. 


Its author is the head of an association 


composed of the manufacturers of about 80 per 
cent of all package medicines produced in the 


United States. 


The gist of his argument is that 


present laws are adequate and that the proposed 
legislation would throttle advertising and almost 
ruin the package medicine industry because of what 
he terms its ‘‘loose phraseology’’. This article was 
also written exclusively for BROADCASTING, as a 


reply to Prof. Tugwell. 





pared will dispose of that subject 
anyway. 

What we proprietary men are 
concerned with are the evils of 
promulgating new laws for the re- 
striction of simple package medi- 
cines when an investigation would 
tend to show that in no other in- 
stance is the public so well pro- 
tected under existing laws as in 
food and drugs. These protective 
agencies under which the nation’s 
health has steadily improved, even 
to the point of increasing longev- 
ity, are three-fold: 

1. The right of the drug admin- 
istration to prosecute the manu- 
facturer. 

2. Through the postal laws, to 
deny the use of the mails. 

3. Prosecution under the Fed- 
eral Trade Act. 


“Bad Examples” Eliminated 


IS THERE need now for new laws 
to eliminate the advertising of any 
preparation that can be proved 
worthless? Are not the seizure 
powers of the Federal Trade Act 
and the denial of the mails con- 
trolling factors of such prepara- 
tions? Js it not an interesting cor- 
ollary that many of the medicines 
cited by Prof. Tugwell as “bad ex- 
amples” have already been put out 
of existence by present laws? 
Prof. Tugwell has said nothing 
about the conflict between state 
and federal laws, should the new 
bill become a law. It has taken 
years to bring state laws into rea- 
sonable conformity with the pres- 
ent federal law. If the new legis- 
lation is enacted, the manufacturer 
will find his labels in conflict, and 
he faces the danger of breaking 
one law to comply with another. 
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Manufacturers believe that the 
existing Federal Pure Food and 
Drug Law is adequate to take care 
of all labeling offenses. Limita- 
tions imposed by the proposed new 
law would involve writing labels 
so complicated and confusing as 
to actually hamper distribution. 
The printing of a formula and 
warnings on the label will not pre- 
vent the purchaser from taking a 
remedy. 


Cites Inconsistencies 


IS IT CONSISTENT that a medi- 
cine that possessed virtues that, 
through physicians’ prescriptions, 
led to its universal sale, loses all 
of its virtues when that same medi- 
cine is advertised to the public and 
purchased by them without a phy- 
sician’s prescription ? 

Is this medicine prescribed by a 


physician under a Latin name dif- 
ferent in its actions and effect than 
the product made known to the 
public under a trade name? Many 
of the popular package medicines 
first became known to the public 
through the prescriptions of phy- 
sicians. 

Prof. Tugwell stated that if the 
bills are passed, the advertising 
fraternity can do most of the ac- 
tual policing. The fact that any law 
giving any governmental depart- 
ment undue power may be exer- 
cised only at the discretion of that 
particular department, in no way 
lessens the potential dangers of 
persecution under that particular 
law and at the hands of that par- 
ticular department. 

In the Tugwell bill, an adver- 
tisement is deemed false if in any 
particular it is untrue, or by am- 
biguity or inference, creates a mis- 
leading impression. 


Danger in Ambiguity 


MANUFACTURERS seriously ob- 
ject to the language employed in 
this definition, for, in itself, it is 
ambiguous. Their right to do busi- 
ness and to remain out of prison 
depends wholly upon the construc- 
tion that the administration offi- 
cials put upon the words “ambig- 
uity” and “misleading impression”. 

It is the contention of manufac- 
turers that any fair advertising 
law should. be written in terms 
that are definite and understand- 
able, and to be subject to court 
review in case of controversy. 

Such eminent jurists as the late 
Ex-President Taft and Chief Jus- 
tice Hughes have ruled that false 
advertising claims must also be 
fraudulent as a matter of law; yet, 
in this legislation, the advertiser 
is held guilty for what may be con- 
strued as ambiguity or a state- 
ment that is likely to create a mis- 
leading impression. The decision 
lies entirely with the administra- 
tion official who is reviewing the 
advertising. Thus, a_ statement 
that will be perfectly plain to 99 
out of 100 readers, if ambiguous 
to the examiner, will constitute a 
violation of the new law, and a 
possibility of resultant fine and 
imprisonment. 


Negative Advertising 


THE MEASURE holds, according 
to Prof. Tugwell, that an adver- 
tisement is false if any disease is 
mentioned for which the drug is 
not a specific cure, unless it states 
with equal prominence, that the 
drug is not a cure for such disease. 
It is generally recognized that 
there are comparatively few spe- 
cifics. Why, then, compel the man- 
ufacturer to adopt negative adver- 
tising if his medicine is a pallia- 
tive and not a specific? The pub- 
lic buys laxatives for their laxa- 
tive effect, and not as cures for 
constipation. Is the interest of the 
public better served by compelling 


(Continued on page 41) 
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Station Ownership 
Record Proposed 


Lafount Resolution Intended 
To Clarify Stock Control 


FULL INFORMATION regarding 
the ownership of all radio stations, 
which would enable authorities to 
differentiate between “the name of 
a corporation and the actual par- 
ties in interest,” would be — 
by the Radio Commission under 
resolution introduced Oct. 3 Ae 
Commissioner Lafount. The pro- 
posal was referred to the legal di- 
vision for study and report. 

The commissioner said it is his 
opinion that the law requires the 
Commission to keep itself in- 
formed as to the actual ownership 
of stations. He explained he of- 
fered the resolution solely with 
the view of helping produce that 
result, and asserted it was not the 
outgrowth of the difficulty aris- 
ing from the recent transaction 
under which the program and busi- 
ness management of WMCA, New 
York, passed from Knickerbocker 
Broadcasting Co. to Federal Broad- 
casting Co. 

Mr. Lafount’s resolution follows 
in full text: 


Whereas, Section 12 of the Radio 
Act of 1927 as amended provides in 
part as follows: “The station license 
required hereby, the frequencies or 
wave length or lengths authorized to 
be used by licensee, and the rights 
therein granted shall not be trans- 
ferred, assigned, or in any manner, 
either voluntarily or _ involuntarily, 
disposed of to any person, firm, com- 
pany, or corporation without the con- 
sent in writing of the licensing au- 
thority.” 

Whereas, that portion of the Radio 
Act quoted above clearly indicates the 
intent and desire of Congress to re- 
quire all assignments of licenses to 
be approved by the licensing author- 
ity, and 

Whereas, many licenses are issued 
to corporations, and 

Whereas, the stock of said corpora- 
tions can be transferred without the 
knowledge or consent of the Federal 
Radio Commission, which has the ef- 
fect of transferring the license from 
one set of individuals to another with- 
out the written consent of the Federal 
Radio Commission as required by the 
act, and, in order that the Commission 
may have available data which will 
enable it to differentiate between the 
name of a corporation and the actual 
parties in interest, 

Be it resolved, that the Federal Ra- 
dio Commission mail a questionnaire 
to each corporation licensee propound- 
ing the following questions: 

1. Name of corporation? 


2. Authorized under the laws of 
what state? 

3. Authorized capital stock, de- 
scribing different classes of same, 


number of shares authorized, the par 
value of each, and the number of 
shares of each issued? 

4. List of stockholders of record 
as of October 1, 1933, showing the 
number of shares held by each, the 
city and state in which each reside? 

5. List the officers as of October 1. 

6. If any stockholders or officers 
are aliens, please so indicate. 

Be it further resolved, that the 
Commission require that the above 
set of questions be answered under 
oath or affirmation and returned to 
the Commission, and thereafter that 
the Commission require applicant cor- 
porations to report all transfers of 
stock during the past license period 
at the time and in connection with 
their application for renewal of li- 
cense, which under the law must be 
sworn to. 
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GIANT TRANSFORMER—This audio transformer of the projected new 
500 kw. experimental transmitter of WLW now under construction is the 
largest ever built. Weighing 88,000 pounds, it is shown in contrast with 


the two-inch six-ounce transformer 


leader, is holding in his hands. 


TEST BROADCASTS on the new 
500 kw. experimental transmitter 
being constructed by the Crosley 
Radio Corp. for WLW, Cincinnati, 
are promised early in December or 
sooner by Joseph A. Chambers, 
WLW technical supervisor. All ro- 
tating equipment has been installed 
at the new plant at Mason, O., 22 
miles north of WLW’s studios. The 
831-foot vertical radiator antenna 
tower is already being used by the 


which Lloyd Shaffer, orchestra 


present WLW 50 kw. transmitter. 

Other equipment in place in- 
cludes the 88,000-pound audio 
transformer, the huge power sub- 
station, a giant water cooling sys- 
tem and the power lines. Some 35 
men are being employed in the con- 
struction work. When completed 
at a cost of $400,000, the super- 
power broadcasting plant is ex- 
pected to have a service radius of 
2,500 miles. 





Nets Let Independents 
Pick Up World Series 


IN LINE with its recently an- 
nounced policy of allowing non- 
network stations to take presiden- 
tial addresses and other public 
events broadcasts, provided mem- 
ber stations in the same locality 
do not object and provided the 
stations pay the extra hookup 
charges, both NBC and CBS per- 
mitted their facilities to be used 
during the recent speeches. by 
President Roosevelt and also dur- 
ing the world series. 

The policy on the President’s 
speeches will continue, it is expect- 
ed, but the addition of non-member 
stations for such events as the 
world series was a new departure 
for both networks. In the Detroit 
area, CKLW, Detroit-Windsor out- 
let of CBS, with the assent of the 
network, extended the courtesy of 
the world series to WJBK, Detroit, 
and WEXL, Royal Oak, a suburb. 
NBC allowed the following’ sta- 
tions to carry its world series 
broadcasts: WOR, Newark; 
WHBF, Rock Island, Ill.; WMBH, 
Joplin, Mo., and WHBL, Sheboy- 
gan, Wis. 


NBC’s New Rate Card 


Shows Station Increases 


RATE CARD No. 14, effective 
Oct. 1 and incorporating recent 
station rate changes, has been is- 
sued by NBC. It covers the in- 
creases for WJR and WEEI of the 
NBC-WEAF network, WSM and 
WSB of the South Central group 
and WFAA-WBAP of the South- 
western group. Under the head- 
ing “basic optional service,’ the 
new rate card lists the latest NBC 
addition, WKBF, Indianapolis, 
which, along with WLW, Cincin- 
nati, becomes available for op- 
tional service with the basic NBC- 
WEAF or NBC-WJZ networks. A 
revised supplementary folder also 
lists recent power increases for 
WSAI, WSB, KTSP and KGIR. 





KVOO Ready for 25 Kw. 


KVOO, Tulsa, has informed the 
Radio Commission it is ready to 
operate with 25 kw. in conform- 
ity with the construction permit 
granted in 1931. Authorization is 
expected to be granted as a mat- 
ter of routine. 
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Examiner Recommend 
780 Ke. Wave Be Given 
Don Lee For Redland: 


THE FIVE-SIDED fight over the 
780 ke. channel of KTM and 
KELW, Los Angeles, time- sharing 
1 kw. stations, both of which for. 
mer Chief Examiner Yost in 1939 
recommended should be deprived of 
their licenses, led to a report (ct, 
10 by Examiner Ralph L. Walker, 
recommending that the Radio Com. 
mission assign this channel to the 
Don Lee Broadcasting System _ 
a new station at Redlands, Cal., 
serve that community, San Ber 
nardino and Riverside. 

The report, which remains to be 
acted upon by the Commission, 
held that “the services rendered 
by KTM and KELW appear to add 
nothing to the services rendered 
by other stations in the Los Ange. 
les area” and added that “it ap. 
pears that the establishment of a 
new station at Redlands, Cal., a 
proposed by the Don Lee Broad. 
casting System, would be in the 
best interests of the listening pub. 
lic and would not deprive persons 
within the service areas of KTM 
and KELW of any material ser. 


vice.” 
Both KTM and KELW asked 
for license renewals at the hear- 


ings last fall, proposing, if grant- 
ed, to assign their licenses to 
Hearst newspaper interests, which 
have a $35,000 option on KTM and 
a $25,000 option on KELW. At the 
hearing Earle C. Anthony, oper- 
ator of KFI and KECA, Los An- 
geles, asked for the 780 kc. chan- 
nel in lieu of KECA’s present 
1340 ke., while the McClatchy 
newspaper interests asked for 134) 
ke. for their KFBK, Sacramento, 
if the Anthony application should 
be granted. Examiner Walker rec- 
ommended denial of the latter ap- 
plication, including denials of |i- 
cense renewals to KTM and 
KELW which had been granted 
to them when Yost’s original re- 
port was reversed on Jan. 20, 1933. 


Big Creamery Drive 
ADOHR CREAMERIES, Los An- 
geles, on Oct. 11 launched its 
“Opera of the Air’ as a Wednes- 
day night feature for two months. 


KNX, Hollywood, will originate 
with KFAC, Los Angeles, and 


KFWB, Hollywood, rebroadcasting 
first half of series will offer light 
opera and the remaining four 
broadcasts for grand opera. 
Adohr’s last radio opera was in 
1930 with “imported” singers. 

Jack Runyon, of the Los Angeles 
office of Lord and Thomas, hant- 
les the account. Edwin Lester, as 
sociate of Impressario L. E. Behy- 
mer, acts as general director. 
Arthur Kay, former KHJ music 
director, will conduct the light 
operas, while Pictro Cimini, once 
of the Chicago Grand Opera (0. 
will direct for the grand operas. 


Comes from India 


MAX WYLIE, added to the pro 
duction staff of CBS, New York, 
gained his radio experience it 
Bombay. He went to India to 
Professor of English Literature 
and Philosophy at Punjab Univer 
sity, Lahore, and is the author o 
“Hindu Heaven.” 
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present | communications service and are 
cClatchy | available for assignment to any 
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ramento, | may choose. Such minor services 
n should | gs broadeast pickup, motion pic- 
ker ree- { ture, experimental and marine, fire 
atter ap- | and police, which have occupied 
Is of li | this band, have been shifted to 
TM and } other frequencies in the medium 
granted | high frequency spectrum ranging 
ginal re | from 1600 to 4000 ke. 
20, 1938. While the Commission has not 
announced any definite policy re- 
? specting this new band, it is pre- 
rive sumed that the 10 channels will 
toe he be available for broadcasting upon 
hed its | Proper application before the Com- 
Wednes- | mission and after hearing. The 
; oe Commission’s policy has been, how- 
originale ever, not to grant new applications 


for broadcasting stations, and it 
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fer light its policy will be to use these 
ing four channels to relieve serious inter- 
“or ference existing on the continent 
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He ors, | Lis believed also that the Com- 
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divecteb tasting wave lengths with Mexico 
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— end failed at the Mexico City con- 
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—_ | dicated, the Commission does not 
operas. | at present intend to provide addi- 
tional broadcasting service in these 
‘ bands through licensing of new 
adia stations. 
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ulations also are the new amateur 
regulations, revised last June, 
which became effective Oct. 1. 
Changes in the general rules, af- 
fecting broadcasting as well as 
other services, are involved, but 
relate almost entirely to routine 
procedure with the objective of 
clearing up ambiguities and of 
bringing the codification of the 
radio regulations up to date. 
Taking cognizance of experi- 
mental television development, not- 
ably in the ultra high frequency 
range, the Commission has revised 
its allocations in this field. It re- 
duced the number of television 
bands in the medium high fre- 
quency range from five to two 
of 100 ke. each and augmented the 


ultra high frequency range by 
1500 ke. 
The Mew television/ bands are 


2080-2100 ke. and 2750-2850 ke./in 
the medium range, and 42000-56000 
and 60060-86000 ke. in the ultra 
high range. Previously, the ultra 


Revised Rules Widen Broadeast Band 


1500-1600 Ke. Seen Available After Continental Treaty; 
‘| Changes Also Affect Television, Station Sales 


high bands were 43000-46000, 
48500-50300 and 60000-80000. These 
bands also were licensed for gen- 
eral experimental activities, where- 
as the new bands are now allo- 
cated specifically for television and 
are considered the “regular” tele- 
vision bands. Experimental sta- 
tions may use any sideband in this 
range as “sound track” accompani- 
ment. For the lower frequency 
television bands, now regarded as 
“extra” facilities, no regular sound- 
track is provided, but the Commis- 
sion temporarily will allow con- 
tinued use of the 1550 ke. 
for that purpose. 


Emergency Communication 


AS AN OUTGROWTH of the 
many disasters during the past 
year, during which many stations 
were called upon to maintain com- 
munication with other communi- 
ties, the Commission included in 
the revised code a new rule (No. 


vom / 


23 A) authorizing any licensee 
during any emergency, when nor- 
mal communications facilities are 
disrupted as a result of disaster, 
to use his station to communicate 
with any other point, provided 
proper notice is given to the Com- 
mission. This provision, however, 
does not entirely eliminate the pos- 
sibility of creating a national land 
“S. O. S.” frequency as has been 


proposed by Commissioner La- 
fount. 
Widespread revisions in other 


non-broadcasting services, particu- 
larly police, are made. Provision 
also is made that “special experi- 
mental” licenses may be granted 
for any frequency range in the 
spectrum. The rules governing the 
licensing of radio operators for all 
classes of service also are revised. 
This subject is dealt with specifi- 
cally on this page. 


New Assignment Procedure 


THROUGH the general rules, pro- 
vision is made for the execution 
under oath of all applications and 
amendments filed for Commission 
action. Heretofore only verified 
applications were required. Rigid 
provisions for the service of all 
papers in contested cases upon al! 


(Continued on page 37) 





Revised Rules Governing Operators’ Licenses ... 





By Lieut. E. K. Jett 
Assistant Chief Engineer 
Federal Radio Commission 


THE FEDERAL Radio Commis- 
sion on Oct. 3 revised its rules 
and regulations governing commer- 
cial radio operators’ licenses. While 
this action is important to all op- 
erators, except amateurs, and to 
those who seek new licenses, it 
should be understood at the outset 
that the revised regulations in- 
clude no radical changes and it 
will not be necessary for any li- 
censed operator to obtain a re- 
placement license at this time. 

The following are the most im- 
portant features of the revised 
regulations: 

I. There are seven main classes 
of operators’ licenses. These are 
valid for the operation of radio 
stations, except amateur, as fol- 
lows: 

(1) COMMERCIAL EXTRA FIRST CLASS 
—Any station. 

(2) RADIOTELEGRAPH OPERATOR FIRST 
CLass—Any station except as follows: 

(a) Broadcast stations. 

(b) The position of chief operator 
at stations (not including mobile and 
fixed stations in the international ser- 
vice) using type A-3 emission with 
licensed power in excess of fifty watts. 

(3) RADIOTELEGRAPH OPERATOR SEC- 
OND CLAss—Any station except as fol- 
lows: 

(a) Broadcast stations. 

(b) The position of chief operator 
in mobile stations of the first and 
second classes open to the interna- 
tional service of public correspondence. 

(c) The position of chief operator 
at stations (not including mobile and 
fixed stations in the international ser- 
vice) using type A-3 emission with 
licensed power in excess of fifty watts. 

Operators of this class are eligible 
to act as chief operator at ship sta- 
tions of the second class after the ser- 
vice record has been endorsed, certify- 
ing to six months service as a radio- 
telegraph operator on board a ship. 

(4) RADIOTELEGRAPH OPERATOR 
THIRD CLAss—Any station except as 
follows: 
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(a) Broadcast stations. 

(b) Mobile stations open to the in- 
ternational service of public corre- 
spondence. 

(c) The position of chief operator 
at stations using type A-3 emission 
with licensed power in excess of fifty 
watts. 

(5) RADIOTELEPHONE OPERATOR 
First CLass—Any station using type 
A-3 emission. 

(6) RADIOTELEPHONE OPERATOR 
SEcOND CLAss—Any station using type 
A-3 emission except broadcast stations. 

(7) RADIOTELEPHONE OPERATOR 
THIRD CLAss—Any station except 
broadcast, using type A-3 emission, 
which is licensed to use a maximum 
power of fifty watts; provided, how- 
ever, this class of license shall also 
be valid to operate stations using type 
A-3 emission (except broadcast sta- 
tions), which are licensed to use 
power in excess of fifty watts if the 
chief operator regularly employed at 
such stations holds a radiotelephone 
second class license or higher, and 





— 





that at least one operator holding a 
radiotelephone second class license or 
higher is available immediately on call 
in case of emergency. When this class 
of license is endorsed showing profi- 
ciency in the continental code at a 
speed of fifteen words per minute such 
license will also be valid for the op- 
eration of aircraft stations using 
Type A-1, A-2, or A-3 emission. 


Classes Discontinued 


II. THE FOLLOWING classes of 
licenses are no longer issued, but 
are valid until expiration, and may 
be renewed prior to Jan. 1, 1935, 
for the equivalent classes indicated 
below without examination or proof 
of service or employment: 


(1) COMMERCIAL First CLass 
Equivalent to the radiotelegraph first 
class with radiotelephone first class 
endorsement. 

(2) COMMERCIAL SECOND CLass— 
Equivalent to the radiotelegraph sec- 
ond class with radiotelephone first 
class endorsement. 

(3) COMMERCIAL THIRD CLASS— 
Equivalent to the radiotelephone third 
class. 

(4) Broapcast CLASS AND Broap- 
CAST LIMITED CLASS—Equivalent to 
the radiotelephone first class. 

(5) RADIOTELEPHONE CLASS— 
Equivalent to the radiotelephone third 
class. 

(6) AERONAUTICAL CLASS—Equiva- 
lent to the radiotelephone second class. 

(7) RADIOTELEPHONE SECOND CLaAss 
(VALID ONLY FOR TELEPHONE OPERA- 
TION OF STATIONS IN THE AVIATION 
SERVICE )—Equivalent to the radiotele- 
phone second class, except does not 
permit employment as chief operator 
at stations not licensed in the avia- 
tion service using type A-3 emission 
with licensed power in excess of fifty 
watts. These licenses may be renewed 
as a radiotelephone second class li- 
cense. 


III. Effective Jan. 1, 1935, li- 
censes may be renewed provided 
the service record shows a certain 
amount of service prior to the date 


(Continued on page 38) 
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Copyright Decision 


Bothers Canadians 


Hotels, Restaurants Must Pay 
Fee for Public Reception 


By JAMES MONTAGUES 
Canadian Correspondent of BROADCASTING 
RESTAURANTS and hotels using 
radio receivers to entertain their 
guests in public rooms are to be 
asked to pay the copyright fees as 
the result of a decision handed 
down in an English court recent- 
ly. Canada’s copyright law is even 
stricter than that operating in 
England, and the Canadian Per- 
forming Rights Society, it is un- 
derstood, will go after restaurants 
and hotels using radio and demand 
payment of the copyright fees on 
the grounds of the English deci- 
sion and the Canadian law. 

The ruling was handed down in 
the case of a brewer operating a 
number of restaurants, each of 
which used a radio receiver to en- 
tertain its guests. The judge ruled 
that each tuning in was a separate 
performance, and therefore came 
under the copyright law. 


Might Apply to Homes 


GUESTS in Canadian hotels hav- 
ing radio in their rooms, however, 
are considered to be in their home, 
and hotels cannot be charged for 
copyright fees in this case. But 
where loudspeakers carry to pub- 
lic rooms, copyright owners can 
claim a public performance, it is 
understood. In fact, one official 
has been reported as stating that 
the Canadian law could be applied 
even to a private home where a 
radio was being used to entertain 
“company, if the windows were 
open and a crowd collected outside 
to listen. 

Restaurant owners interviewed 
since the passing of the judgment 
state that they will not operate 
their radios if they have to pay a 
copyright fee, while one large To- 
ronto hotel, which had used a ra- 
dio in its lobby to entertain guests, 
has stopped the practice. 


Commission’s Stand 


MEANWHILE, Canada’s Radio 
Commissioner Thomas Maher left 
early in October for New York to 
take up the question of copyright 
fees to be paid by the Commission 
for its programs. He was accom- 
panied by his assistant, Arthur 
Dupont. The Commission will pay 
copyright fees of a reasonable 
amount, Mr. Maher stated, when 
questioned as to the correctness of 
the rumor that a $50,000 bill for 
copyright fees had been received 
by the Commission. The Commis- 
sion will not pay as much as $1,000 
copyright fee for an hour’s pro- 
gram, he stated. 
of o* OK 

Canada’s Radio Commission 
changes its mind from day to day, 
according to recent pronounce- 
ments. CRCA, the Commission’s 
Maritime station, at Moncton, New 
Brunswick, was scheduled to go off 
the air definitely on October 1. The 
program schedule for that week 
did not show CRCA among the 
list of basic Commission stations. 
But the list for the week begin- 
ning October 8 showed CRCA back 
on the job, operating on 580 kc. 
The station, one of the earliest to 
be established in the Maritime 
provinces when it blossomed forth 


Page .22 


Death of Parents Calls 
Buckwalter From NAB 


THE DEATH on Oct. 11 of both 
his mother and father in an auto- 
mobile accident near Lancaster, 
Pa., called I. Z. Buckwalter, man- 
ager of the Mason-Dixon Group of 
radio stations and a director of the 
NAB, away from the NAB con- 
vention at White Sulphur Springs. 


Mr. Buckwalter left immediately 
for Lancaster, Pa., where he is 
also manager of the Lancaster 


Newspapers, Inc. 


‘Andy’ White Heads 
Program Builders 





PLANS for organization and in- 
corporation of the Broadcast Pro- 
ducers Group are being pushed by 
independent  program-building 
agencies in New York, and Maj. 
J. Andrew White, former presi- 
dent of the network that developed 
into CBS, is president of the tem- 
porary slate of officers. Gardner 
Osborne is chairman of the board. 

It was on behalf of this pro- 
posed group, which seeks the status 
of a trade association, that Mrs. 
Annette R. Bushman proposed an 
amendment to the _ broadcasters’ 
code at the hearing in Washington 
Sept. 27, seeking to eliminate free 
auditions entirely, and to fix mini- 
mum talent fees for both broad- 
casts and auditions, grading the 
stations, and the fees they would 
have to pay, according to the hour- 
rate charged by the stations for 
their time. Another objective was 
elimination of pyramiding com- 
missions. 

About a dozen producing units 
of one kind or another are now 
committed to membership in the 
group when organization is com- 
pleted, including both radio pro- 
gram builders and Broadway pro- 
ducers, and the membership drive 
which is contemplated will be di- 
rected at individuals and firms in 
both these classifications. 

Mrs. Bushman is a vice presi- 
dent of Allied Productions, Inc., 
and formerly was head of Radio 
Counselors, Inc., which produced 
the “Mr. and Mrs.” script act, 
written by Carlton and Manley for 
the Graybar Electric Co., and also 
built the original American School 
of the Air programs for presenta- 
tion by Grigsby-Grunow over CBS. 


MacGREGOR & SOLLIE, San 
Francisco transcription producers, 
are turning out a series of pro- 
grams called “Hollywood Impres- 
sions” with Anson Weeks’ band, 
and Lou Tobin doing imitations of 
Hollywood celebrities. 








as CNRA, was one of the Cana- 
dian National Railway network 
stations. 

There are now 18 basic Commis- 
sion stations, which are scattered 
from coast to coast. According to 
the latest Commission information 
these are: CHNS, Halifax; CFCY, 
Charlottetown; CFNB, Frederic- 
tion; CFBO, Saint John; CRCA, 
Moncton; CRCS, Chicoutimi; 
CHRC, Quebec; CRCO, Ottawa; 
CRCT and CKNC, Toronto; CFPL, 
London; CKY, Winnipeg; CHWC 
and CKCK, Regina; CFQC, Saska- 
toon; CFCN, Calgary; CJCA, Ed- 
monton, and CRCV, Vancouver. 





SOUTH POLE MIKE 
Byrd Party Announcer Named, 
CBS Carries Farewell 


WITH the nam- 
ing of Charles J. 
V. Murphy, news- 
paperman, author 
and onetime an- 


nouncer for the | 
Hearst newspa- | 
pers over WNAC, | 
Boston, as pro- | 





duction manager ad 

and announcer of Z 

the weekly pro- Mr. Dyer 
grams to be broadcast over CBS 
by the Byrd Antarctic Expedition 
from Little America, the radio per- 
sonnel of the expedition was com- 
pleted Oct. 6. Mr. Murphy and 
John Newton Dyer, who is techni- 
cal director, will comprise the 
CBS Antarctic staff. 

Mr. Murphy formerly was with 
the Associated Press, the NEW 
YorK SuN and the NEW YorRK 
WoRLD, and is a personal friend 
of Admiral Byrd, having written 
a biography of the explorer. He 
is 29 and married. Dyer is 23 and 
unmarried; he was detached from 
the CBS engineering staff for the 
assignment. 

Dyer is taking along enough 
spare parts to insure 400 per cent 
protection on practically all equip- 
ment to be used in broadcasting 
and ship communications. The ex- 
pedition will establish a research 
station in Little America to ascer- 
tain the characteristics of the 
earth’s magnetism there. 

Keyed from WTAR, Norfolk, Va., 
a farewell broadcast of Admiral 
Byrd’s departure was_ scheduled 
for one hour on a CBS network 
Oct. 15. A crew of CBS engineers 
was to go to Norfolk to handle 
arrangements, including pickups 
from the Byrd flagship Jacob Rup- 
pert from which weekly broadcasts 
are to be relayed to CBS listeners 
while en route and after it has 
reached its base. 


The feature was to originate 
from Station KJTY, aboard the 
Jacob Ruppert. When the Ant- 
arctic base is reached, its trans- 
mitter will be directed toward 
Buenos Aires, from which point 
the voices of Byrd and his com- 
panions will be directed toward 
New York and thence to the CBS 
network. The farewell broadcast 
of Oct. 15 is to be dedicated by 
Edwin K. Cohan, CBS technical 
director, who has been working 
with Byrd on the exclusive radio 
arrangements made by the net- 
work. General Foods will sponsor 
the relays from the Antarctic for 
Grape Nuts. 





Radio Marketing Topic 


HOW RADIO within 10 years has 
led more than 17,000,000 Ameri- 
can homes to be equipped with re- 
ceiving sets, while the annual rev- 
enue of broadcasting stations runs 
more than $50,000,000, will be told 
to the New York Chapter of the 
American Marketing Society at its 
Oct. 19 luncheon meeting in the 
Hotel Woodstock, New York. The 
speakers will be Paul Kesten and 
John J. Karol, CBS officials, and 
E. P. H. James, sales promotion 
manager of NBC. 
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Paramount Offer 
New Time Chiseler, 
Don’t Crowd, Boys 


Records Will Be Sustaining 
Unless Sponsor is Hooked 


HERE’S a truly ingenious wrink 
in the free radio time-grabbing 
racket. It was offered to stations 
by Daily Paskman, once a broad. 
caster himself, writing on a lette. 
head captioned “Paramount Movie 
Parade, produced by Paramount 
Pictures Corporation at Holly. 
wood”. Oddly enough, the Para. 
mount corporation was also once 
in radio—and in no small way, as 
we can well recall. But let the 
letter itself tell the whole story; 


New Program Weekly 


“A NEW series of 15-minute broad. 
casts by electrical transcription js 
being produced by Paramount, 
Each program will be an outstand- 
ing attraction in that the serie 
will include some of the greatest 
stars of radio, stage and screen 
in actual dramatic and comedy 
scenes from Paramount pictures, 
These programs will also include 
musical numbers by the Pars. 
mount Orchestra and songs by 
Paramount stars. A new program 
will be released weekly. 

“The Four Marx Brothers in 
‘Duck Soup’ supported bv the Par. 
amount orchestra will be the first 
program in the series commencing 
the week of October 22nd. 

“A group of radio stations will 
be selected to broadcast these pro- 
grams weekly, on a_ sustaining 
basis, to be scheduled sometime 
during the early evening after 6 
o’clock or late Sunday afternoon 
or early Sunday evening. 

“There will be no charge to your 
station when used as a sustaining 
feature. 


If and When 


“Plans are under way to sell 
this series of programs to a na- 
tional advertiser. An_ excellent 
merchandising idea tie-up has been 
worked out for a commercial spon- 
sor—to be used when the program 
is sold. Jn the event your station 
is selected as one in the group, and 
a contract is consummated for 
commercial sponsorship then your 
station is to be paid the advertis- 
ing rate for commercial time from 
the time it. starts on a commercial 
basis. Negotiations for the sale of 
commercial sponsorship is being 
handled at this end exclusively. 
[Editor’s note—italics are ours] 

“In order to make selection of 
stations in time for the first broad- 
cast it is necessary to fill in and 
return the enclosed form at once.” 





Texaco Renews 


WHETHER Ed Wynn will return 
to the Texaco “Fire Chief” pro- 
gram has not yet been announced 
by Hanff-Metzger, Inc., Texaco 
agency, although it was announced 
that the Texas Company, effective 
Oct. 24, will renew the Tuesday 
night program on all NBC-WEAfF 
and supplementary stations now 
carrying it, except in Canada and 
Hawaii. 
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‘March of Time” 
Is _Merchandised 


Remington Rand Drills Sales 
Force in Program Values 


ELABORATE merchandising of 
the “March of Time” program, 
which Remington Rand, Inc., Buf- 
falo, N. Y. (office equipment) be- 
gan to sponsor over 32 CBS sta- 
tions on Friday, Oct. 13, included 
meetings of the sales forces of 
the sponsor in the different sta- 
tion cities, at which presentations 
of the program’s merits were 
given, using the technique of the 
program itself. 

Two days before the first broad- 
cast more than 250 Remington 
Rand salesmen assembled in one 
of the company’s New York offices 
and were told about the program 
by A. L. Ruiz, assistant manager 
of the typewriter division. Shortly 
afterward, loud speakers were 
turned on, and the theme song of 
the “March of Time” was heard, 
followed by a dialogue between 
the announcer and salesmen in 
which the latter asked, and were 
told, how the program would tie 
in with their daily contacts. 


Program as Introduction 


AFTER an_ excerpt (recorded) 
from a previous TIME program, a 
letter to the employes signed by 
James H. Rand, Jr., radio-minded 
president and chairman of the 
board, was read, and C. F. Price, 
vice president and chairman of 
the general sales committee, spoke 
from the studio to the assembled 
sales forces. Another snatch of 
the TIME technique concluded the 
meeting. 

Emphasis was laid on the fact 
that the radio program will give 
all salesmen a high-class introduc- 
tion to innumerable contacts. 
Stressing this phase of the cam- 
paign, there have been broadsides 
in the company house organs, let- 
ters to stockholders, distribution of 
leaflets, display cards, tie-in slugs 
in newspaper and magazine adver- 
tising, special program advertise- 
ments, and a variety of methods 
within the organization. 

The only difference between the 
“March of Time” as presented last 
Friday and the familiar program 
sponsored by the magazine itself 
was in the commercial announce- 
ments, which were devoted to the 
new sponsor, TIME receiving a 
credit line. The magazine does the 
editorial work on the program in 
return for the credit line and name 
of the program being retained; in 
all other respects Batten, Barton, 
Durstine and Osborn handle the 
account for Remington Rand in 
accordance with the usual client- 
agency relationship. 





Will Rogers Returns 


WILL ROGERS returns to the air 
for an indefinite number of broad- 
casts in the “Gulf Headliners” 
Program, beginning with the 
broadeast Oct. 29, on Sundays at 
9pm., EST, over the NBC-WJZ 
network. Rogers, who replaces 
Fred Stone and family on the pro- 
gram, is expected to broadcast 
from the coast during the series. 
The account is handled for Gulf 


Oil Co. by Cecil, Warwick & Cecil, 
New York. 


Station Moves 


REMOVAL of WKFI, Greenville, 
Miss., to Greenwood, Miss., was 
authorized by the Radio Commis- 
sion Oct. 10. At the same time the 
Commission set for hearing the ap- 
plication of WMBR, Tampa, Fla., 
to move to Jacksonville, Fla., and 
received an application from Wal- 
ter J. Stewart, as president of the 
Pecan Valley Broadcasting Co., 
Brownwood, Tex., for authority to 
erect a new 100 w. station on 1420 
kes. full time, asking for the quota 
facilities of WDAH, El Paso. 


New Station Group 


FORMATION of the Tennessee 
Tri-City group, to be sold at a 
group rate for coverage of the 
Tennessee market, has been ar- 
ranged with Scott Howe Bowen, 
Inc., established as the branch 
sales office. The stations are 
WLAC, Nashville; WREC, Mem- 
phis, and WDOD, Chattanooga. 





Yankee Contracts 
Carry Libel Rider 


Shepard Recommends Form 
To Other Broadcasters 


IN VIEW of the intense interest 
among broadcasters in the matter 
of their responsibility regarding 
libel and defamation uttered over 
their facilities, especially inasmuch 
as many local and state campaigns 
are in the offing, John Shepard 
III, president of the Yankee Net- 
work, disclosed to the NAB con- 
vention Oct. 10 the text of the 
“rider” added to all contracts made 
by his stations and network for 
time for political broadcasts. 

Mr. Shepard said this “rider” ab- 
solves his stations of culpability in 
the event of utterances over which 
the station managers could not ex- 
ercise any control beforehand. He 
recommended it to other stations. 
It reads as follows: 


“Rider” Form 


IN CONSIDERATION of the execu- 
tion by Bay State Broadcasting Cor 
poration of the contract for broad 
easting time dated 1933, 
which contract is hereto attached, and 
for other good and valuable consid- 
eration, the receipt whereof is hereby 
duly acknowledged, the purchaser does 
hereby warrant and represent to said 
company that any and all statements, 
claims, allegations, representations, or 
any form of words comprising or in 
any way contributing to the use of 
said broadcasting time or any broad- 
cast under said contract shall be true 
and accurate to the best of the knowl- 
edge, information and belief of said 
purchaser; and further, that if at any 
time the said company shall suffer any 
damage or incur any expense on ac- 
count of any such utterance or other 
form of words in connection with said 
broadcasting, or any part thereof, 
then and in any such event the said 
purchaser and not the company shall 
reimburse the company for any ex- 
penditure, damage, or payment, in- 
cluding reasonable costs and expenses. 
In witness whereof the parties 
hereto have set their hands this 
day of 1933. 


Purchaser 
Bay State Broadcasting Corporation 


By 
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Phileo Will Use Press 
Despite View on Radio 


WHILE many newspapers have 
shown a tendency to regard radio 
as a rival, both in advertising and 
news dissemination, Philco Radio 
& Television Corp., Philadelphia, 
announces that it is “demonstrat- 
ing its freedom from prejudices 
by placing a considerable portion 
of its fall advertising in newspaper 
space.” The Philco account, han- 
dled by F. Wallis Armstrong Co., 
Philadelphia agency, sponsors the 
Boake Carter news comments five 
nights weekly on CBS, which it 


said will 
basis. 

Sayre H. Ramsdell, Philco sales 
promotion manager, announces a 
special fall and Christmas adver- 
ting campaign—by far the heavi- 
est in the big radio manufacturing 
company’s history—calling for the 
addition of full page schedules in 
more than 50 metropolitan news- 
papers to the extensive campaign 
already ordered in radio and na- 
tional magazines. The campa 
will carry through November and 
December, bringing to $600,000 
the company’s total advertising 
appropriation for the 11 weeks 
preceding Christmas, 


continue on a regular 





Roster of NAB Attendance me 


(Continued from page 11) 





Lohnes, H. L., Washington. 

Loucks, Philip G., NAB, Washington. 

Lounsberry, Il. R.. WGR-WKBW, Buf- 
falo, N. Y. 

Loyet, P. A., WOC-WHO, Des Moines. 

Lucy, C. T., WRVA, Richmond, Va. 

Lyons, J. T., WCAO, Baltimore. 


McCollough, C. R., WGAL, Lancaster, 
P 


a. 

McCosker, Alfred J.. WOR, Newark. 

McCurdy, B., Graybar Electric Co., 
Kansas City. 

McIver, J. W., WWNC, Ashville, N. C. 

MeNary, J. C., NAB, Washington. 

MacPherson, J. R., WIBO, Chicago. 

Macy, J. W., Scott Howe Bowen, Inc., 
Chicago. 

Maland, J. O., WOC-WHO, Des Moines. 

Mark, Leroy, WOL, Washington. 

Marchal, Edwin A., WADC, Akron, O. 

Maslin, R. S., Jr... WFBR, Baltimore. 

Meighan, H. S., Scott Howe Bowen, 
Inc. New York. 

Melrose, G. C., WJAY, Cleveland. 

Merquelin, J. D., Western Electric Co., 
New York. 

Meyer, Phil J.. KF YR, Bismarck, N. D. 

Meyers, Carl J., WGN, Chicago. 


Midgley, C. E., Jr., Batten, Barton, 
Durstine & Osborn, New York. 
Monahan, H., ADVERTISING AGE, New 

York. 
Murray, G. A., Western Electric Co., 
New York. 


Musselman, Bryan, WSAN, Allentown, 
a. 
Myers, C. W., KOIN, Portland, Ore. 


Neebe, Joseph H., J. H. Neebe Co., 
Detroit. 


O'Fallon, Gene, KFEL, Denver. 


Palmer, D. D., WOC-WHO, Des Moines. 
Palmer, F. A., WCAH, Columbus, O. 
Patt, John F., WGAR, Cleveland. 
Petry, Edward, Edward Petry & Co., 
New York. 
Phillips, C. F.,. WFBL, Syracuse, N. Y. 
Pickard, Sam, CBS, New York. 
Platt, Bernard, BROADCASTING Maga- 
zine, Washington. 
Price, C. U., KFH, Wichita, Kan. 
Provensen, Herluf, WLBW, Erie, Pa. 
Pyle, K. W., KFBI, Abilene, Kan. 


Raymer, P. H., New York. 

Read, H. C., A. T. & T. Co., New York. 

Reynolds, R. M., Edward Petry & Co., 
Atlanta. 

Richard, George A., WJR, Detroit. 

Richardson, O. E., Western Electric 
Co., New York. 

Rintoul, S. R., World Broadcasting 
System, New York. 

Robinson, Hubbell, Jr., Young & Rubi- 
cam, Inc., New York. 

Robinson, Ira E., Washington. 

Rohr, E. C., Electrical Research Prod- 
ucts, Inc., Chicago. 

Rubin, M. F., WJAY, Cleveland. 

Runyon, M. R., CBS, New York. 

Russell, Frank M., NBC, Washington. 

Ryan, J. H., WSPD, Toledo. 

Sadenwater, Harry, RCA Victor Co., 
Camden, J. 

Scharfeld, A. W., Washington. 


Schrieber, J. A.. WKBF, Indianapolis. 


Schudt, William A., WBT, Charlotte, 
N. C. 
Schuette, Oswald F., NAB, Washing- 


ton. 

Segal, Paul M., Washington (WCSH). 
Shaw, Harry, WMT, Waterloo, Ia. 
Shuford, J.. WNAC, Boston. 

Shott, J. H., WHIS, Bluefield, W. Va. 
Simmons, A. T., WADC, Akron, O. 
Slavick, H. W., WMC, Memphis, Tenn. 
Sleininger, C. L., Free & Sleininger, 


Chicago. 

Smith, G. S., Washington. 

Smith, G. W., WWVA, Wheeling, W. 
Va. 

Smith, J. L. M., WBIG, Greensboro, 
N.C 


Smith, T., RCA Victor Co., New York. 
Smith, V. H., WREN, Lawrence, Kan. 
Snyder, Glenn, WLS, Chicago. 

Soule, R. G.. WFBL, Syracuse, N. Y. 
Spence, Edw. M., WPG, Atlantic City. 
Squire, B.,. WGAR, Cleveland. 

Stein, A., World Broadcasting System, 

New York. 

Stewart, Jack, WFBR, Baltimore. 
Stone, Harry L., WSM, Nashville. 


Storer, George W., CKLW, Detroit- 
Windsor. 

Storey, John J., WTAG, Worcester, 
Mass. 


Sutton, G. O., Washington. 
Sykes, E. O., Federal Radio Commis- 
sion, Washington. 


Taishoff, Sol, BROADCASTING Magazine, 
Washington. 

Tasselli, R., G. I. Ricordi & Co., New 
York. 

Taylor, C. M., WBEN, Buffalo, N. Y. 

Taylor, F. G., BROADCASTING Maga 
zine, Washington. 

Tevis, G. L.,. KMOX, St. Louis. 

Thomas, N. A., WDOD, Chattanooga, 
Tenn. 

Thompson, R. M., KQV, Pittsburgh. 

Thompson, Roy, WFBG, Altoona, Pa. 

Twamley, E. H., WBEN, Buffalo, N. Y. 

Tyson, Levering, National Advisory 
Council on Radio in Education. 


Vance, H. C., RCA Victor Co., Chicago. 

Van Volkenburg, J. L., KMOX, St. 
Louis. 

Voynow, E. E., Edward Petry & Co., 
Chicago. 


Walker, L., Graybar Co., 
Richmond, Va. 

Walker, N. S., WHBC, Canton, O. 

Ward, J. T., WLAC, Nashville. 

Warren, W. W., KOMO-KJR, Seattle. 

Weber, Fred, NBC, Chicago. 

Weddell, W. L., Erwin, Wasey & Co., 
Chicago. 

Weiss, Lewis A., WJR, Detroit. 

West, William H., KSD, St. Louis. 

Wheelahan, H., WSMB, New Orleans. 

Whittemore, L. E., A. T. & T. Co., 
New York. 

Williamson, W. P., WKBN, Youngs- 
town, O. 

Wilson, L. B., WCKY, Covington, Ky. 

Wilson, W. A., WOPI, Bristol, Tenn. 

Winger, E. W., WDOD, Chattanooga, 
Tenn. 

Withycomb, Don, NBC, New York. 

Wooten, H. B.. WREC, Memphis, Tenn. 


Yuang, Dr. George W., WDGY, Min- 
1eapolis. 


Electric 
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Our Service—\) 


And the score is in your favor and in favor of the} Adv 
listeners in the communities we serve, as it has been by 
since we first went on the air! stat 
We have always been alert to improve our pro- | faci 
gram structure and our broadcasting facilities. inte 
Likewise, we have always given to advertisers | req 


and their agencies the best service obtainable. 








2 ‘ : ‘ ° : 
fs With this thought in mind, we have taken a | tise 
step—which we believe to be most progressive—the equ 
appointment of an exclusive national sales represen- 
tative organization. the: 
This step has been taken so that we may render 
a specialized and more intelligent service. ind 
THE PRINCIPLE UPON WHICH EDWARD PETRY & COMPANY, INC., OPERATES MEETS WIT! 
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Your Advantage! 


Advertisers and their agencies can best be served 
by trained advertising executives, who are the 
stations’ own representatives—who know our 
facilities ——territories—markets; and who can 
intelligently coordinate them to the advertisers’ 
requirements. 

This service best serves the broadcast adver- 
tier. It is available to you through the five fully 
equipped offices of our representatives. 

Contracts will be accepted on/y through any of 


these five offices—or direct. 


All billing and collecting is done direct by the 


individual station. 


WITH THE APPROVAL OF THE AMERICAN aSSOCIATION OF ADVERTISING AGENCIES. 
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CITY STATION 
Pe ke 6064 dw WSB 
Birmingham ........ WBRC 
Es é'0@ eee ee KFYR 
a ares WBEN 
a ee ee WFAA 
Demet 2c ccc ene WwW yi 
kr WBAP 
te KTHS 
Ds «42.0 eee KPRC 
Indianapolis ........ WFBM 
memes Cy. 2. ee 8s WDAF 
RA a 6 eee SD WHAS 
ee eee WMC 
ee WTMJ 
ae a WSM 
New Orleans ........ WSMB 
ee ee WTAR 
a ee K S D 
Salt Lake City........ K S L 
ae WOATI 
eee re KTBS 
TOMB occ ec ccsices WDAE 
RE ete 6 aon ee KVOO 
ES d. 6:4» oe K FH 


Re presented exclusively throughout 
the United States by 
EDWARD PETRY & CO. 
Incorporated 
NEW YORK - CHICAGO - DETROIT 


SAN FRANCISCO - 


ATLANTA 
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All Set to Go 


IN THESE DAYS, an industry seems no 
stronger than its trade association. The NAB 
proved itself a trade association worthy of 
the task entrusted to it at the White Sulphur 
Springs convention which adjourned Oct. 11. 
Compared with previous conventions, big 
things were accomplished. More was done in 
a tangible and forthright way than at all 
previous conventions combined. The way the 
meetings clicked along, battering down trade 
practices inimical to the industry’s welfare 
and building up standards and ethics which 
are certain to be reflected in increased busi- 
ness, was inspiring. 

Too much credit cannot be given to Presi- 
dent McCosker, his board and Managing Di- 
rector Loucks for the fine job of building up 
the NAB. It is fortunate that the McCosker 
administration has been returned to office al- 
most intact. Last year, following the NAB 
convention, we expressed a generally held con- 
viction when we stated editorially that unless 
the NAB pulled itself together, there soon 
would be no NAB. That it has met the chal- 
lenge is shown by the standing of the organi- 
zation today. 

There are many battles just ahead which 
require tactful handling and resourceful lead- 
ership. That leadership is at hand. And, 
thanks to the enthusiastic response of the 
broadcasters, adequate funds to carry on the 
work, particularly the copyright battle, have 
been pledged and provided for by means of 
the newly revised scale of dues. If the fight 
against ASCAP was vigorous during the last 
year, it will be doubly so hereafter—until an 
equitable contract is secured or until the 
music trust is dissolved. 

About one-half of the nation’s stations are 
NAB members. Before many months elapse, 
by virtue of the requirements of the NRA 
code, practically all stations should be aligned 
with the trade association. It behooves every 
station to join because, whether it is a mem- 
ber or not, it will be subjected to the same 
method of regulation as member stations are 
under the code of fair competition. Failure to 
abide by the code on the part of non-member 
stations would simply open the way for Uncle 
Sam to step in and do the regulating. 





Labor Speaks Out 


ORGANIZED LABOR, through the executive 
council of the American Federation of Labor, 
has fallen solidly behind Radio by the Ameri- 
can Plan. A resolution adopted by the A. F. 
of L. last year providing for an investigation 
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of radio advertising and, if feasible, support 
of national legislation prohibiting “long adver- 
tising lectures and speeches over the radio” 
has been answered with the finding that thou- 
sands would be thrown out of work if adver- 
tising were eliminated or seriously restricted. 

That the council is opposed to the so-called 
British system of government control was seen 
in its reference to the fact that in some coun- 
tries a set tax is levied upon listeners. It 
pointed out that a similar plan would have to 
be pursued in this country if advertising were 
prohibited or restricted. 

This report is of particular significance be- 
cause it comes at a time when schools all over 
the country are debating this very issue, agi- 
tated by factions opposed to commercial radio. 
Moreover, its effect upon labor advocates in 
Congress should be beneficial, because it is a 
direct answer to certain legislators sponsor- 
ing legislation for an investigation of commer- 
cial radio and suggesting government owner- 
ship. 

Of interest is the way in’ which the execu- 
tive council carries the fight to newspapers 
and magazines, many of which have been 
closely allied with the anti-radio agitation. 
The council brought out that it is doubtful if 
radio advertisers have materially decreased 
their publication space, but it pointed out that 
many newspaper publishers use this argu- 
ment in asking for wage reductions. 

New inventions, like radio, the council said, 
cause many changes in old established indus- 
tries. But, it wisely concluded, “progress can 
not be stopped.” 


Tugwell Starts Things 


THAT THERE are two distinct sides to the 
proposed food and drugs legislation drafted 
by the Department of Agriculture, is strongly 
indicated in the storm of protest received by 
BROADCASTING since publication in our Sept. 15 
issue of an official interpretation of the mea- 
sure by Assistant Secretary Tugwell, chief 
author and sponsor of the bill. In this issue 
we publish a reply to that article by Frank 
A. Blair, president of The Proprietary Asso- 
ciation, who minces no words in his criticisms. 

Prof. Tugwell said, in answer to the deluge 
of questions from advertisers, radio executives 
and publishers, that the measure is not aimed 
at manufacturers and advertisers of bona fide 
products, but at the elimination of disreputable 
concerns and the stifling of unwarranted ad- 
vertising claims. In the long run, this will 
mean more and better advertising for all 
media, he contended. But Mr. Blair interprets 
the measure as one which would cripple or 
destroy the food, drug and cosmetics indus- 


The RADIO 
BOOK SHELF 


THE POSSIBILITY of establishing a numbe 
of low power broadcasting transmitters, jp. 
stead of a single high power station, in urbap 
areas, each supplied with the same modulate 
wave from a central point by means of ap. 
propriate transmission circuits, is seen in the 
results of “A Study of Reception From Syn. 
chronized Broadcast Stations” by Charles BR. 
Aiken, of the Bell Telephone Laboratories, jy 
the September PROCEEDINGS OF THE INSTITUT: 
oF RADIO ENGINEERS. The paper gives the 
practical results of an extensive analysis of 
the detection of two modulated waves of identi. 
cal carrier frequency. Experimental work jp 
the laboratory has confirmed the results of 
the theoretical analysis expressed in mathe. 
matical and engineering formulas. 
Explaining the possibility of substituting 
several low power transmitters for a single 
high power station, by means of synchroniza. 
tion, Mr. Aiken says: “The total radiated 
power required for adequate coverage should 
be far less than that required when a single 
high power transmitter is used. On this ace. 
count there would be a great reduction in the 
total sky wave and consequently a great re. 
duction of interference at distant points,” 





A COMPREHENSIVE analysis of the western 
market, entitled Selling the West, and pre- 
pared by Edwin Bates, special agent of the 
Department of Commerce, has just been is- 
sued by NBC, Pacific coast division. The 
brochure presents considerable factual data, 
illustrated with maps and supported by tabu- 
lar statistics, about the western market, its 
population, coverage of NBC stations, and 
sales potentialities. It deals with each trade 
territory separately. The booklet should be 
of especial value to firms interested in develop- 
ing western business. It is designed primarily 
for the use of sales and advertising executives. 





SOME PRACTICAL advice on speaking En- 
glish over the air is contained in How to 
Speak English Effectively by Dr. Frank H. 
Vitzetelly, who among other things is con- 
sultant on pronunciation of CBS and dean of 
the Columbia Announcers’ School of Pronun- 
ciation (Funk & Wagnalls Co., N. Y., $1.75). 





tries, from which broadcasting derives a large 
part of its revenue. 

Where Prof. Tugwell holds that existing 
legislation is insufficient to protect the con- 
sumer against harmful merchandise, Mr. Blair 
insists that the existing law is adequate and 
that the proposed legislation would all but 
ruin the package medicine industry. 

This whole question is naturally of vital 
interest to every broadcaster and agency. The 
industry does not want to be party to the 
merchandising of dangerous products. But it 
also does not want to have thrown off the air, 
through bureaucratic caprice, legitimate ac- 
counts in the important food, drugs and cos- 
metic fields. 

All elements concerned will do well, indi- 


to keep close tab on this proposed legislation. 
First hearings on the measure will be held 
probably early in December before a subcom- 
mittee of the Senate. Manufacturers, adver- 
tisers, agencies and advertising media will be 
heard along with government officials. The 
NAB should be prepared to present the broad- 
casting industry case, and in the meantime 
should scrutinize every step in the procedure. 


BROADCASTING ® October 15, 1933 





HIS I 
ater t 
reer t 
merci 
& Son 
When 
York 
officia 
ing a 
client: 
about 
what 
was 
wante 
foresi 
man 1 
The 
was t 
put o} 
Coult 
ing i 
confir 
tain 
—con 
classi 
adver 
varie’ 
for si 
ence, 
Sin 
of N. 
the § 
who 
early 
great 
dio a 
it rer 
tisin; 
detai 
radio 
scens 
latioi 
radic 
tribu 
“Ff 
in B 
and 
cure 
John 
and 
ing 
Air 
war 
to g 


jores 
atio. 
Lati 
and 


Oct 


XUM 


) 
LF 


number 
rs, in. 
| urban 
dulated 
of ap. 
in the 
n Syn. 
rles B, 
ries, in 
STITUTE 
res the 
ysis of 
identi. 
fork in 
ults of 
mathe. 


‘ituting 
single 
roniza- 
adiated 
should 
single 
his ac- 
in the 
eat re- 
ta;” 


vestern 
id pre- 
of the 
een is- 
. The 
1 data, 
y tabu- 
ket, its 
Ss, and 
1 trade 
muld be 
levelop- 
imarily 
cutives. 


ng En- 
Tow to 
ank H. 
is con- 
jean of 
>ronun- 
$1.75). 





a large 


2xisting 
he con- 
r. Blair 
ate and 
all but 


f vital 
oy. The 
to the 
But it 
the air, 
ate ac- 
nd cos- 


ll, indi- 
ciation, 
islation. 
be held 
subcom- 
, adver- 
will be 
gs. The 
2 broad- 
eantime 
ocedure. 


1933 








a“! 


We Pay Our Respects to— 





DOUGLAS 


HIS LOVE for music and the the- 
ater turned Douglas Coulter’s ca- 
reer to the art of directing com- 
mercial broadcasts for N. W. Ayer 
& Son, Inc., back in January, 1925. 
When he strolled into Ayer’s New 
York office at that time, the Ayer 
officials were intent upon organiz- 
ing a radio department for their 
clients. Very little was known 
about broadcast advertising and 
what experience had been gained 
was carefully guarded. Ayer 
wanted a man with personality and 
foresight. Coulter seemed to be the 
man for the job. 


The National Carbon Company 
was the first of Ayer’s clients to 
put on a commercial broadcast and 
Coulter was instrumental in mak- 
ing it a big success. Instead of 
confining it to one type of enter- 
tainment he included several fields 
—comedy, drama, dance music and 
classical music. This was the first 
advertising program containing a 
variety and it was well received 
for seven years by the radio audi- 
ence, 

Since then the radio department 

of N. W. Ayer & Son, Inc., under 
the guidance of Douglas Coulter, 
who was elected vice president 
early in 1931, has _ contributed 
greatly to the improvement of ra- 
dio advertising. With a staff of 25 
it renders its clients a radio adver- 
tising service complete in every 
detail. It is equipped to prepare a 
radio campaign in all its phases— 
scenarios, script, music, station re- 
lations and the merchandising of 
radio campaigns through all dis- 
tribution channels. 
_“D. C.” was born June 26, 1900, 
in Baltimore. His grammar school 
and high school education was se- 
cured in Baltimore. He entered 
Johns Hopkins University in 1916 
and was graduated in 1921. Dur- 
ing the war he was in the Naval 
Air Forces for a year. But the 
war was over before he was able 
to get abroad. 


_ In his college years Coulter ma- 
jored in the classics. After gradu- 
ation he devoted a year to teaching 

tin in Baltimore high schools 
and taking graduate work at Johns 





COULTER 


Hopkins. It was not long before 
he decided to see something of the 
world and sailed in 1922 for Eu- 
rope. He spent his winters at 
Cairo, Egypt, and taught at the 
American University there. He 
spent one summer in Central Af- 
rica hunting. 

Shortly after his return from 
abroad he walked into the Ayer 
office at the instigation of one of 
his friends. 

Coulter’s chief sports at school 
and college were baseball, swim- 
ming and football. Now his leis- 
ure time is spent not in playing 
bridge or golf, but at his home in 
Bronxville with his wife, whom he 
married in 1926, and his three- 
year old son, Douglas, Jr. For di- 
version he looks to the stage. 
_Among the outstanding programs 
prepared under Douglas Coulter’s 
direction are the 1932 programs 
featuring Jack Benny and George 
Olson for Canada Dry Ginger Ale, 
Inc.; Famous Trials sponsored by 
the National Dairy Products Com- 
pany and featuring Clarence Dar- 
row, James M. Beck, Arthur Gar- 
field Hayes and Dudley Field Ma- 
lone; and the 1933 program for 
Armour & Company starring Phil 
Baker. 

The “Eno Crime Club” program 
for Harold F. Ritchie, Ltd., is one 
of the most successful of the spec- 
tacular types ever put on the air 
by Ayer, certainly so far as actual 
results are concerned. It is now 
ending its third year and will con- 
tinue indefinitely. 

On Sept. 14, this year, Ayer in- 
augurated a new series of 26 
broadcasts for the Jeddo-Highland 
Coal Co. This program, which is 
being broadcast over NBC from 
Rochester, N. Y., to Washington, 
D. C., dramatizes famous chil- 
dren’s books. Each book will be 
used as a series of dramatized 
broadcasts until it has been com- 
pleted. Some of the books to be 
used are Treasure Island, The 
Three Musketeers and the Tale of 
Two Cities. 

October will bring a series of 
novel circus programs written by 
Courtney Riley Cooper for Scott’s 
Emulsion. 
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PERSONAL NOTES 


THEODORE C. STREIBERT, assis- 
tant dean of Harvard Business School 
since 1929, has joined the executive 
staff of WOR in the commercial de- 
partment. A native of Albany, N. Y., 
ue is a graduate of Wesleyan Univer- 
sity, and is a director of Pathe News. 


JOHN L. CLAYTON, in charge of 
radio activities of the Century of 
Progress, on Oct. 15 joins WLS, Chi- 
cago, as studio director. Mr. Clayton 
for nine years was a foreign corre- 
spondent of the CHICAGO TRIBUNE and 
for four years was in charge of pro- 
motion for the Chicago Civic Opera. 





HARRY C. BUTCHER, manager of 
WJSV, Washington, went to Des 
Moines Oct. 5 to attend the funeral 


of his father-in-law, onetime mayor 
of Des Moines, who died following an 
automobile accident. 


SIDNEY DIXON, former production 
manager of KYA, San Francisco, and 
at one time national sales manager 
of the Northwest Broadcasting Sys- 
tem, has been appointed manager in 
charge of local sales of the NBC Pa- 
cific Division. He succeeds Lindsey 
Spight, who resigned to become affili- 
ated with a firm of radio station rep- 
resentatives. 


CLARENCE E. WHEELER, noted 
composer, orchestra conductor and ar- 
ranger, has been signed by CBS to 
direct its Chicago and WBBM orches- 
tras, beginning Oct. 9. Eddie Cope- 
land, saxophonist, formerly with 
Sousa’s Band and the Chicago Sym- 
phony, has been appointed assistant 
director. 


GEORGE BRICKER, former assistant 
to Donald Flamm at WMCA, New 
York, has accepted a position in the 
scenario department of Metro-Gold- 
wyn-Mayer, Hollywood, and was to 
leave Oct. 14 for his new post. 


STANLEY CHAMBERS, formerly of 
WOR, Newark, is now in the commer- 
cial promotion department of WMCA, 
New York. 


CECIL WIDDEFIELD, formerly with 
Lambert & Feasley, New York agency, 
has joined the commercial department 
of WHB, Kansas City. 


HERBERT WITHERSPOON, traffic 
manager of KHJ, Los Angeles, has 
been given the duties of publicity di- 
rector temporarily, succeeding L. A. 
Mawhinney, who has been named west- 


ern manager of the Columbia News 
Service. 
A. F. SINZ has been added to the 
commercial staff of KGIR, Butte, 
Mont. 


CAMPBELL McCULLOCH, Los An- 
geles radio writer and transcription 
producer, has been named NRA ex- 
ecutive secretary in Southern Cali- 
fornia. 


JAMES POST, of the sales staff of 
World Broadcasting System, has been 
placed in charge of public relations 
for that organization. He formerly 
was with NBC in New York. 


EDWARD R. SAMMIS, formerly New 
York editorial representative of Faw- 
cett Publications, Inc., has joined the 
publicity staff of CBS and will take 
charge of the magazine division. Rob- 
ert A. Wilkinson, who has been in 
newspaper work since leaving NBC, 
has joined the CBS publicity staff, 
and will have charge of the office at 
night. 


WILLIAM A. SCHUDT, Jr.. manager 
of WBT, Charlotte, N. C., who for 
several years conducted the “Going to 
Press” period on CBS, plans to re- 
turn to New York for the Thanks- 
giving holidays, his first visit to his 
home town since he was assigned to 
the managership of WBT. Mr. Schudt 
has just been appointed a Colonel in 
the local NRA organization. 


LESLIE ATLASS, CBS vice president 
in charge of the Chicago division, and 
Mrs. Atlass are the parents of a 
daughter, Harriet Jane, born Sept. 26. 


ROBERT KAUFMAN formerly: ot 
WBEO, Marquette, Mich., and WINS, 
New York, has been appointed direc- 
tor of publicity in the Chicago office 
of CBS. 


H. T. SUDDUTH, at one time com- 
mercial manager of WJBY, Gadsden, 
Ala., and lately editor of Southern 
Radio News, Birmingham, has joined 
the advertising staff of WJDX, Jack- 
son, Miss. 

BEN LUDY, formerly with the Cool- 
idge Advertising Agency, Des Moines, 
has joined the business staff of 
WIBW, Topeka, Kan., whose new 
manager is Don Searle, former man- 
ager of KOIL, Council Bluffs, Ia. 


EDWIN A. MATTER has been added 
to the station relations staff of the 
NBC Chicago studios. 


L. C. MORRISON, of Belle Fourche, 
S. D., former state commander of the 
American Legion, on Oct. 1 took 
charge of the radio department of the 
House of Gurney, Yankton, S. D., op- 
erator of WNAX. 


PAULINE GILDER and Joseph Hill 
have resigned from the program de- 
partment of NBC, New York, music 
division, effective Oct. 15. 


JOSEPH P. HIGGINS, who went from 
RCA Victor to NBC as supervisor of 
song lyrics, has resigned to take 
charge of recording contracts for the 
Irving Mills unit formed since the 
dissolution of Mills-Rockwell, Inc. 





BEHIND 
THE MICROPHONE 


MARGARET CUTHBERT, chief of 
the NRA Speakers Bureau, has been 
assigned as American guide to S. P. B. 
Mais, noted British author and radio 
commentator, during his current tour 
to “rediscover America”, his speeches 
being heard Friday afternoons over 
an NBC-WEAF network from various 
points he visits and relayed to the 
BBC. 


HAL TOTTEN, sports announcer in 
the NBC Chicago studios, has been 
appointed to new duties in the pro- 
gram department of the NBC Chicago 
studios by Sidney Strotz. Totten for- 
merly was a member of the staff of 
the press department. 


DON WILSON has been transferred 
from the NBC Pacific Coast staff to 
announce sports events from New 
York. He is a former University of 
Utah athlete. 


LORRAINE PANKOW, for four years 
leading actress with WGR and WKBW, 
Buffalo, has joined CBS to play the 
leading role in the Hecker H-Bar-O 
Rangers program. 


COLONEL STOOPNAGLE and Budd, 
following an extended personal ap- 
pearance tour, have signed a_ two- 
year contract with CBS and have also 
been engaged to make a series of six 
talking picture shorts for Educational 
Pictures, Inc. 


GENE AUSTIN, noted recording and 
radio artist, has decided to make his 
home in Charlotte and has been booked 
to appear on WBT. 


G. WALTER VOGT, formerly with 
KFBI, Abilene, Kan., has been re- 
called to the post of chief announcer 
of the Omaha studios of KOIL, Coun- 
cil Bluffs, and KFAB, Lincoln, Neb. 


MISS ADELE HOWIE, Jackson win- 
ner of the Mississippi division of the 
Atwater Kent auditions and a soloist 
on WJDX, Jackson, Miss., was re- 
cently voted second place as “Miss 
Jackson” in a field of 53 entrants. 
Lois McCormick, WJDX staff pianist, 
was a guest artist recently on WPTF, 
Raleigh, N. C., during her vacation 
in that city. 
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JOHN SCHOOLCRAFT resigned Oct. 
1 from the production department of 
NBC in San Francisco to go to New 
York. Byron Mills was transferred 
from the network’s music library to 
replace him. 


JACK JOY, musical director at 
KFWB, Hollywood, has been put in 
charge of two half-hour programs 
weekly for Warners-First National. 
Orchestra will be augmented to 18, 


plus vocalists, and will be used on 
broadcasts which will call attention 
to the talkie hits. 

FRED BORGERHOFF, former an- 
nouncer and_ publicity director of 
WAIU, Columbus, O., lately with 


WGAR, Cleveland, has joined the an- 
nouncing staff of WJR, Detroit. 


PETER DIXON, script writer, left by 
plane for Los Angeles Oct. 2 to su- 
pervise production of the western ver- 
sion of his “H-Bar-O Rangers” script 
for Erwin, Wasey & Co. 

BLAYNE BUTHER, formerly of 
WLW, Cincinnati, and a member of 
the announcing staff of WCAU, Phila- 
delphia, has been appointed supervisor 
of night programs at WCAU. 


HARVEY SMITH and Franklin Starr 
have been added to the announcing 
staff of WDEL, Wilmington, Del., 
Emil G. Tessmann having resigned to 
accept a position with the Philadelphia 
branch of the Crazy Crystals com- 
pany. 

ROBERT HALL has 
the radio department of the San 
FRANCISCO CALL-BULLETIN to broad- 
cast the news periods under the di- 
rection of Duke Meyer, radio editor. 


been added to 


JUSTIN WINKLE and Jack Watts 
have been added to the announcing 
staff of WOL, Washington, which 
went on full schedule with its affilia- 
tion Sept. 25 with the Amalgamated 
Broadcasting System. 


GUSTAV KLEMM, program super- 
visor of WBAL, Baltimore, and widely 
known composer, has two new songs 
among the fall publication lists, one 
being “I Thought of You” with lyrics 
by J. Will Callahan, and the other 
“Marigolds”, with lyrics by Gene 
Brown, WBAL publicity director. 


HENRY HYDE, veteran radio per- 
former, will return to the western 
NBC network sometime this fall to 
resume his “Star Gazing’ programs 
on astrology. 





Operators Organize 


RADIO technicians of San Fran- 
cisco have organized as the Asso- 
ciation of Radio Broadcast-Tech- 
nicians, asked for improved hours, 
wages and working conditions, and 
forwarded a code to Washington. 
The code was presented to Deputy 
Administrator Sol Rosenblatt by 
the Independent Brotherhood of 
Electrical Workers, affiliated with 
the A. F. of L. But after a series 
of conferences with San Francisco 
radio executives, the technicians, 
most of them working for NBC, 
agreed to accept a company union. 
In early October they were to elect 
officers and present a constitution 
to NBC. 
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Merchandising Cooperation 
of Superior Quality 


The thoroughly experienced organization 
of the Post-Dispatch Merchandising 
Service Bureau is available to advertisers 


Red Network Outlet for National Broadcasting Company 
Station KSD — The St. Louis Post-Dispatch 
Post-Dispatch Building, St. Louis, Mo. 

Edward Petry & Co., National Advertising Representatives 


Chicago 
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Mr. Beltz 


Sent to San Francisco 


W. H. BELTZ, formerly assistant 
manager of the installation and 
service department of RCA Photo- 
phone and at one time acting as- 
sistant chief engineer of RCA 
Communications, has been as- 
signed to the San Francisco office 
of RCA Victor in charge of the 
western district. He replaces C. F. 
Coombs, resigned. Mr. Beltz, who 
Was a marine radio operator dur- 
ing the war and is now a lieuten- 
ant commander in the naval re- 
serve, is a graduate of the Univer- 
sity of Kansas. 





IN THE 
CONTROL ROOM 





J. P. TAYLOR, sales engineer of RCA 
Victor Co., at Camden headquarters, 
is in Albuquerque, N. M., recuperat- 
ing from a recent illness. He is ex- 
pected to remain there several months. 
GILBERT A. MONRO has returned 
to his post at WBT, Charlotte, N. C., 
after an absence due to severe burns 
suffered from cross with a pair of 
high voltage wires. 

LEO PERRAS, operator at KGIR, 
Butte, Mont., was married recently to 
Elsie Diller. 


RALPH N. HARMON, general engi- 
neer of the Westinghouse stations, 
and Mrs. Harmon, are parents of a 


daughter, Nancy May, born in Spring- 
field, Mass., Sept. 25. 


D. REGINALD TIBBETTS, assistant 
chief operator of KROW, Oakland, 
Cal., has secured a group of short 
waves from the Radio Commission to 
operate a series of portable mobile 
radiophone stations in connection 


with construction work on the new 
San Francisco-Oakland bridge. 
LORING DANIELS has joined the 


operating staff of WDEL, Wilmington, 
Del. 

COMDR. T. A. M. CRAVEN, Wash- 
ington consulting radio engineer, and 
Mrs. Craven are the parents of a 
son, born Sept. 26. 

PHILO T. FARNSWORTH, television 
inventor who recently left the staff 
of Phileco Radio & Television Corp., 
Philadelphia, is reported by the NEw 
YORK Sun of Sept. 30 to be back in 
Los Angeles where it is said he is 
forming a corporation to promote 
television. 

EDWARD JOHNSON, master control 
operator, and George Lewis, relief en- 
gineer, of WCAU, Philadelphia, have 
been promoted to supervisors under 
John G. Leitch, chief engineer. 
HARRY SIELS, chief engineer of 
WNAX, Yankton, S. D., and Mrs. 
Seils are the parents of a daughter, 
born in September. 


HERBERT HOLLISTER, manager of 
WLBF, Kansas City, Kan., on Oct, 9 
went from the NAB convention 
White Sulphur Springs, W. Va,, t 
meet John E. Dyer, CBS _ enginee; 
accompanying the Byrd expedition, ty 
see the departure. Dyer is an olq 
amateur crony of Hollister’s, and Hol. 
lister expects to maintain contac 
with him directly through his “ham” 
station, W9DRD. 


NICK ANGELO, technician at the 
Freeman Lang sound studios in Holly. 
wood, will take a singing part in the 
“Radio Station Mystery” transcrip. 
tion series. At one time he ran gee. 
ond to Donald Novis in a sectional 
Atwater Kent audition. 


R. A. SCHLEGEL, engineer at WOR 
Newark, has purchased the Rockland 
Game Preserve (N. Y.) for the pur. 
pose of training bird dogs and pro. 
viding hunting of pheasants for the 
city folks. 

PAUL REVEAL and Richard Davis, 
of WOR’s engineering staff, both have 
married recently. 


J. E. BECKETT has joined engineer. 
ing staff of Freeman Lang Hollywood 
sound studios. He will have direct 
charge of the “Deidre,” Lang’s “float. 
ing audition boat”. 

E. A. LAPORT, formerly with the 
Westinghouse company, has _ joined 
Paul Godley, Montclair, N. J., in the 
consulting radio engineering practice, 


C. E. PFANTZ has been appointed 
manager of the RCA Central Fre. 
quency Bureau in Washington. 





CBS Makes 15 Shifts 
In N. Y. Engineer Staff 


CHANGES in the personnel of the 
engineering departments of CBS, 
New York, are announced as fol- 
lows by E. K. Cohan, technical di- 
rector: Howard A. Chinn, pro- 
moted from staff to assistant to 
the technical director; Sydney 
Berger, formerly with the A. T. & 
T. Co., New York, to field division; 
Horace R. Guillotte and Davidson 
M. Vorhes, both formerly with 
WDSU, New Orleans, to field di- 
vision; Arthur B. Mundorff, for- 
mer CBS employe, to field division; 
Morton W. Stearns, former CBS 
employe, to field division; J. E. 
Wilson, formerly with Bell Labor- 
atories, to field division; Kendall 
E. Davis, transferred from field 
division to studios; Robert Livin- 
good, formerly with WMBC, De- 
troit, to studios; John McCartney, 
Jr., formerly with WCCO, Minne- 
apolis, to studios; John Mason, 
former CBS employe, to studios; 
Francis W. Protzman, formerly 
with WOKO, Albany, N. Y., to 
studios; Hugo W. Busch, former- 
ly with Fada, to maintenance di- 
vision; Lester N. Hatfield, former- 
ly of Washington State College, to 
maintenance division; Robert R. 
Robb, former CBS employe, to 
maintenance division; Thomas J. 
Donohue and Gustav Hengel, Jr., 
former CBS employes, to WABC 
transmitter staff. 


NBC Adds Engineers 


ENGINEERS added to the studio 
and field staffs in the technical 
department of NBC, New York, 
include: J. R. DeBaun, R. E. Burns, 
J. B. Knight, E. Stolzenberger, L. 
E. Pamphilon, E. W. Novy, C. J. 
Maloney, R. D. Compan, E. W. 
Lewis, Jr., and Hollis Young. The 
last two are former NBC en- 
ployes, and Young has just re- 
turned from a trip to the Fiji 
Islands, made for Fox Films. 
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Hogan Says Television is Ready 


(Continued from page 17) 


live talent controversy, the answer 
is that a well equipped television 
station must be able to use both. 
The film is ideal for syndication 
of television program material, 
and may well become the backbone 
of future transmissions. On the 
other hand, some programs cannot 
easily be put on film in time to be 
of value, and some are not worth 
the cost of recording. For these it 
is essential to have equipment com- 
petent to pick up the artist direct- 
iy in the studio. 

And now we come to the ques- 
tion of radio channels for televi- 
sion service. This is obviously of 
as much importance as is the cor- 
responding question in sound 
broadcasting. As this is written, 
television has available for experi- 
mental transmissions five 100 ke. 
channels in the medium wave spec- 
trum and three much wider chan- 
nels in the ultra-frequency range. 
The medium frequency channels 
center on 1650, 2050, 2150, 2250 
and 2800 ke., three of these pro- 
viding a continuous band from 
2000 to 2300 ke., but the highest 
portion of the band is subject to 
priority of use outside the United 
States. 


Wave Merger Urged 


IT WOULD obviously be better to 
consolidate the five channels into a 
single band, not only because of 
the simplification of receiver de- 
sign and operation which that 
would make feasible, but because 
greater freedom would be permit- 


ted in the assignment of carrier 
frequencies to individual stations. 
Thus more television stations could 
be accommodated, wider modula- 
tion bands could be used by many 
or all of them, and an improved 
television service could be _ ren- 
dered. 

There is a certain tendency 
away from such consolidation of 
the channels into a single block. 
If the United States were to adopt 
the proposals of the recent Mexico 
City conference, only two 100 kc. 
channels, centering on 2050 ke. and 
2800 ke., would be available for 
medium frequency television. Two 
such channels would accommodate, 
without substantial immediate 
hardship, the experimental trans- 
missions that are now being car- 
ried on. However, such a channel 
reduction would leave little or no 
opportunity for the future growth 
of medium wave television, and 
would prevent the development of 
wider-band transmission in this 
part of the spectrum. * * * 

It would be unwise to limit tele- 
vision channel facilities to the 
minimum required today; it is es- 
sential to provide for as much as 
possible of the future growth that 
is now indicated. 


Ultra High Frequencies 


SO FAR I have said little as to 
the possibilities of television ser- 
vices on the ultra high frequency 
waves. There is no doubt that the 
range from 40,000 to 80,000 kc. 


has many attractive properties 
that are useful in television. Wide 
frequency bands are available for 
modulation, the coverage is rela- 
tively restricted, and there is sub- 
stantial freedom both from fading 
and from static interference. 
Against these extremely helpful 
characteristics we have the disad- 
vantages that city and suburban 
coverage is extremely irregular, 
that automobile and electric inter- 
ference is exceedingly severe, and 
that satisfactory terminal appa- 
ratus is neither standardized nor 
inexpensive. 

I have every expectation that 
experimental work now in prog- 
ress will overcome these obstacles 
and permit us to use the ultra fre- 
quency waves for both sound and 
television services, but, from the 
facts as I know them, I cannot tell 
you that there seems any real pos- 
sibility of a dependable and com- 
plete television service on ultra 
frequency waves in less than from 
three to five years. And even after 
we have that service, it appears 
that we shall have to rely upon 
the medium frequencies for uni- 
form coverage, for maximum cov- 
erage and for relative freedom 
from man-made interference. 


Types of Reproducers 
WE COME now to the question of 


television reproducers, which in 
television perform the function 


analogous to that of the telephone. 


or loud-speaker in sound broad- 
casting. The reproducer has long 
been the weak link in the televi- 
sion chain, and its limitations 
have probably been responsible, 
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more than any other thing, f, 
the fact that we do not today hay 
an extensive television broadcay. 
ing system paralleling our soy; 
broadcasting services. 

There are two general types 
of television reproducers—the np. 
chanical type and the electric) 
type, and in each _ classificatio, 
there are many species. Strangely 
enough, those interested in’ teley. 
sion have tended to form into ty 
almost mutually exclusive groyp; 
one advocating mechanical cap. 
ning and the other electrical, 
strong has been the difference of 
opinion in some quarters that many 
of the proponents of mechanical 
systems seize upon the high eos 
of cathode ray tubes, the complex. 
ity of the accessory apparatys 
needed with them, and the fag; 
that they are generally understoo; 
to be limited to a picture size oj 
about seven inches square, and 
draw the conclusion that a cathode 
ray reproducer can never be usej 
safely, conveniently and cheaply ip 
the home. Such critics overlook 
the reductions in cost and improve. 
ments in performance that may 
reasonably be expected, and dis 
count too severely the possibilities 
that are inherent in electrical scan. 
ning. 

However, all of the heated criti- 
cism, fair or unfair, has not come 
from those who ardently support 
the merits of mechanical scanning. 
The cathode ray fans have been 
known to point scornfully to com- 
plicated, ineffective and noisy me- 
chanical systems such as_ were 
“demonstrated” some years ago, 
and to say that no mechanical 
scanner could possibly be satisfac- 
tory for a home television service, 
Such critics overlook the fact that 
many mechanical devices are ex- 
ceedingly useful. 

The proper viewpoint, I believe, 
is neither of those I have outlined. 
There is undoubtedly a field for 
both the newer forms of mechani- 
cal scanning and for the newer de- 
velopments utilizing electrical 
scanning. The sole criteria of the 
value of each particular design of 
either type should be the charac- 
ter of performance it delivers and 
the amount it costs to produce and 
to maintain. I venture to say that 
nobody knows whether mechanical 
scanning will eventually super- 
sede electrical scanning, or vice 
versa, or whether, as appears most 
probable to me, both types will be 
required to satisfy the varying de- 
mands of future services. 


As to Facsimile Services 


NOW LET US take up the status 
of the facsimile service, which 
puts into the home permanently 
recorded pictures and text mes- 
sages. There is perhaps no better 
way to introduce this subject than 
to quote from the 1932 engineer- 
ing report of the National Advis- 
ory Council on Radio in Education, 
as follows: 

“Facsimile broadcasting is in 4 
highly experimental stage at this 
time. * * * The equipment is far 
more elaborate than is required for 
ordinary radio broadcasting recep- 
tion. * * * Accordingly such equip- 
ment may be on a price level which 
will require its rental * * * rather 
than its outright sale.” 

This accurately expresses the 
situation as it was last year. For 
a good many years, facsimile 
broadcasting has been possible, and 
point-to-point picture transmission 

(Continued on page 46) 
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Representatives and Apparatus; Notes from the Stations sen Wr’ Gamers, Clee ea 
Salle, Ill. (Big Ben clocks) 3 trap. 

ea 2 veekly. 26 imes 
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Philadelphia; Timken Silent Automa- Emmett, N. Y.; Pathfinder Publish- Van PB eae co Sie Mara ~ Pewee KNX, Hollywood: — Beech-Nut Pack- 
tic Co., Detroit (oil burner) tempera- ing Co., Chicago (Pathfinder maga- ‘Aone Wiackic. Mac ask cane 1b. ing Co., Canajoharie, N. Y., three 15. 
ture reports, 6 days weekly, 24 times, zine) 1 day weekly, 26 weeks, Rhodes arn reg meme. oe mackin 10 afosie minute transcriptions weekly, thru 
SHB; Scientific Laboratories of Amer- & Leisenring; Kester Solder Co., Chi- Rainey i es N sax Sterling McCann-Erickson, N. Y.; Dr. Strasska 
ica, San Francisco (Reduceoids) 6 an- cago (metal mender) 1 day weekly, etamasinn “Gudiana. ecviakes hate rarer Bed Laboratories, Los Angeles  (tooth- 
nouncements weekly, 52 weeks, Bob 26 weeks, Aubrey, Moore & Wallace; =} Jere se 


a de aste) half hour 1 day and quarter 
* o i : weekly, SHB: Proctor & Gamble, Cin- P®S = a juarter 

etc » ~ ¢ ~ P. re IeCn * Sears ¥ s . MO . 7 . - ‘ , 2 avs eekly, $ 7 ) 
Co Eg Sag ig oe ge gent ig een, ER an eg ee eer Oe 
fish) 2 announcements weekly, 26 Chicago; " Beech-Nut “Packing Co., pom wer . kas "the Tue on. Los Angeles, hour program weekly, 
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ogy Ray 14 goed poe ey i s Fg Perce: ou pirin) 6 announcements weekly, SHB; ‘rect; Standard Oil Co., San Fran 


1 - é ss r Tri i cisco, time signals daily, McCann- 
N. Y.; General Mills, Inc., Minneapo- N. Y.; Paris Medicine Co., St. Louis peor ating minute transeriptions, 5 Erickson, N. Y.; Iodent Chemical (Co, 
lis (Bisquick) transcriptions, 50 times. (Grove’s Bromo Quinine) time signals 2 Seg : Rech. i New York (toothpaste) three 15-min- 
daily, 26 weeks, Lambert & Feasley, days, eee 7 . ute transcriptions weekly, SHB; East- 
> ’ 7 a N. Y.; Marline Mineral Water Co., WJDX, Jackson, Miss.: Pro-Phy-Lac- side Brewery, Los Angeles (heer) 
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Cincinnati (Oxydol) 3 transcriptions : Ss ae 7 ; . es , Paul (Adlerika) transcription 3 days 
weekly, Blackett, Sample & Hummert Lessing Advertising Co., Des Moines. New Orleans (gasoline) 26 announce 


: : Sct weekly, 39 times, thru St. Paul Ad- 
N. Y. C.; General Foods, New York,3 A, HOLLANDER & SON, Inc., New- ee et nas Caaniek Co. vertising Agency; Dr. Miles Labora- 
transcriptions weekly, SHB; Leuscher ark (fur dressers and dyers) on Oc- nae ai. iiaseten, it Joseph’s as. tories, Elkhart, Ind. (Alka-Seltzer) 3 
& Co., New York (Tangee lipstick) 5 tober 19 starts “Men of Daring”, a ska’ oat face powder) 6 eae transcriptions weekly, 52 times, Wal- 
transcriptions weekly, SHB; A. & P. dramatic program, on WJZ, New York, ments weekly, renewal SHB: Rumford ter Biddick Co.; PX Products, Los 
Stores, Los Angeles (coffee) 2 days 2 ‘id I 


Thursdays, 7:30-8 p.m., thru Grey Ad- . : _L. (baking Angeles, 2 days weekly, 13 times, 
weekly, Logan & Stebbens, Los An- vertising Service, ay N. Y.. Chemical Co., Rumford, R. I. (ba — 


: a : Smith & Drum, renewal; Jean Jor- 
geles; Scientific Laboratories, Inc., Los meng Rag aig a deau, New York (Zip) 2 transcrip- 
Angeles (Vidacrin, health product) 5 WHP, Harrisburg, Pa.: Reo Motor “0? ; P y osen "tions weekly, 26 times, James R, 
days weekly, direct; Crazy Water Car Co., Detroit, 10 evening announce- WLTH, Brooklyn: Maryland Pharma- Flanagan; Conely Co., Rochester, 
Hotel Co., Mineral Wells, Tex. (Crazy ments, thru 


Maxon, Inc., Detroit; ceutical Co., Baltimore (Rem) weather Minn. 
Crystals) 3 days weekly; Lesquienden Beech-Nut Packing Co., Canajoharie, forecasts, daily, 1 year, direct; Cow- 
Co., N q i i N. 


(Hemp Bodi-Massagers) 2 
o., New York (Tussy lipstick) 2 days 


transcriptions weekly, 13 times, Har- 


. 3 announcements weekly, 13 ard Shoe, Inc., New York, 3 times man-McGinnis, St. Paul. 
weekly, Grace Glasser, Los Angeles; weeks, McCann-Erickson, N. Y. weekly, 1 year, direct. : ney: = 
Western Clock Co., La Salle, Ill. (Big WBBM, Chicago: Burnhams, Chicago 





Ben clocks) 2 transcriptions weekly, 


(cosmetics) 15 minutes daily for 52 
Batten, Barton, Durstine & Osborn, 
ts Ee 


weeks renewed from Sept. 30; ac 
count begins its seventh year on sta- 
tion; handled direct. Cord Corp, 
Auburn, Ind. (Auburn automobiles) 
15 minute transcription Oct. 1 to 4; 
thru P. P. Willis, Chicago; United 
Remedies, Chicago (Calonite) 5 min- 
utes, six mornings weekly from Sept. 
27 for 52 weeks; thru Heath-Seehof, 
Chicago; Hamlin’s Wizard Oil, Chi- 
cago (proprietary ) has renewed Pat 
Flanagan’s sports reviews daily from 
Sept. 26; direct; American Oak 
Leather Co., Cincinnati (shoe leather) 
15 minutes Fridays, Studio, from Oct. 
6 for 13 weeks; direct. 


WTMJ, Milwaukee: Quality Biscuit 
Co., Milwaukee (cookies and crackers) 
announcements daily except Sunday, 
300 times, thru Hoffman-York Adver- 
tising Agency, Milwaukee; Reo Motor 
Co., Lansing, Mich., daily announce- 
ments except Saturday and Sunday, 
12 times, Maxon, Inc., Detroit; Sleepy 
Water Co., Chicago (Sleepy Salts) 3 
days weekly, 13 times, United Adver- 
tising Co., Chicago; Association of 
American Soap and Glycerine Pro- 
ducers, N. Y. (GPA radiator glycer- 
ine) temperature reports daily, 70 WHB, Kansas City: Montgomery 
times, Newell-Emmett Co., N. Ward & Co., Kansas City, 6 times 
weekly, 13 weeks, direct; Household 
Finance Corp., Chicago (loans) twice 
weekly, 13 weeks, Charles Daniel Frey 
Co., Chicago; Meed Co., Kansas City 
(Hollywood reducing salts) 1 tran- 
scription weekly, 13 weeks, Dillon & | 
Kirk, Kansas City; Minit-Rub Corp. 


KYW, Chicago: United Remedies, 
Chicago (Acidine) Dr. Springer’s talks 
six days weekly from Sept. 30, 52 
weeks; Marlin Mineral Water, Hous- 
ton, Tex., “Strange Adventures in 
Strange Lands” 15 minute transcrip- a Y f 
ions wie w yr, 26 i S n é St. Louis, 100 announcements, Ru- 
eg Py > en lee Alb ggs emo & rd & 5 ee dolph & Associates, St. Louis; Diet 
Tex.; Reid, Murdoch & Co., Chicago COUNTER SWITCHBOARD—In the t itter room of Germany’s Brothers Brewing Co., St. oe 
(Monarch brand foods) 10 time sig- —m © Wansmitter ree y (Quincy beer) 13 announcements, 
nals daily for 52 weeks from Oct. 2, famous Zeesen broadcaster, the counter type of switchboard is preferred 


Pp 4 Loomis, Clapham & Whalen, Kansas = 
thru Philip O. Palmer, Chicago. over the vertical panels universally used in America. City. — 
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Our Srconp ANNIVERSARY 


Wun this issue BROADCASTING observes its second anniver- 
sary. To our many friends, readers and advertisers we express our 
sincere thanks for the hearty support accorded us during the last two 
years. As we begin our third year of publication we feel we can do no 
more than to pledge our continued purpose to provide authentic news 
of the industry and to pursue our editorial support of broadcasting as 


a self-sustained industry providing an indispensable public service. 
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Publisher 


Ce 


Editor 
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WBT, Charlotte, N. C.: Pro-Phy-Lac- 
Tic Brush Co., Florence, Mass. (tooth- 
brushes) 3 announcements weekly, 13 
times, thru Lambert & Feasley, N. Y.; 
B. F. Goodrich Rubber Co., Akron, 
three 5-minute transcriptions weekly, 
11 times, Ruthrauff & Ryan, Chicago; 
Beech-Nut Packing Co., Canajoharie, 
N. Y.; 39 announcements, McCann- 
Erickson, N. Y.; Chieftain Mfg. Co., 
Baltimore (Colorshine) 13 announce- 
ments, Van Sant, Dugdale & Co., Bal- 
timore; Standard Oil Co. of N. J. 
(Gilbert & Parker burners) 10 an- 
nouncements, McCann-Erickson, N. 
Y.; Southern Cotton Oil Co., Char- 
lotte (mayonnaise mixer) 13 an- 
nouncements, direct; Morton Salt Co., 
Chicago, 48 announcements, Wade Ad- 
vertising Agency, Chicago; Detroit 
White Lead Works, Chicago (paint) 3 
transcriptions weekly, 39 times, SHB, 
Chicago; Dodge Motor Car Co., De- 
troit, 20 announcements, Ruthrauff & 
Ryan, N. Y.: Pennzoil Co., New York 
(gas and oil) three 5-minute tran- 
scriptions weekly, 16 times, Ruthrauff 
& Ryan, Y.; Knox Co., Kansas 
City (Cystex) one 15-minute tran- 
scription weekly, 13 times, Dillon & 
Kirk, Kansas City; Montgomery Ward 
Co., Chicago (furs) 5 minutes weekly, 
13 times, Neisser-Myerhoff, Chicago; 
Association of American Soap & Gly- 
cerine Producers, New York (GPA 
radiator glycerine) 60 announcements, 
Newell-Emmett Co., New York; Proc- 
tor & Gamble, Cincinnati (Oxydol) 
36 five-minute transcriptions, WBS,; 
Rumford Chemical Co., Rumford, R. I. 
(baking powder) SHB. 


STANDARD OIL of N. J., New York, 
has placed transcription accounts for 
Mistol and Nujol on WMCA; each 
is three times weekly, 15 minutes, 26 
weeks, thru McCann-Erickson, N. Y. 


WENR, Chicago: American Weekly 
Magazine (Hearst) for 15-minute 
transcriptions Thursday nights for 13 
weeks, featuring sub-title contest; 
handled direct. 


KOMO, Seattle: United Drug Co., 
New York (Rexall products) 5 tran- 
scriptions, thru WBS; Western Clock 
Co., La Salle, Ill. (Big Ben clocks) 26 
two-minute transcriptions, Batten, 
Barton, Durstine & Osborn, N. Y.; 
Knox Co., St. Louis (Cystex) 13 
quarter hour transcriptions, Dillon & 
Kirk; Beech-Nut Packing Co., Canajo- 
harie, N. Y. 39 announcements, Mc- 
Cann-Erickson, N. Y.; Continental 
Baking Co., New York, 40 announce- 
ments, Batten, Barton, Durstine & 
Osborn, N. Y.; General Mills, San 
Francisco (Wheatena) 16 announce- 
ments, Westco Advertising Agency, 
San Francisco. 


WBAL, Baltimore: Association of 
American Soap & Glycerine Producers, 
New York (GPA radiator glycerine) 
weather reports, daily, 10 weeks, thru 
Newell, Emmett & Co., SHB; C. D. 
Kenny Co., Baltimore (Norwood cof- 
fee) once weekly, 26 times, direct; 
Neudecker Tobacco Co., Baltimore 
(Popper cigars) daily weather re- 
ports, 4 weeks, direct; Ward Baking 
Co., New York (Soft Sun bread) re- 
newal of 2 “Mitzi Green” transcrip- 
tions weekly, 13 weeks, Joseph Katz 
and WBS, N. Y. 


KGIR, Butte, Mont.: American Asso- 
ciation of Glycerine & Soap Producers, 
New York (GPA radiator glycerine) 
6 announcements weekly, 3 months, 
Newell-Emmett, N. Y.; United Drug 
Co., New York (Rexall stores) 15- 
minute transcriptions, 5 times; Chi- 
cago, Milwaukee & St. Paul Railway 
and Northern Pacific Railway, an- 
nouncements on Century of Progress. 


WLS, Chicago: International Oil 
Heating Co., St. Louis (oil burners) 
for 15 minutes 3 mornings weekly, 
starting Oct. 3 for indefinite period: 
handled direct. 


CALSODENT Co., New York (mouth 
wash) on Sept. 26 started ‘Mouth 
Health” talks on WEAF, New York, 
Tuesdays, 9-9:15 p.m., thru J. Walter 
Thompson, N. Y. 
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KJR, Seattle: Norge Corp., Milwau- 


kee (refrigerators) 13 one-minute 
transcriptions, Cramer-Krasselt Co., 
Milwaukee; Armand Co., New York 


(cosmetics) 20 announcements, Stefe- 
man Advertising Co., N. Y.; Dodge 
Brothers Motor Car Co., Detroit, 13 
five-minute transcriptions, Ruthrauff 
& Ryan, N. Y.; National Carbon Co., 
New York, 36 announcements, N. W. 
Ayer & Son, N. Y.; Goodrich Rubber 
Co., Akron, 10 five-minute transcrip- 
tions, Ruthrauff & Ryan, N. Y.; Rob- 
ert C. Gust Co., Los Angeles (cos- 
metics, baby foods) 15 minutes, 5 
mornings weekly, Smith & Drum, Los 
Angeles. 





NETWORK ACCOUNTS 


PLYMOUTH MOTOR Corp., Detroit, 
on Oct. 10 started “Elmer Everett 
Yess”, script act, on 67 CBS sta- 
tions, Tuesdays, Thursdays and Sat- 
urdays, 8-8:15 p.m., EST, with a re- 
peat for Denver, Salt Lake City and 
12 CBS-Don Lee units, 11:15-11:30 
p.m., EST. Agency: J. Stirling Get- 
chell, New York. 


WELCH GRAPE JUICE Co., Chicago, 
on Oct. 4 started “Irene Rich in Dra- 
matic Sketches from 





Hollywood” on 
16 NBC-WJZ stations, Wednesdays 
and Fridays, 7:45-8 p.m., EST. 


Agency: H. W. Kastor & Sons, Chi- 
cago. 


AMERICAN OIL Co., Baltimore, Md. 
(Amoco and Orange American Gas) 
on or about Oct. 22 will start a pro- 
gram, listing and talent undecided, on 
15 eastern and southern CBS stations, 
Sundays, 7-7:30 p.m., EST. Agency: 
The Joseph Katz Co., Baltimore. 


SPRAGUE, WARNER & Co., Chicago 
(Richilieu, Ferndell and Batavia food 
products) on Oct. 13 started Elea- 
nor Howe’s “Feast of the Air Cook- 
ing School” on 9 middle western CBS 


stations, Fridays, 4-4:30 p.m., EST. 
Agency: Blackett - Sample - Hummert, 
Chicago. 


KOLYNOS SALES Co. Chicago 
(toothpaste) on Oct. 16 starts an ad- 
ditional program from Chicago on 18 
western CBS stations to west coast, 
not including New York. Program is 
“Just Plain Bill’, script act, Mon- 
days, Tuesdays, Wednesdays, Thurs- 
days and Fridays, 2-2:15 p.m., CST. 
Agency: Blackett - Sample - Hummert, 
Chicago. 


CRAZY WATER Co., Mineral Wells, 
Tex., on Oct. 10 started program with 
hill-billy music and “Carson Robin- 
son’s Buckaroos” on 16 eastern CBS 
stations, Sundays, Tuesdays, Thurs- 
days and Fridays, 10:30-10:45 a.m., 
EST. Agency: Cowan & Dengler, 
New York. 


LUXOR, Ltd., Chicago (cosmetics) on 
Oct. 15 starts “Talkie Picture Time” 
on 25 NBC-WEAF stations, Sundays, 
5:30-6 p.m. EST. Agency: N. W. 
Ayer & Son, New York. 


THE TEXACO Co., New York, on 
Oct. 24 renews its “Fire Chief” pro- 
gram on 53 NBC-WEAF and supple- 
mentary stations, with Don Voorhees 
orchestra and guest artists (Ed 
Wynn’s return still undecided), Tues- 
days, 9:30-10 p.m., EST. Agency: 
Hanff-Metzger, Inc., N. Y. 


R. L. WATKINS Co., New York (Dr. 
Lyons toothpowder) on Oct. 22 re- 
news “Manhattan Merry-Go-Round”, 
with Gene Rodemich’s orchestra and 
Tamara, soloist, on 23 NBC-WEAF 
and supplementary stations, Sundays, 
9-9:30 p.m., EST. Agency: Blackett- 
Sample-Hummert, N. Y. 


EFFECTIVE Oct. 2, General Mills 
program “Betty and Bob” was moved 
up on NBC-WJZ network to 4-4:15 
p.m., EST, Mondays to Fridays, in- 
clusive; RCA Victor program, featur- 
ing Col. Louis McHenry Howe, was 
moved up Oct. 1 on NBC-WEAF net- 
work from 10-10:15 p.m. to 10:30- 
10:45 p.m., EST. 
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H. J. HEINZ Co., Pittsburgh (p 
Varieties) on Oct. 9 started home » 
nomic talks by Josephine Gibson gf 
17 NBC-WJZ stations, Mondays, Wf 
nesdays and Fridays, 10-10:15 
EST, with repeat at 12:15-12:39 
for 20 western stations. 
Maxon, Inc., Detroit. 


SPERRY FLOUR Co., San Francis 
(Wheathearts), unit of Genera] Milk 
on Oct. 2, 4, 10 and 12 used fo | 
special periods in the Women’s Mag, 
zine of the Air on the NBC-KGo net. 
work, plus KDYL, KFSD and kT) 
as a preliminary to regular Gene, 
Mills program keyed from New York 
Agency: Westco Advertising Ageney 
San Francisco. 


GENERAL MILLS, Inc., San Fra, 
cisco (Wheathearts) on Oct, } 
started Al Pearce and his Gang q 
basic NBC-KGO network, plus KFS) 
Wednesdays and Fridays, 2:15.92. 
p.m., PST. Agency: Westco Adve. 
tising Agency, San Francisco, 


STANDARD BRANDS, New Yor 
(Fleischmann’s yeast and bread) 
Jan. 7, 1934, starts “The Baker 
Broadcast” with Ozzie Nelson’s o:. 
chestra and Joe Penner on 46 NBC. 


Br 


WJZ and _ supplementary _ stations 
Sundays, 7:30-8 p.m., EST Agency: 
J. Walter Thompson Co., N. Y. 

HOOVER Co., Canton, O. (vacuum 
cleaners) on Oct. 8 started Harvey 


Hays, narrator, with 60-voice chor; 
and orchestra in the “Hoover Senti. 
nels Concert” on 34 NBC-WEAF ani 
supplementary stations, Sundays, 4:30. 
5 p.m., EST. Agency: Erwin, Wasey 
& Co., Chicago. 


LADY ESTHER Co., Evanston, Ill, 
(cosmetics) on Oct. 9 started Wayn 
King’s orches‘ra from Chicago on 3° 
CBS stations, Mondays, 10-10:30 pm 
EST. Agency: Stack-Goble Advertis 
ing Agency, Chicago. 


SPRATTS PATENT, Ltd., Newark, 
N. J. (dog foods) on Sept. 27 startei 
“Don Carney’s Dog Stories” on basic 
NBC-KGO network, Wednesdays, 8:15- 
8:30 p.m. PST. Agency: Paris é 
Peart, New York. 
JOHN H. WOODBURY, Inc., Cincin- 
nati (beauty preparations) on Oct. 25 
starts “Dangerous Paradise’, dramatic 
sketches of South Seas adventures, 
with Elsie Hitz and Nick Dawson, on 
17 NBC-WJZ stations, Wednesdays 
and Fridays, 8:30-8:45 p.m., EST. 
Agency: Lennen & Mitchell, N. Y. 


HEALTH PRODUCTS Corp., Newark 
(Feenamint) on Oct. 23 renews “Pot: 
ash and Perlmutter” on 17 NBC-WJZ 
stations, Mondays, Wednesdays and 
Fridays, 7:30-7:45 p.m., EST. Agency 
McCann-Erickson, N. Y. 


Two Signed by CBS 


GENERAL MOTORS Corp., De- 
troit, is reported to have signed a 
contract for a nation-wide CBS 
network, five quarter hours week- 
ly, starting early in November, 
date undecided. Program will prob- 
ably be divided between Buick and 
Oldsmobile. Some talent is u- 
signed, but Andrew Kostelanetzs 
orchestra and Col. Stoopnagle & 
Budd are to be included. Campbell- 
Ewald Co., Detroit, handles the 
General Motors account. CBS 1 
also clearing time for Worcester 
Salt Co., New York, which on Dee. 
8 starts Zoel Parenteau’s orches- 
tra, Fridays, 6:45-7 p.m., EST, 2 
weeks. Fuller & Smith & Ross, 
New York, handles account. 


M. JULES GAUTIER, who headed 
the French delegation at the Ma¢ 
rid radio conference, has bee? 
awarded the Grand Cross of the 
Legion of Honor by his gover 
ment in recognition of his radio 
work. 
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WANT AN IDEA? 
CONSULT 


BROADCASTING 
COUNSELOR 


PROGRAMS 


(on dise or wire—local or national) 
Sales Promotion Plans 


Radio Advertising Ideas 
Distribution Problems 


No competent agency or adver- 
tiser would choose Goudy Heavy 
Face for advertising cosmetics 
or Lutetia Italics for a fire sale. 
The choice of transcriptions is 
equally technical. There is a 
vast difference for instance be- 
tween the old run-of-mine elec- 
trical recording and the new 
Western Electric Wide Range 
Vertical Cut transcription. Ask 
me about it. 


J. H. NEEBE CO. 


GENERAL MOTORS BLDG. 
DETROIT 


Consultation Without Obligation 








RADIO ADVERTISERS 
AGENCIES AND 
REPRESENTATIVES 





CHARLES DUKE MURTA, 
general advertising agent 
Messrs. Shubert in New York, has 
joined the Dallas office of Tracy- 
Locke-Dawson, Ine. in charge of ra- 
dio and publicity. He comes from 
San Francisco where he has for some 
time been identified with radio ac- 
tivities. 

RAY MORGAN, until recently secre- 
tary of Earnshaw-Young, Los Angeles 
agency, returned from a business trip 
to San Francisco early in October and 
announced that he expects to open 
his’ own agency in Los Angeles by 
November. 


WILFRED KING, former radio direc- 
tor of H. W. Kastor & Sons, New 
York, has joined the radio department 
of J. M. Mathes, Inc., agency recently 
formed by the former New York vice 
president of N. W. Ayer & Son. 


MRS. FLORA HERZINGER, former 
personal representative for Burton 
Holmes and other lecturers, has be- 
come radio representative for Fox 
West Coast Theaters, Los Angeles. 


GEORGE ELLIS, until lately with 
New York office of Scott Howe Bowen, 
has moved to Los Angeles, where he 
expects to become affiliated with an 
agency. 


former 
for the 





ADIO_ STATION 
EPRESENTATIVES 


Walter Biddick Co. 


568 Chamber of Commerce Bidg., Los Angeles 
577 Monadnock Blidg., San Francisco 
3326 Stuart Bidg., Seattle 











trict. 





The Biggest Broadcast 


in St. Louis 


At ten o'clock each morning dials 
throughout Greater St. Louis are tuned 
unanimously on WIL, to hear this sta- 
tion’s broadcast of Police Court scenes 
and testimony. It is by far the most out- 
standing program on the air in this dis- 
Several spots and 15 minute 
periods surrounding this broadcast now 
are available. Wire for full details. 


WIL 


ST. LOUIS, MO. 
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LINDS: * MacHARRIE has resigned 
as rad snager for Los Angeles of- 
fice of b an, Deute and Cummings 
agency. sie will work on Forest 
Lawn radio program, which has 
swite’ci from that agency to Dan 
B. } ser Co. MacHarrie, however, 


will not join Miner but will act as 
a iree lance. 


CARLOS DEGES, Buenos Aires man- 
ager for Conquest Alliance Co., New 
York, arrived in New York Sept. 28 
to discuss with his home office and 
American advertisers and agencies 
plans for radio campaigns in the 
Argentine. 


HARRY EARNSHAW, president of 
his Los Angeles agency, has_ been 
touring the east on a business trip 
and expects to remain away through 
October. 


BORDEN SALES Co., New York 
(Chateau Cheese) has appointed 
Young & Rubicam New York, to 
handle the account. 


F. FOUGERA & Co., New York 
(Vapex) has placed its advertising 
account with Small, Kleppner & 


Seiffer, New York. 


HECKER H-O Co., Buffalo, N. Y., has 
appointed Erwin, Wasey & Co., New 
York, to handle the campaign for 
Hecker’s Cream Farina. 


RUNKEL BROTHERS, New York 
(cocoa, chocolate) has appointed N. 
W. Ayer & son, Philadelphia, to handle 
its advertising. 


ADOLPH GOBEL, Inc., New York 
(meat products), former transcription 
account, has appointed the New York 
office of William H. Rankin Co. to 
handle its advertising. 





PROSPECTS 





RUMFORD CHEMICAL WORKS, 
Rumford R. I., long a user of spot 
time, will use radio with newspapers 
in a campaign to introduce its new 
Bakes-All. Campaign will be concen- 
trated first in the New England and 
New York territory before going na- 
tional. . 


A. S. BOYLE Co., Cincinnati (Old 
English wax, Old English No-Rubbing 
floor polish and plastic wood) makes 
up lists during November, using radio 
with other media. A. Schraffenberger 
is advertising manager. Advertising 
is placed by John F. Murray Adver- 
a Agency, 578 Madison Ave., New 
York. 


RUSSELL MILLER MILLING Co., 
Minneapolis (Occident flour) has 
ordered a series of transcription 
through Radio Transcription Company 
of America, Los Angeles. Series will 
be titled “Strollin’ Sam” with wander- 
ing troubador type of program. Free- 
man Lang studios, Hollywood, will do 
the recording. Mitchell Advertising 
Agency, Inc., Minneapolis, handles the 
account. 


AMERICAN GAME ASS’N, Invest- 
ment Bldg., Washington, D. C., is con- 
sidering a radio campaign in the in- 
terests of wild life preservation, but 
has not decided whether it will use 
networks, transcriptions or other spot 
time. 


H. S. MORGAN Co., Brooklyn, N. Y. 
(Morgan’s whole wheat chocolate pud- 
ding) will use radio with newspapers 
in a campaign handled by Leon A. 
Friedman Advertising Agency, New 
York. 





A FIVE-MINUTE talk by a rep- 
resentative of the National Home 
Library Foundation, Washington, 
during the broadcast of the Na- 
tional Farm and Home Hour on 
Sept. 7 netted 13,400 requests for 
information about the Foundation’s 
15-cent classics. 


W MCA’s Progran, 


Keyed to Listener 


New Schedule Will Follo, 
Household Daily Routine 


APPEAL to the “natural listening 
habits” of the public will be th 
keynote of the program policy g 
WMCA, New York, under its poy 
ownership, according to Jag 
Adams, president. The policy yj 
be adhered to in connection with 
both sustaining and commercia| 
presentations. 

“The salvation of the commer. 
cial phase of radio is to be found” 
said Mr. Adams, “in the reagy. 
made audiences that have been ne. 
glected by the broadcasters up t 
this time. The normal habits anj 
mental attitude of the averag 
family are well established, anq 
have been for years, and there js 
no reason why radio operators 
should not capitalize on that as. 
pect of human nature. 

“Let me make this clear with ap 
example. Eight o’clock is theatre 
time, and a man is mentally ad. 
justed to enjoy a comedy, drama, 
concert, recital or opera. The fu. 
tility of trying to force down his 
throat at that time either a health 
talk or setting-up exercises—while 
this is an exaggeration of what 
actually happens—gives an idea of 
the theory and policy involved. 
WMCA’s programs are going to 
be designed to fit in with the nor- 
mal activities and established rov- 
tine of the household. 

“The result of this is going to 
be that when we offer a program 
to a sponsor we shall have assur. 
ance that there is a sympathetic 
audience waiting, instead of our 
having to build one up.” 


Change Starts Oct. 15 


REORGANIZATION of morning 
and afternoon programs in con- 
formity with this policy is sched- 
uled to start Oct. 15. The day’s 
operations will begin with exer- 
cises, and through the morning the 
programs will be devoted to house- 
hold interests, switching to salon 
music at about noon. The after- 
noons will be more varied, though 
still with considerable emphasis on 
the home, and at 6 o’clock the eve- 
ning entertainment, along lines 
made familiar by operations dur- 
ing the last few weeks, will begin. 





Nazis Release Hardt 


SO SERIOUSLY ill did Herr Er- 
est Hardt, former Intendant of the 
Cologne broadcasting station, be- 
come as a result of his recent al- 
rest by the Nazis, that he had to 
be released from prison as “unfit 
for confinement.” Other deposed 
former officials of the German 
broadcasting system, sent to con- 
centration camps for “political u0- 
reliability”, “non - Aryanism” al 
other typical Nazi charges, are be- 
lieved to be still in confinement. 
Recent photographs from Germany 
received here showed Dr. Magnus 
and Dr. Gieseke, former chiefs 0 
the German radio system and well 
known in American radio circles, 
in a prison line at Orianenburg, 
the Nazi concentration camp neat 
Berlin, looking pale and worn 4 

shadows of their former selves. 
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Dun & Bradstreet Note 
Radio Industry Revival 


INA HIGHLY optimistic report 
on the revival of business in the 
radio set industry, Dun & Brad- 
street took occasion to point out 
that broadcast advertising likewise 
has shown healthy development in 
recent months. “Many national 
advertisers who reduced their ap- 
propriations substantially last 
spring have been coming back on 
the air with augmented programs, 
said the report, dated Sept. 30. 
“Others have contracted for addi- 
tional time.” 

The report is based on a recent 
survey of the radio industry by 
Dun & Bradstreet. In the set field, 
it is stated, orders are being re- 
ceived in such volume that manu- 
facturers now are behind in their 
deliveries. It is conservatively es- 
timated that unit sales during the 
last three months of the year will 
be from 35 to 50 per cent ahead 
of the same period a year ago, 
and that the demand is increasing 
for higher priced sets, rather than 
for the cigar-box and midget re- 
ceivers. 


NAB Resolutions 


(Continued from page 6) 


and advertising agencies for uni- 
form station data, and 

Whereas, many methods of mea- 
suring station coverage and pro- 
gram prestige have been advanced 
with resultant confusion, it is, 
therefore, 


Resolved, that the NAB is of the 
opinion that a survey of potential 
coverage is basic and preliminary 
to any further surveys or mea- 
surements, and recommends that 
steps be taken to standardize prac- 
tices of measurement. 


* * * 


Sales Costs 


Resolved, that the NAB undertake 
through the proper committee the 
study of all sales costs with the 
view of presenting definite recom- 
mendations at the next annual 
— of the association in 
1934, 


ok Ba 1 


Baldwin Wave Report 


Resolved, that the NAB hereby re- 
fers to its Board of Directors the 
recommendations made in the re- 
port of Mr. James W. Baldwin, 
with instructions to proceed as 
tapidy as may be practicable 
along the lines indicated in that 
report. 
* 


Felicitations 


Resolved, that the NAB hereby ex- 
tends to the management of the 
Greenbrier Hotel, and to the mem- 
bers of the Convention Committee, 
Its cordial thanks for their cooper- 
ation in making the 1933 Conven- 
tion a success; and that in par- 
ticular the association extends its 
thanks to the Hon. Eugene O. 
Sykes, chairman of the Federal 
Radio Commission, for his courtesy 
in attending the convention and 
addressing its opening session. 





EQUIPMENT 





A NEW Western Electric 5 kw. trans- 
mitter, used daytime with 2,500 watts, 
has been installed by WNAX, Yank- 
ton, S. D., with good results in in- 
creased coverage, the station reports. 


CAPT. RICHARD RANGER, formerly 
with RCA in facsimile transmission 
development, is now in business for 
himself at 574 Park St., Newark, N. 
J., manufacturing organs, chimes, etc. 
for sale to radio stations. 


BRUSH DEVELOPMENT Co., Cleve- 
land, manufacturers of the Brush 
grille microphone, has issued a bulle- 
tin describing its microphone using 
piezo-crystal sound cell. 


WIRELESS EGERT ENGINEERING, 
Inc., New York, has sold a cathode 
ray oscillograph to WLTH, Brooklyn. 





Rules Widen Band 
(Continued from page 21) 


parties involved are written into 
the procedural provisions. 

Under Rule 19, governing the 
assignment of licenses and trans- 
fer of station control, the Commis- 
sion has established an entirely 
new procedure. It specifies that 
each application for consent to as- 
signment shall be accompanied b~ 
a sworn statement containing de- 
tailed information on assets trans- 
ferred, including intangibles and 
equipment, itemized statements of 
actual cost and replacement of 
present values of individual items; 
financial statement for three 
months preceding filing of appli- 
cation; financial statement of pro- 
posed assignee showing individual 
items of assets and liabilities; copy 
of contract or lease agreement, 
which must provide for complete 
control of station equipment and 
operation, including unlimited su- 
pervision of programs by assignee: 
that transfer be subject to consent 
of the Commission and that the 
price include all terms and condi- 
tions of the proposed sale. 

In cases where the assignment is 
involuntary, the new provision 
specifies that there shall be at- 
tached a certified copy of the court 
order, or legal instrument, effect- 
ing the transfer and showing all 
the terms and conditions, and a 
copy of the articles of incorpora- 
tion of assignee, if a corporation, 
showing its authority to engage in 
broadcasting, certified by the sec- 
retary of state of the state in 
which the assignee is incorporated. 

In rewriting Article 20, the 
Commission ruled that the trans- 


fer of a construction permit or any 
of the rights granted thereunder 
without consent of the Commission 
shall be sufficient ground for re- 
fusal of a station license. Like- 
wise, it provides that the transfer 
of a station license or any of the 
rights without consent shall be 
sufficient ground for revocation of 
license or denial of any application 
for its renewal. 

Another rewritten provision (Ar- 
ticle 22) relates to granting of spe- 
cial authority and reads as follows: 

The Commission may grant special 
authority to the licensee of an exist- 
ing station authorizing the operation 
of such station for a limited time in 
a manner, to an extent, or for a ser- 
vice other or beyond that authorized 
in the license; provided, however, if 
application is for a broadcast station 
to utilize additional hours of opera- 
tion, approval will not be granted if 
another broadcast station is licensed 
to operate in the same locality during 
the hours requested. Such an appli- 
cation will not be considered unless 
the following provisions are met: (1) 
Application must be filed by licensee. 
(2) Application must be received in 
the Commission at least ten (10) days 
previous to date for which authoriza- 
tion is requested. (3) If filed by any 
other than an unlimited time station, 
application must be supported by the 
consent of the dominant station or 
station with which applicant divides 
time. Consent must be forwarded di- 
rect to the Commission by station 
granting it and show whether consent 
is for simultaneous operation or 
whether consenting station is giving 
up the time sought by applicant. (4) 
Applicant must show the need for 
such authorization. 

Numerous changes governing 
technical operation of _ stations, 
definition of technical terms and 
measurements of rated power are 
embraced in the regulations. Simi- 
larly the designations of channels 
are altered to conform with the 
Canadian agreement of May, 1932, 
and the Mexico City short wave 
agreement of this year. The “sun- 
set tables” for various parts of 
the country, governing sign-offs of 
daylight and limited time stations, 
also are revised. 





Marconi Reception 


MEMBERS of the Radio Commis- 
sion and the Commission staff, mil- 
itary radio officials and others 
identified with radio in Washing- 
ton were guests at a reception to 
Marchese and Marchesa Marconi 
at the Mayflower Hotel, Oct. 12. 
Frank W. Wozencraft, assistant 
general attorney of RCA, and Mrs. 
Wozencraft, were hosts. The RCA 
is host to the inventor of wireless 
during his current American visit. 





MEASUREMENTS WHEN 


66 BROAD STREET 








FREQUENCY MEASURING SERVICE 


Many stations find this exact measuring service of great 
value for routine observation of transmitter perform- 
ance and for accurately calibrating their own monitors. 


R. C. A. COMMUNICATIONS, Inc. 
_ Commercial Department 
A RADIO CORPORATION OF AMERICA SUBSIDIARY 


YOU NEED THEM MOST 


NEW YORK, N. Y. 
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“A FAIR DEAL 


FOR EVERY 
RADIOMAN!” 








E. H. RIETZKE 


Engineering Insti- 
tute who, on September 27th, at 
request of many operators, ap- 
peared before the Federal Repre- 
sentatives of the National Recov- 
ery Administration for the purpose 
of raising minimum wage require- 
ments in the Radio profession .. . 
his detailed outline of educationa! 
requirements in the _ Broadcast 
Field was officially incorporated in 
the minutes of the hearing. 


Capitol Radio 


“The ‘new deal’ must be a fair deal 
for every radioman, as well as for 
the Station Owners, and we of the 
Capitol Radio Engineering Institute. 
realize that in a field where educa- 
tion and training is so important, 
that a proper wage scale MUST be 
maintained, to insure the continued 
interest of the high calibre men 
upon whose shoulders rests the re- 
sponsibility of maintaining an un- 
interrupted effort to improve and 
perfect the art of radio communica- 


tion.” 
eo 


CREI UNOFFICIALLY 
REPRESENTS MORE THAN 
1300 PROFESSIONAL 
RADIOMEN 


CREI was the only Radio School in 
the United States to officially ap- 
pear at the Code hearing on Septem- 
ber 27th; unofficially in behalf of 
the operators of 125 Radio Stations, 
many, employing from 3 to 7 CREI 
students and graduates, as well 
as 1300 professional radio men, 
students and graduates of this In- 
stitute. Mr. Rietzke takes his stand, 
for the benefit of the entire industry, 
and to provide a suitable wage scale 
for ALL Radiomen. 





Address your inquiry to 
Mr. E. H. Rietzke, President 


CAPITOL RADIO 


ENGINEERING INST. 
14th and Park Road N. W. 
Washington, D.C. 

(Dept. B-10) 
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A BIG 
SOLO 
JOB 


Sunday, August 27th, the 
Wheeling Gospel Tabernacle 
celebrated its first year of 
broadcasting over WWVA. 
The day was marked with sen- 
sations—10,000 church - goers 
came from far and near to 
join in the celebration. And 
“far and near” means that this 
vast throng came from 300 
towns in West Virginia, Ohio 
and Pennsylvania. Some ac- 
tually drove over 300 miles 
just to be present at this en- 
thusiastic celebration. And 
these facts were determined by 
actual roll call. 


And this from the lips of Rev. 
L. P. Lehman, head of the 
Wheeling Gospel Tabernacle— 


“I Attribute This 
Great Gathering 
Solely to the 
Effectiveness of 
WWVA-That 
‘Wonderful 


Station !’” 


This statement thrills us be- 
cause we know that no other 
medium of publicity was used. 
It represents a SOLO PUB- 
LICITY JOB which is difficult 


to match. 


WWVA offers these same 300 
towns and many, many more in 
Eastern Ohio, Western Penn- 
sylvania and West Virginia to 
national radio advertisers who 
demand an outstanding radio 
selling job at the lowest possi- 
ble cost per listener. 
Representatives 
J. H. McGillvra, 2 West 45th 
St., New York City 
Paul A. Lamb, Room 1452, 
228 N. LaSalle St., 
Chicago, IIl. 
Tel: Central 3968 


5000 WATTS 








WWYA 


1160 KILOCYCLES 


West Virginia 


Broadcasting Corp. 


Hawley Bldg. 
Wheeling, West Va. 
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TRIAL DRAMATIZED 


WKY Covers Urschel Kidnapping 
Case for Barred Public 


A NEW WRINKLE in “court re- 
porting” has been worked out by 
WKY, Oklahoma City. The occa- 
sion was the kidnaping trial of the 
ten men and women charged with 
abducting Charles F. Urschel, mil- 
lionaire oil man of Oklahoma City. 

Naturally there was a great de- 
mand for admission to the trial, 
but the government restricted the 
courtroom virtually to attorneys, 
court attaches, newspaper men, 
witnesses and the prisoners. Only 
a handful of persons not connected 
with the trial was permitted to be 
present. 

Because of the tremendous pub- 
lic curiosity in the case WKY, 
which is owned and operated by 
the DAILY OKLAHOMAN and TIMES, 
assigned a staff continuity writer 
to “cover” the trial daily, and each 
night a dramatized version of the 
day’s events was staged, with WKY 
dramatic staff members imperson- 
ating the actors in the courtroom 
drama. This service was rendered 
from Sept. 18, the day the trial 
opened, until the verdict was ren- 
dered 10 days later. Public inter- 
est in the broadcasts was attested 
by the fact that more telephone 
calls and mail were received than 
for any studio program in many 
months. 


ASHBY L. (Bill) LAWRENCE, 
blind banjo player formerly heard 
each Wednesday night on the Corn 
Cob Pipe Club program over NBC- 
WEAF network, died of heart dis- 
ease Oct. 5 in Richmond, Va. 





Operators’ Licenses 
(Continued from page 21) 


the application for renewal of li- 
cense is due to be filed, namely, 60 
days prior to the expiration date. 
There are also other provisions 
with respect to eligibility for re- 
newal of license on and after 
Jan. 1, 1935, which may be read 
by consulting the Commission’s 
Rule 439. Suffice it to say at this 
time that operators should keep 
the service record on the back of 
their licenses up to date, even 
though such information may not 
be required at this time, because, 
in order to be eligible for renewal 
of license without examination 
after Jan. 1, 1935, certain appli- 
cants must show employment un- 
der the license sought to be re- 
newed for periods up to eighteen 
months. 


Getting Application Forms 


IV. APPLICATION forms for 
operators’ licenses (except ama- 
teur) may be obtained from the 
Commission or from the office of 
any inspector. Upon completion 
of the form it shall be returned 
either in person or by mail to the 
inspector-in-charge of the radio 
inspection district in which the ap- 
plicant desires to be examined, 
where the final arrangements will 
be made. If the applicant desires 
to be examined in Washington, the 
form should be returned to the 
Commission at Washington. If 
the application is for renewal of 
license, it should be sent to the 
field office which issued the license 
sought to be renewed where the 
new license will be issued direct 
by mail. 








New Transmitter Site 
Expands Primary Area 








—————S 


Hii Come 











1220 Ke. 





WCAE, Incorporated 


PITTSBURGH, PA. 


1000 Watts 
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However, applications for »¥ 
newal of license may also be oh 
tained and submitted by personal; } 
appearing at any point where ey. 
aminations are being held; and t, 
renewal license, subsequently jy 
sued by mail. Any applicant may 
submit himself for examination x 
the time regular examinations gy, 
being conducted, either at a fig} 
office or an examining point, ind 
which case the application fom 
No. 756 may be filled out and filg 
at the time and place of examin. 
tion. 

The cities where examination; } 
will be held in addition to Wash. 
ington and the radio district offic } 
of the Commission are as follows: 
Schenectady, N. Y., Winston-Salem, 
N. C., Nashville, San Antonio, Ok. 
lahoma City, Des Moines, St. Louis 
Pittsburgh, Cleveland, Cincinnati 
and Columbus. 

V. In all cases where not spe. 
cifically provided otherwise, op. 
erator licenses permit employment 
as chief operators. In this conne. 
tion it is pointed out that the 
holder of a radiotelegraph second 
class license need not have his ]j. 
cense endorsed by the Commission 
to authorize him to act as chief 
operator on board a vessel of the 
second class; the service record on 
the reverse side of the license, 
when attesting to six months or 
more satisfactory service on board 
a ship and certified by the opera. 
tor’s employer, will suffice. 

VI. Under the new rules any 
person holding a valid operator's 
license of any class including ama- 
teur may operate any station in 
the experimental service licensed 
for and operating on frequencies 
above 30,000 ke. 

If a person holding a radiotele- 
graph class license also desires a 
radiotelephone class license he | 
may, upon passing the required 
examination, submit the radiotele- 
graph class license for endorse- 
ment to include the radiotelephone 
class in which he qualifies. In such 
cases, the single license document 








will be valid for the radiotelegraph 
and radiotelephone privileges av- 
thorized under the two classes of 
licenses. Except for an amateur 
operator’s license an_ individual 
will not be permitted to hold more 
than one license document; and in 
no case will a radiotelephone class 
license be endorsed to include a 
radiotelegrapk class. The proce- 
dure in such instance will be to 
issue a new document for the ra- 
diotelegraph class license and to 
endorse it for the radiotelephone 
class. 

VII. Under the former regula- 
tions an applicant for the radio- 
telegraph first class license must 
have been actually engaged as an 
operator at ship or coastal stations 
open to public correspondence for 
at least twelve months, whereas 
under the revised regulations such 
applicants will be eligible for ex- 
amination for this class of license 
after they have had at least one 
year of experience as a radiotele- 
graph operator on board a ship 
or in a coastal telegraph station. 
Therefore, service at stations open 
to public correspondence 1s 10 
longer required. 

The regulations also contain 4 
number of miscellaneous rules pet- 
taining to eligibility for examina | 
tion, scope of examinations, penal- 
ties, etc. For complete informa- 
tion refer to the Commissions 
Rules 30, and 420 to 448 inclusive. ° 
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Don Lee Shifts 


SHIFTS in the Don Lee organiza- 
tion since the resignation last 
month of Leo B. Tyson, manager 
of KHJ, Los Angeles, include the 
appointment of Arthur J. Kemp, 
former sales manager of KHJ, as 
sales manager of KFRC, San 
Francisco. He succeeds Hassel 
Smith, who remains in the sales 
department of KFRC. Murray 
Grabhorn of the KHJ sales de- 
partment has been appointed sales 
manager of KHJ, and Lou Huma- 
son has resigned from the selling 
staff of KFRC. All the changes 
are effective Oct. 9. Mr. Tyson 
has not announced future plans. 





The New 


WBAL 


BALTIMORE 


Has Increased Its 
Signal Strength 
In Baltimore 
MORE 


THAN 200% 


and at the same time actu- 
ally improved its service to 
neighboring territory. 


Maryland’s Only High Power Station 
FREDERICK R. HUBER, Director 








NAB Convention Launches New Era 


(Continued from page 14) 


issue, now have been eliminated as 
to hours of labor and pay, since 
the Actors Equity Association 
which kicked up the initial con- 
troversy at the code hearing last 
month, now appears interested in 
actors’ welfare in only three or 
four large talent centers. 

Mr. Guider said he felt the 
code, as finally adopted, will mere- 
ly provide that a temporary code 
authority decide whether actors 
should be taken into consideration 
in the code. 

A saving factor in the code ne- 
gotiations with NRA was the fact 
that the broadcasting industry has 
only one trade association. Admin- 
istration of the code by the NAB, 
he said, was opposed by labor, with 
the suggestion that non - member 
stations be placed on the code au- 
thority. Because the NAB has 
something less than 50 per cent of 
the stations as members, the NRA 
was disposed not to have it con- 
stituted as the code authority. 


It now appears, Mr. Guider 
stated, that a temporary code au- 
thority will be appointed for 90 
days, to administer the code, look 
into complaints alleging violation 
and otherwise enforce the provi- 
sions. The temporary code author- 
ity, it is expected, will consist of 
Mr. Nockels, Emil Denemark, 
WEDC, Chicago; I. Z. Buckwalter, 
WGAL, Lancaster, Pa.; Mr. Mc- 
Cosker; Mr. Bellows; Mr. Russell; 





W. sell the South, and 


the South reciprocates by 
buying plenty. And that 
sells WSM to a large num- 
ber of wise radio adver- 


tisers. 


Read our schedule, and see 
what good company you'll 


keep on WSM. 
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John Elmer, WCBM, Baltimore; 
Mr. Baldwin and Mr. Shepard, the 
latter now serving as a special in- 
dustry advisor to NRA. Mr. Bald- 
win is industry advisor. 

The hope, he said, is that the 
temporary code authority, upon 
completion of its 90-day tenure, 
will recommend to the NRA that 
the NAB be made code authority, 
not through its board of directors 
but through a special code author- 
ity or committee. 

Mr. Guider described the diffi- 
culties encountered in launching 
the code preparations. “If any- 
body ever struggled in a sea of ig- 
norance trying to get going’, he 
declared, “it was the broadcast- 
ers.” There was evidence of lack 
of standardization and simple 
facts could not be secured from the 
industry, he declared, in urging 
strongly when stations cooperate 
in supplying such data. It was 
“like going to battle without am- 
munition.” 


Code Trade Practices: 


ON TRADE practice provisions of 
the proposed code, which precipi- 
tated so much controversy in com- 
mittee consideration, several con- 
troversal provisions were elimi- 
nated altogether. The provisions 
dealing with payment of commis- 
sions for business—the most con- 
troverted of the stipulations—were 
modified so as to apply only to so- 
called “unearned commissions.” 

He discussed the provisions out- 
lawing contingency business, and 
introduction of standardized prac- 
tices as to sale of time. Another 
provision adopted since the origi- 
nal draft, provides that no net- 
work or station shall provide re- 
mote facilities gratis in a way 
that would nullify the effect of the 
provision against deviation from 
card rates. 

In conclusion, Mr. Guider said 
it is not easy to make the code 
function perfectly. In attempting 
to eliminate certain bad practices 
it was necessary to strike down 
good ones. 

In discussion on the code, Leon 
Levy, WCAU, asked whether the 
Radio Commission would likely 
take into consideration violation 
of trade practices of the code by 
stations. Mr. Guider pointed out 
that confusion exists as to where 
the Commission’s regulation of 
broadcasting ends and the NRA’s 
begins. This, he said, “is in the 
lap of the gods. The code, how- 
ever, he said, carries a punitive 
provision of a $500 fine for its 
violation. 

Under further questioning, Mr. 
Guider stated that there is danger 
that pressure from labor may force 
a flat reduction of 10 per cent in 
hours through issuance of an ex- 
ecutive order by President Roose- 
velt, with the object of putting 
more unemployed to work. This, 
he said, would work a great hard- 
ship on stations. 

The concluding session, held 
Wednesday afternoon, was open 
only to accredited members of the 
NAB. The members heard first a 
report from Mr. Baldwin, who 
served as NAB representative at 
the recent North American Con- 
ference held in Mexico City, for a 
redistribution of broadcasting 
wave lengths. Mr. Baldwin’s re- 


marks and recommendations Wer 
essentially the same as those pj 
lished in the Sept. 15 issue , 
BROADCASTING. ; 


Legislative Outlook: 


AS CHAIRMAN of the legislatiy, 
committee, Mr. Bellows outlined ; 
the convention, in executive on. 
sion, the status of legislation yy 
only in Congress but in the state 
Members of Congress, he said, gy 
more worldly wise on radio thay 
ever before, largely because of the 
work done by broadcasters jn gy. 
quainting their Congressional de. 
gations with the subject. He urged 
continuance of this policy not onj 
for the good of the public, but ¢ 
the industry. An informed legis 
lator in virtually every case, hp 
said, is “sympathetic to radio.” 

Regarding the possibility of a) 
exhaustive investigation of broad. 
casting at the forthcoming session 
of Congress, Mr. Bellows said he 
felt the chances of this were slip, 
primarily because of the lack of 
funds and also because a feeling 
exists that such an inquiry jg yp. 
necessary. He said that danger 
lurked in tax legislation which 
might affect broadcasting, but he 
did not believe there is a “Chin. 
man’s chance” for the enactment 
of copyright legislation. 


Fitzgerald Urges Contacts: 


CONTACT with the public through 
the microphone was urged by Mr. 
Fitzpatrick as a form of public re. 
lations just as essential as the con- 
tacts with Congress. He described 
the campaign over WJR which he 
personally conducted in a series of 
Sunday programs called “Radio 
Realities”, in which he told of the 
romance of broadcasting and an- 
swered the charges of critics of 
commercial radio. “I was amazed 
by listener interest and response 
we received”, he said. 

Mr. Fitzpatrick urged other ste- 
tions to follow the same procedure. 
He said he had requests from 12 
stations for copies of his talks, and 
finally had them compiled in a 
book of which 1,100 copies were 
sent out. This book, he asserted, 
now is used in schools and libraries 
for student reference. “Due t 
these splendid results, I woul 
urge all NAB members to go home 
and put on similar programs. WJR 
will help you.” 

For the membership committee, 
S. H. Bliss, WCLO, Janesville, 
Wis., chairman, reported that since 
the last convention the member 
ship had increased from 224 to 
276. The association, he said, was 
hampered by lack of funds in Its 
membership drive. 

After Chairman Bellows of the 
resolutions committee had read t0 
the membership a series of 11 res0- 
lutions, the most important 0 
which had been discussed during 
the commercial and other session 
earlier in the convention, genera 
discussion was opened on the tral- 
scription resolution. All of thes 
resolutions are published els 
where in this issue in full text. 

After heated controversy and a 
sertions that the Commissidl 
would never agree to eliminate the 
transcription announcement ¢1- 
tirely, it was agreed that the com 
mission be urged to allow sut 
programs made especially ft 
broadcasting be announced merel} 
as a production of the concem 
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i such transcriptions. 

Marke convention ran through the 
remaining 10 resolutions without 
serious controversy. Action on the 
resolutions of _ the Commercial 
Committee, previously acted upon, 
were ratified, several with slight- 
jy changed verbiage. 
"the election of officers followed 
a report by Harry Howlett, chair- 
man of the nominating committee, 
in which he highly commended the 
McCosker administration. No ac- 
tion was taken with respect to the 
unprecedented situation created by 
the resignation of Leo B. Tyson as 
manager of KHJ, Los Angeles, 
who last year had been elected a 
director. The nominations com- 
mittee asked that the matter be 
referred to the board. 


New Scale of Dues: 


IN AMENDING the NAB consti- 
tution and bylaws, the convention, 
for the most part, adhered to the 
recommendations of the _ special 
committee made up of three past 
presidents — William S. Hedges, 
chairman; Walter J. Damm and 
Harry Shaw. Most important was 
the revision of assessment of dues. 
After Jan. 1, the monthly dues for 
active members will be two-tenths 
of 1 per cent of net sales of broad- 
casting facilities during the pre- 
ceding months. Whereas the old 
arbitrary method of assessment 
according to power and _ station 
class last year yielded about 
$49,000, it is expected that the new 
system will bring in $60,000 to 
$65,000. 

The revised dues provisions also 
provide that no member of the as- 
sociation shall pay less than $2.50 
per month, and that the dues of 
members not operating or owning 
stations shall be $250 a year, paid 
quarterly. All station reports on 
the new percentage basis must be 
accompanied by a certified state- 
ment of the previous month’s net 
sales, 

Among other important changes 
in constitution was the creation of 
anew executive committee consist- 
ing of the president, treasurer and 
Managing director to wield such 
powers as are delegated by the 
board. 


No Board Proxies: 


THE convention also agreed to a 
provision for elimination of prox- 
ies at board meetings and at con- 
ventions, except by bona fide em- 
Ployes of the stations or the di- 
rectors. Traveling expenses of 
board members were authorized to 
be paid at the rate of five cents 
per mile. 

_A change in the system of elec- 
tions was agreed to as proposed. 
At future conventions, as a conse- 
quence, the president will appoint 
a committee of five representatives 
of the membership to nominate of- 
ficers and board members. Any ten 
members of the association may 
Present in writing at the annual 
meeting the name of any member 
to be included on the ballot for any 
office, 

At the meeting of the new board 
of directors, called following ad- 
journment of the convention, Mr. 
Loucks was reappointed managing 
director with his present salary of 
$10,000 per year. The board passed 
Over all other matters, except for 
informal discussion, until Nov. 9 
When it will hold a meeting in 





**H. L.’? a Booster! 


IN PRIVATE conversations 
with friends, Henry L. Menc- 
ken, hard-spoken American 
critic who has just retired 
from the editorship of the 
American Mercury, has ex- 
pressed a wholesome regard 
for the influence of radio— 
this despite his occasional 
criticisms of broadcasting. 
On Oct. 18 he is not only go- 
ing to make his radio debut 
on an NBC - WJZ network, 
speaking as a friend and ad- 
vocate of beer in an inter- 
view with William Lundell 
of NBC, but he is going to 
conduct a 25-piece brass 
band, provided by Frank 
Black, NBC music director, 
as part of his contribution to 
the collapse of the “noble ex- 
periment.” 











Unsought Power Grant 
To WMT Hit by WREC 


In Appeals Court Case 


ORAL ARGUMENTS in the 
WREC-WMT case, which for the 
first time challenges the Radio 
Commission’s authority to grant 
increased facilities to an applicant 
beyond those requested, were heard 
by the District of Columbia Court 
of Appeals Oct. 2. 

Miss Fanney Neyman, acting 
general counsel of the Commission, 
argued that the Commission was 
not in error when it granted to 
WMT, Waterloo, Ia., an increase 
in power to 500 watts on the 600 
ke. channel, whereas the applicant 
had requested 250 watts regular 
and 250 watts experimental. The 
Commission, she contended, con- 
cluded that it was obliged to “bal- 
ance” power on this wave, a Ca- 
nadian-shared channel, to insure 
that maximum service could be 
rendered to the public. 

For the appellant, WREC, Mem- 
phis, George Strong, counsel, held 
that the Commission exceeded its 
authority by granting to WMT 
more than it had sought. More- 
over, he argued that the Memphis 
station, which uses 500 watts on 
the same wave. would suffer inter- 
ference through increase in WMT’s 
power. 

Paul D. P. Spearman, former as- 
sistant general counsel of the Com- 
mission, appeared as_ intervenor 
for WMT, and filed a brief sup- 
porting the Commission’s action. 





B. F. GOODRICH RUBBER Co., Ak- 
ron (tires) sponsored description of 
World Series by Tom Manning and 
George Hartrick over NBC network 
comprising WJZ, WBZ, WBZA, WBAL, 
WMAL, WSYR. WHAM, KDKA, 
WGAR, WJR and WCKY, with special 
stations hooked up for single days. 
Agency: Lang, Fisher & Kirk, Cleve- 
land. 





Washington. Among those matters 
was the question of the status of 
Mr. Schuette, who was hired at the 
last session until December. 

At the banquet, which formally 
closed the convention, the BROAD- 
CASTING trophy was presented to 
Dr. Leon Levy, winner of the golf 
tournament, by Harry Howlett. 
Dr. Levy said he hoped he could 
use the cup to “catch the remains 
of ASCAP.” 
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Evils in Tugwell Bill 
(Continued from page 19) 


the manufacturer to say in his ad- 
vertising that his medicine will not 
cure constipation? 

The Tugwell Bill, as interpreted 
by Prof. Tugwell, declares that an 
advertisement is false if any rep- 
resentation is made either directly 
or by ambiguity or by inference, 
which is contrary to general agree- 
ment of medical opinion. The 
courts have repeatedly ruled that 
they will not recognize any par- 
ticular school of medicine. How, 
then, can there be such a thing as 
a general agreement of medical 
opinion ? 

Under the existing law, drug ad- 
ministration officials have repeat- 
edly been asked to say who they 
considered the authorities that 
made up the consensus of modern 
day medical opinion. However, 
they have always refused to desig- 
nate such opinion. But under the 
proposed new law, the advertiser 
is held guilty if his advertising 
does not conform to such opinion. 

People will always demand rem- 
edies for self-medication. Most of 
them cannot afford to run to the 
physician for prescriptions for 
simple remedies. 

The proprietary men do not be- 
lieve that the broadcasters favor 
this Tugwell measure, at least 
those who have read the bill. Rep- 
utable manufacturers are desirous 
of conservative advertising and 
they believe that the broadcasters 
are ready at all times to cooperate 
with them. But the loose phrase- 
ology of the Tugwell bill consti- 
tutes a real threat to the business 


of advertising as well as to the 
industries at which it is aimed. 
The manufacturers look upon the 
Tugwell bill as a nuisance mea- 
sure, one that is completely out 
of harmony with the “new deal’ 
and one that will increase unem- 
ployment and “upset the apple- 
cart” of business improvement. 


BRUNO WALTER, the distin- 
guished German conductor who as 
a “non-Aryan”, was ousted from 
his post as director of the German 
Opera, on Oct. 8 began directing 
the New York Philharmonic con- 
certs broadcast over CBS for two 
hours each Sunday afternoon. He 
will wield the baton until Dec. 16 
wlien he will be replaced by Arturo 
Toscanini and Hans Lange. 


EARNSHAW-YOUNG inc. 
HOLLYWOOD 


Announces the Appointment of 


AUSTIN C. RING 


As Vice-President With Eastern Office 
at 1775 Broadway—Tel. Columbus 
5-7171, New York City 
Producers of Successful Radio 
Programs 
“Chandu, The Magician” 
“Adventures of Detectives Black 
and Blue” 

“Growin’ Up” 

“Kay Parker, The Hollywood 
Reporter” 

“Omar Khayyam” 

“The Count of Monte Cristo” 
“Adohr, Opera of the Air” 
Etc., Etc., Ete. 

RADIO ADVERTISING AND 
MERCHANDISING 
COUNSELORS 














From page one, 
New York Times, 
September 13, 1933 


HOTEL STATLER 





LEADING THE NATION 


in retail sales increase ¢ 






The WGAR Broadcasting Co. 


JOHN F. PATT, General Manager 


Only Blue (NBC) Outlet in Northern Ohio 


CLEVELAND, OHIO 








Page 41 











FEDERAL RADIO COMMISSION 





Applications .. . 


OCTOBER 3 

WCAC, Storrs, Conn.—Modification of license to re- 
duce specified hours of operation. 

WCAH, Columbus, O.—Extension of special temporary 
authorization to operate simultaneously with WOKO, 
WHEC, WHP and WFEA for six months from 11-1-33. 

NEW, Silver Haven, Pa.—Voice of Southwestern 
Pennsylvania, Inc., for CP to use 800 ke., 1 kw., limited 
time, sunset Dallas (facilities WNBO, Silver Haven, Pa.). 

KRMD, Shreveport, La.—Modification of license to 
change hours of operation from specified hours to un- 
limited; requests one-half facilities of KWEA, Shreve- 
port, La. 

KNOW, Austin, Tex.—Modification of CP granted 
10-7-32 for move of transmitter to extend date of com- 
mencement and completion to 9-29-33 and 12-29-33 
respectively. 

WMBR, Tampa, Fla.—CP to move transmitter and 
studio to Jacksonville, Fla., and make changes in 
equipment amended to omit request for change in equip- 
ment. 

WDGY, Minneapolis—Modification of CP granted 1-31- 
33 move locally to extend date of completion to 11-30-33. 

Applications returned: NEW, John J. Kessel, Hunt- 
ington, N. Y.—CP to use 735 ke., 12 w., D; NEW, 
M. L. Myers, Mansfield, O.—CP to use 1310 kce., 50 w., 
specified hours; NEW, Samuel Nathanuel Morris, Stam- 
ford, Tex.—CP to use 1420 ke., 100 w., limited time 
(facilities KFYO, Lubbock, Tex. and KFPL, Dublin, 
Tex.) ; WQBC, Vicksburg, Miss.—Modification of license 
for change in hours of operation; KFXM, San Bernar- 
dino, Cal.—CP for changes in equipment and increase 
power from 100 w. to 100 w. night, 250 w. to LS; 
KRSC, Seattle—Modification of license to change fre- 
quency from 1120 to 1110 ke 


OCTOBER 5 

NEW, Newport, R. I.—S. George Webb, for CP to 
use 1320 ke., 250 w., unlimited time, amended as to 
data on equipment. 

WICC, Bridgeport, Conn.—Modification of license to 
increase hours of operation. Change from specified 
hours to unlimited except 12:30 p.m. to 1 p.m. Monday 
to Friday inclusive and Wednesday 4:30 to 5 p.m. (fa- 
cilities of WCAC as to hours). 

WORC, Worcester, Mass.—Modification of special ex- 
perimental authorization for 1280 ke., 500 w., unlimited 
to make changes in the equipment used. 

NEW, Silver Haven, Pa.—Voice of Southwestern 
Pennsylvania, Inc., for CP to use 800 ke., 1 kw. limited 
time, sunset Dallas (facilities WNBO, Silver Haven, Pa.). 

WCOD, Harrisburg, Pa.—CP to change transmitter 
and studio locally and make changes in equipment. 

KBTM, Paragould, Ark.—CP to move transmitter and 
studio from Paragould to Jonesboro, Ark., and install 
automatic frequency control; amended as to exact trans- 
mitter location. 

NEW, Shreveport, La.—Ark-La-Tex Radio Corp., for 
CP to use 1210 ke., 100 w., unlimited hours (facilities 
KWEA, Shreveport) ; amended as to transmitter location. 

WJEM, Tupelo, Miss.—Modification of CP granted 
12-9-32 to extend date of commencement and date of 
completion to 2-9-34 and 4-9-34 respectively. 

WFBM, Indianapolis—Modification of license to change 
hours from specified to unlimited (facilities WSBT, 
South Bend, Ind.). 

WSBT, South Bend, Ind.—Modification of license to 
change frequency from 1230 ke. to 1360 ke. and change 
in specified hours (facilities vacated by WJKS (now 
WIND), Gary, Ind.). 

NEW, Lewiston, Idaho—H. E: Studebaker for CP to 
use 1420 ke., 100 w. unlimited time. 

Application returned: NEW, Earl L. Smith and Ray 
D. Wilson, Muskogee, Okla.—CP to use 1210 ke., 100 w., 
limited time. 


OCTOBER 10 

WHN, New York—Modification of CP granted 6-20-33 
to extend date of completion to 12-1-33. 

NEW, Laconia, N. H.—Northern Broadcasting Co., 
Inc. for CP to use 1310 ke., 100 w., unlimited (facilities 
WKAYV, Laconia, N. H.) ; amended re equipment. 

NEW, Near Brownwood, Tex.—Pecan Valley Broad- 
casting Co. for CP to use 1420 ke., 100 w., unlimited 
(facilities WDAH, El Paso, Tex.) ; resubmitted, correc- 
tions made. 

NEW, Tuscaloosa, Ala.—Ark-La-Tex Radio Corp. for 
CP to use 1310 ke., 100 w., unlimited (facilities WAML, 
Laurel, Miss.) ; amended to request 1290 kc. 

WDBO, Orlando, Fla.—Modification of license to in- 
crease power from 250 w. to 500 w. night, 1 kw. LS 
(facilities of WRUF, Gainesville, Fla.) ; amended to re- 
quest 1 kw. day and night. 

WQBC, Vicksburg, Miss.—Modification of license to 
change from D to specified hours; resubmitted, correc- 
tions made. 
an Gadsen, Ala.—License to cover CP granted 

KVOO, Tulsa, Okla.—License to 
11-17-31 for 25 kw. 

WBRO, Birmingham, Ala.—Consent to involuntary 
assignmert of license from Birmingham Broadcasting 
Co., Ine., to Frank M. King, receiver. 
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cover CP granted 


ACTIONS OF THE 


OCTOBER 2 TO OCTOBER 14 INCLUSIVE 


KWWG, Brownsville, Tex.—Consent to voluntary as- 
signment of license to Port Arthur College. 

KWWG, Port Arthur, Tex.—CP to move KWWG from 
Brownsville to Port Arthur, Tex., provided assignment 
of license granted. 

KGDY, Huron, S. D.—License to cover CP granted 
2-21-33, for changes in equipment and change fre- 
quency, power and hours of operation, from 1200 kc., 
100 w., unlimited to 1340 ke., 250 w., D. 

KOL, Seattle—CP to change transmitter locally, change 
equipment and increase power from 1 kw. day and 
night to 1 kw. night, 2% kw. D. 

NEW, Modesto, Calif.—Thomas R. McTammany and 
William H. Bates, Jr., for CP to use 750 ke., 250 w., 
D; amended to request 740 ke. 

KSUN, Lowell, Ariz.—License to cover CP granted 
6-30-33 for new station to use 1200 ke., 100 w. D. 

Application returned: NEW, Samuel Nathanuel Morris, 
Stamford, Tex.—CP to use 1420 ke., 100 w., limited 
time, also share time with KFPL and KFYO. 


OCTOBER 12 


WMAS, Springfield, Mass.—Modification of CP granted 
7-21-33 to extend commencement and completion dates 
and to change equipment. 

NEW, Mansfield, O.—M. L. Myers for CP to use 
1310 ke., 50 w., D (facilities WHBD, Mt. Orab, O.). 

KSTP, St Paul, Minn.—Special experimental authori- 
zation to operate 25 kw. until LS to May 1, 1934; also 
CP to make changes in equipment. 

KGIW, Trinidad, Col.—License to cover CP granted 
8-18-33 to make changes in equipment and to move 
transmitter and studio to Alamosa, Col. 

Application returned: NEW, Philip N. Hobson, Med- 
ford, Mass.—CP to use 1500 ke., 100 w., night, 250 w. 
LS; WDBJ, Roanoke, Va.—Modification of station li- 
cense to increase night power from 250 w. to 500 w.; 
WGCM, Gulfport, Miss.—Renewal of station license; 
NEW, Sacramento, Cal.—P. B. Newman for CP to use 
1490 ke., 5 kw., unlimited time. 


Decisions... 


OCTOBER 3 


Set for hearing: WHOM, Jersey City, N. J.—CP to 
install new equipment and increase power from 250 to 
500 w.; KQW, San Jose, Cal.—CP to make changes in 
equipment and increase D power from 500 w. to 1 kw. 
(facilities of KFWI). 

WJAC, Johnstown, Pa.—Denied authority to reduce 
hours of operation on Mondays until Dec. 1. 


OCTOBER 6 


WJBK, Detroit, Mich.—Granted modification of license 
for authority to operate on EST instead of CST as 
specified in existing license. 

WIBM, Jackson, Mich.—Granted modification of li- 
cense to operate on EST instead of CST as specified 
in existing license. 

WSB, Atlanta, Ga.—Granted authority to use 5 kw. 
transmitter as auxiliary pending action on application 
for regular license covering use of 5 kw. transmitter as 
auxiliary. 

Set for hearing: WFBM, Indianapolis—Modification 
of license to increase specified hours to unlimited (fa- 
cilities of WSBT); WSBT, South Bend, Ind.—Modifica- 
tion of license to change frequency from 1230 ke. to 
1360 ke., increase specified hours to 4/7 time (facilities 
formerly assigned WJKS (now WIND); WSAR, Fall 
River, Mass.—CP to move transmitter from Fall River 
to Somerset, Mass., and move studio locally in Fall 
River; also make changes in equipment; requests special 
experimental authority to increase day power from 250 
w. to 500 w.; KJBS, San Francisco—CP to make changes 
in equipment and increase power from 100 to 500 w. 
(facilities of KFWI). 

AE, Tampa, Fla.—Dismissed at request of appli- 
eant, application for CP 1220 ke., 1 kw., 2% kw., LS, 
unlimited time (facilities of WRUF), heretofore set for 
hearing. 

NEW, Central Broadcasting Co., Davenport, Ia.—Dis- 
missed from the hearing docket, at request of applicant, 
application for facilities of WIAS. 

WLCI, Ithaca, N. Y. (Ex. Rep. 510)—Denied as in 
ease of default application for renewal of license, sus- 
taining Examiner Hill. 


OCTOBER 10 

WCOD, Harrisburg, Pa.—Granted CP to move trans- 
mitter and studio locally in Harrisburg. 

WBAX, Wilkes-Barre, Pa.—Granted CP to 
changes in equipment. 

WKFI, Greenville, Miss.—Granted CP to move sta- 
tion from Greenville to Greenwood, Miss. 

WLBC, Muncie, Ind.—Granted CP to make changes 
in equipment and increase power from 50 to 100 w. 

WAMC, Anniston, Ala.—Granted modification of CP 
extending commencement date to Nov. 15 and comple- 
tion date to Feb. 15. 

KGFL, Roswell, N. M.—Granted permission to operate 
transmitter without approved monitor so that it may 
be sent to manufacturer to be recalibrated, for 30 days. 

WMBH, Joplin, Mo.—Granted special temporary au- 
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mmm} in a 0 
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thority to operate from 3:30 to 6 p.m., CST, on Oct. 13 42 to W 
and 27, and Nov. 4 and 24, and from 3 to 6 p.m., cer} in the 
Oct. 19. “hg. Dr.- 
Set for hearing: WMBR, Tampa, Fla.—Consent ,| ,: han 
voluntary assignment of license to F. J. Reynolds, le: his 
also CP to move station from Tampa to Jacksonyjj, below 1 
Fla.; WPFB, Hattiesburg, Miss.—CP to move tranmi} compet! 
ter and studio from Hattiesburg, Miss., to Tuscaloosy Washin 
Ala.; NEW, G. M. Duntley, San Francisco—CP for ne} oy: 
station to operate on 930 ke., 500 w.; share with KRow Withye 
(facilities of KFWI). turned 
UF, Galveston, Tex.—Denied authority to Teduce Low 
unlimited hours of operation to specified for periog ‘ 
6 months ending May 1, 1934, and suspension of Rule 1 Attorn 
for that period. ‘| AAAA 
KUOA, Fayettesville, Ark.—Denied authority to op} 18 hole 
erate until 6:30 p.m., pending filing of application, their g 
OCTOBER 13 tively, 
WNRA, Florence, Ala.—Granted modification of cp} J. P. 
approving location change to Muscle Shoals City; chang} W, Jd. 
equipment and extend commencement date 15 days and Shepar¢ 
completion date 105 days. Earl G 
WJEM, Tupelo, Miss.—Granted modification ot cp} 24” 
extending completion date to Feb. 2, 1934. Meyer, 


OW, Austin, Tex.—Granted modification of CP g. | attorne, 


tending commencement date to Sept. 29 and completion} torney, 
date to Dec. 29. Petry 
WBHS, Huntsville, Ala.—Denied authority to remain] wom 
silent pending decision on application to move or until p si 
arrangements can be consummated for new quarter. etry 


KGBX, Springfield, Mo.—Denied authority to oper. WMAZ, 


ate unlimited time pending decision on application of 
Z 


voluntary assignment license of KGIZ. 


;| torney, 
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Set for hearing: NEW, Modesto, Calif.—Thos. B. Mc} Davis, 


Tammany and Wm. H. Bates, Jr., CP for new station, WLBF, 
740 ke., 250 w., D. WGAL 
WCAH, Columbus, O.—Modificatio& of license to in- WGAL. 

’ 


crease day power from 500 w. to 1 kw. 


WHAS, Louisville, Ky.—CP for changes in equipment 


and increase power from 25 kw. to 50 kw. (to be heard] 130-100 


before Commission en banc on Nov. 22). 


KNX, Los Angeles, Calif.—Modification of license v}| §. He 


increase power from 25 to 50 kw. (also on Nov. 22). | Guider, 

WHDL, Tupper Lake, N. Y.—Application for special sell, 

temporary authority to operate until 7 p.m. during Sept. Scott | 

and Oct., heretofore set for hearing, dismissed at ap- A. Hov 
plicant’s request. ° 

lett, \ 

WCKY 

e 9 106-78 ; 

Examiners’ Reports ... |:. :. 

Withyc 

: : | lows, | 

NEW, Maurice Scott, R. D. Laird, W. M. Kahanowitz Erwin 

and I. Kahanowitz, Greenburg, Pa.—Examiner Hill ree ’ 


ommended (Report 511; Docket 2142) that application Gambl 
for CP on 1420 ke., 100 w., D., be denied on grounds} bard, 


that financial 


showing was unsatisfactory, insufficient 


need shown for service, and interference probably would} 106-74: 


result. 


KECA, Los Angeles; Don Lee Broadcasting System, 
Redlands, Cal.; KFBK, Sacramento; KTM, Los Angeles; 


KELW, Burbank, Cal—Examiner Walker recommended berry, 


(Report 512; Dockets 1830, 1986, 1992, 1956, 1963, 1964 
and 1957) that application of Don Lee System for CP 
on 780 ke., 500 w., unlimited time, be granted and that 
all other applications be denied. KECA had asked for 
transfer to 780 ke., KFBK had sought shift to 1430 ke, 
KTM and KELW had asked renewal on 780 ke. and Yo 
untary assignment of license. 

KFOR, Lincoln, Nebr., and NEW, Raymond M. Bran-. 
non, Freemont, Nebr.—Examiner Walker recommends 
(Report 513; Dockets 2055 and 2050) that application 
of KFOR for renewal of license be granted and 
Brannon application for CP on 1500 ke., 100 w., Dy & 
denied. 

WBCM, Bay City, Mich.—Examiner Walker (Ex. Rep. 
514) recommended denial of the application for an & 
perimental increase in power from 500 w. to 1 kw, on 
1410 ke. on the ground that it would cause interferente 
with other stations. 





Delay in KYW Case 


DECISION in the case involving KYW, Chi- 
cago, and the 1020 ke. clear channel, is being 
held up by the Radio Commission pending coh 
sideration of the operating contract as betwee 
the Westinghouse station, NBC and the Heats 
interests. A favorable examiner’s report, WE 
ing approval of KYW’s application to move® 
Philadelphia, and denial of several competitig 
applications, already has been rendered. 

is understood also that the contract entel 
into for lease of WMCA, New York, by? 
group of socially prominent young men, 
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Tabulation of NAB 
Golf Meet Scores 


Gamble, Sutton Runners-Up 
To Dr. Levy, Cup Winner 


sHOOTING the “Old White” 
course at White Sulphur Springs 
in a net score of 65, Dr. Leon 
Levy, WCAU, surpassed a field of 
42 to win the BROADCASTING trophy 
in the NAB golf tournament Oct. 
8, Dr. Levy shot a gross 91, which 
his handicap of 26 pulied one stroke 
below the net of his two nearest 
competitors, George O. Sutton, 
Washington attorney, and Don 
Withyeomb, NBC, both of whom 
turned in scores netting 66. 

Low gross scores were made by 
Attorney Sutton and F. R. Gamble, 
AAAA, both of whom toured the 
18 holes in 80. The players, with 
their gross and net scores, respec- 
tively, follow: 

J. P. Blair, Grieg-Blair, Inc., 83-71; 
Ww. J. Damm, WiMJ, 90-71; John 
Shepard, III, Yankee Network, 89-72; 
Earl Gammons, WCCO, 97-82; Phil 
Meyer, KFYR, 95-77; D. M. Patrick, 
attorney, 97-81; J. N. Littlepage, at- 
torney, 938-75; Ed Voynow, Edward 
Petry & Co., 94-70; J. Leslie Fox, 
WSM, 93-69; Robert Boniel, Edward 
Petry & Co., 106-76; E. K. Cargill, 
WMAZ, 90-74; George O. Sutton, at- 
torney, 80-66; Leon Levy, WCAU, 91- 
65; W. H. West, KSD, 110-81; Don 
Davis, WHB, 117-85; Herb Hollister, 
WLBF, 106-85; I. Z. Buckwalter, 
WGAL, 108-78; C. R. McCollough, 
WGAL, 92-74; C. W. Horn, NBC, 108- 
78; Harry Sadenwater, RCA Victor, 
130-100; Bond Geddes, Radio Manu- 
facturers Association, 97-77; William 
S. Hedges, KDKA, 104-77; J. W. 
Guider, attorney, 87-71; F. M. Rus- 
sell NBC, 103-83; L. D. Fernald, 
Scott Howe Bowen, Inc., 107-79; M. 
A. Howlett, WHK, 99-74; E. S. How- 
lett, WHK, 105-73; L. B. Wilson, 
WCKY, 100-73; N. A. Thomas, WDOD, 
106-78; E. W. Winger, WDOD, 110-82; 
J. J. Storey, WTAG, 96-68; Don 
Withycomb, NBC, 95-66; H. E. Fel- 
lows, WEEI, 100-70; C. F. Gannon, 
Erwin, Wasey & Co., 97-72; F. R. 
Gamble, AAAA, 80-67; Stanley Hub- 
bard, KSTP, 101-76; Paul Raymer, 
New York, 93-73; J. T. Lyons, WCOA, 


106-74; L. A. Weiss, WJR, 112-80; 
Burt Squire, WGAR, 130-98; Scott 
Howe Bowen, 107-77; J. R. Louns- 


berry, WGR, 95-77. 


KWKH Transfer Order 
Fought in Two Appeals 


AN APPEAL from a decision of 
the Radio Commission authorizing 
KWKH, Shreveport, La., operated 
by W. K. Henderson, to transfer 
its license to the International 
Broadcasting Co. for use of half 
time on the 850 ke. channei with 10 
kw., was filed in the Court of Ap- 
peals of the District of Columbia 
Oct. 3 by WL, New Orleans. 
WWL, using half time on 850 kc., 
had applied for KWKH’s time and 
had won a favorable examiner’s re- 
port which was reversed by the 
Commission. Contention was made 
that the Commission’s action was 
contrary to the evidence and was 
“arbitrary, unreasonable and ca- 
pricious.” The appeal was filed by 
B. M. Webster, Jr., Paul M. Segal 
and George S. Smith, counsel for 
WWL. 

The Ark-La-Tex Corp. has ap- 
pealed from the same decision. 
Though not an original party to 
the proceeding, the appellant re- 
quested a stay order to restrain the 
Commission from making the 
KWKH ruling effective. 





Hearst Chief Succeeds 
William Hard Over NBC 


TO DEVOTE more time to news- 
paper, magazine writing and lec- 
turing, William Hard, for more 
than three years conductor of the 
feature “Back of the News” over 
an NBC network, is retiring from 
radio with his last broadcast Oct. 
18. Mr. Hard’s talks have been 
broadcast by NBC since 1929. Dur- 
ing this time, as representative of 
NBC, Mr. Hard made three trips 
to Europe as radio commentator 
on important international confer- 
ences. On Oct. 23, and weekly 
thereafter, George R. Holmes, for 
13 years chief of the Washington 
bureau of Hearst’s International 
News Service, will occupy the 
period vacated by Mr. Hard. Mr. 
Holmes ranks as one of Washing- 
ton’s leading writers of national 
and international affairs. 





RADIO STATION 


The Voice of the Heart of 








ON AIR ON 
strated radio 
the d 


WHEELS—This is how WTAG, Worcester, Mass., demon- 
radio in a float in the big civic parade there on the occasion of 
edication of the city’s new municipal auditorium. 
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Dodge Sponsors Football 


A LOCAL automobile sales com- 
pany, Dodge Motor Sales, Chicago, 
is sponsoring the exclusive broad- 
casts over WGN, Chicago, of all 
home games played by the Chicago 
Bears and Chicago Cardinals, pro- 
fessional football teams. The series 
started Oct. 1 and will continue 
each Sunday afternoon for the du- 
ration of the schedules of both 
teams. Account is handled by 
Ruthrauff & Ryan, Chicago, with 
the national office of the sponsor- 
ing company understood to be 
sharing the costs with the Chicago 
distributor. 





Citrus Adds Four 


FOUR MORE western stations 
have been added to carry the 
“Chandu” series for Citrus Soap 
Co., San Diego, Cal., placed through 
Earnshaw - Young, Los Angeles. 
They are KXA, Seattle, which 
started Sept. 26, and KWJJ, Port- 
land; KORE, Eugene, Ore., and 
KMED, Medford, Ore. The Oregon 
stations started Oct. 3. Program 
is carried five nights weekly, hav- 
ing started on KNX, Hollywood, 
early in September. j 





AN INCREASE in the network 
rates for WEEI, Boston, an NBC- 
WEAF outlet, was announced by 
NBC Oct. 1, to take effect immedi- 
ately. The new rates are $400 an 
hour, $250 a half hour and $156 a 
quarter hour for the periods from 
6 to 11 p.m., Boston time, all other 
periods being half. This super- 
sedes the rates effective since 1927, 
which were $250, $156 and $98. 


Portable Transmitter 
Given to City by KFWB 


A PORTABLE broadcasting trans- 
mitter, valued at $125,000, has 
been vresented to the city of Los 
Angeles hy KFWB, Warner Broth- 
ers’ Hollywood station, for use in 
emergencies to warn the populace 
of disasters. The presentation was 
made through Gerald King, mana- 
ger of KFWB, and Jere O’Connor, 
city hall announcer for KFWB. 
The transmitter has been mounted 
on a high-speed truck and provided 
with warning sirens. The portable 
set is complete in itself as the gene- 
rating power and mountable an- 
tenna are carried by the truck. 





Announcer Writes Book 


JACK TIERNEY, chief announ- 
cer for WCAX, Burlington, Vt., 
has published his first book, a col- 
lection of humorous articles. The 
title is How to Write a Book, and 
Other Household Hints. Tierney 
is former newspaper reporter, 
columnist and cartoonist. His book 
carries a foreword by Fred Allen, 
the radio and stage comedian, and 
is published by the Northern Pub- 
lishing Co., Rouses Point, N. Y. 
Cover design, in comic cartoon, is 
by the author. 





RECIPROCATING for the frequent 
hookups it has with NBC for special 
events, WOR, Newark, on Oct. 7 
turned over to NBC the special broad- 
cast it had arranged of President 
Grau San Martin of Cuba and Col. 
Batista, new Cuban army chief, speak- 
ing from Havana. The program was 
arranged by Alfred J. McCosker, WOR 
director. 





CATHODE-RAY 


beam. 
transmitters. 





PORTABLE 





Tus IS A new cathode-ray oscillograph con- 
tained in one compact assembly, ready for opera- 
tion from the 115-volt, 60-cycle mains. It has a 
3-inch screen of willemite and a 1000-volt electron 
Ideal for waveform studies on broadcast 


PRICE $90 COMPLETE 


Write for Bulletin EX-3306-B which describes the 
oscillograph in detail. Address 


GENERAL RADIO COMPANY 


CAMBRIDGE, MASSACHUSETTS 
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Radio And The New Deal 


(Continued from page 15) 


him confidence. In the end, the ad- 
vertiser is bound to find out. 


We agencies, and I believe the 
advertisers, would like to see this 
done universally for all worth- 
while stations in the country, thus 
giving us a complete map of effec- 
tive reception for the entire coun- 
try, or any major section. 

What the undertaking needs, in 
my opinion, is some joint bureau, 
financed by the stations surveyed, 
on which the NAB, the agencies 
and the advertisers might be rep- 
resented by a group of technical 
and advertising experts, to set 
standards, determine methods, hire 
and control engineers, supervise 
compilations and _ reports. This 
would be a distinct advance to- 
wards building a radio A.B.C. 


Listening Habit Surveys 


SIGNAL STRENGTH measure- 
ments are merely the foundation, 
however, of the structure of facts 
we need to measure radio coverage 
—that is, effective coverage. Fur- 
ther studies should be made to de- 
termine how many of a potential 
audience are listening, when and 
how they listen, on what days, at 
what hours, and with how much 
preference for one program over 
another, for one station over an- 
other. 

This work is being done now in 
a limited way, by the Cooperative 
Analysis of Broadcasting, which 
has been directed by Crossley, un- 
der the auspices of the A.N.A., 


and the joint sponsorship and 
financial support of agencies and 
advertisers. It was a fine piece of 
pioneering on the part of the 
A.N.A., and much credit is due 
them for initiating it. It has 
taught us a lot about radio listen- 
ers and stations and programs we 
did not know before. 


The Cooperative Analysis of 
Broadeasting has been operating 
for about three years, and weak- 
nesses naturally have arisen, which 
are having the earnest thought of 
the governing committee. The so- 
called “recall” method used in 
checking radio listeners needs to 
be validated or corrected to satisfy 
subscribers; also a more _ wide- 
spread area of field work and per- 
haps a more intensive survey in 
large centers. 


After the present method has 
been thoroughly validated by ex- 
perimental checks or modified to 
the satisfaction of the committee, 
coincident with an expansion of 
field work, a valuable and import- 
ant body of current facts about 
radio coverage should result, in- 
cluding programs, stations and lis- 
tener habits. Some of these facts 
would be of special interest to the 
advertiser and his agent, some to 
the broadcaster, but valuable to 
all. It would be an undertaking in 
which the stations themselves could 
well afford to participate first, be- 
cause of the data available to them 
regarding their own medium and 
its listeners, and secondly, because 
of the better and more effective use 
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REMOVED! 


NO SUNDAY TIME AVAILABLE 
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180 N. Michigan Ave. 
Franklin 6373 
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Paul H. Raymer 
205 E. 42nd Street 
Murray Hill 4-0658 
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DAYTIME POWER 


The ONLY High-Powered 
Broadcaster on MORE 
THAN ONE-FOURTH 
oh ae dal e-Ko fom BIT-1 


it would enable sponsors to make 
of radio as an advertising medium. 
The more effective they make it, 
the better market there will be. 
Such a body of facts regarding 
listener habits built up on a foun- 
dation of potential coverage of the 
stations would give us all a knowl- 
edge of radio not available for 
reader circulation through the 


A.B.C. 


Of course everything can not be 
done at once. It takes time and it 
takes money to establish a radio 
A.B.C. We may at first have to 
work along separate lines, signal 
strength being supported by some 
groups and A.B.C. by others. Then, 
later on, we may be able to join 
the two projects under a single 
head and unify the job. 


Station Representation 


THE OTHER major question be- 
fore you is representation in the 
field of service and of selling. That 
has been gradually working itself 
out of a chaotic situation. When 
radio began to be a commercial 
factor, it sold time through any- 
body who had an order to place. 
Then jit began to be more selec- 
tive, to recognize only certain peo- 
ple, and these were, and still are, 
of various kinds. Some _ broker, 
some actively develop spot broad- 
casting business, some make rec- 
ords and build programs, and then 
there are the advertising agency 
which is and always has been in 
charge of a client’s appropriation 
and advertising problem as a 
whole. 

These three factors have been 
growing up together in radio ser- 
vice, have all had their part in 
building business for stations 
and programs for sponsors, and 
each is entitled to reward. But 
they cannot all be paid by the sta- 
tions on one job; that might either 
rob the station of a decent profit 
or the advertiser of a fair return. 
No business in the long run can 
stand a triplicate tax for service, 
if the commissions are substantial. 

It seems to me one commission 
should be paid for service and an- 
other for selling. If the advertis- 
ing agency builds the program, it 
earns its agency commission; if 
the program bureau does so be- 
cause the agency is not well 
equipped, then the bureau should 
be compensated for it. If the 
agency alone is allowed a commis- 
sion, then it should pay for any 
program assistance it needs, either 
out of its commissions or by spe- 
cial arrangement with the client. 


Double Commissions 


WE HAVE no such difficulties in 
the publication field because all 
good agencies are equipped by ex- 
perience to render effective ser- 
vice. They seldom go outside for 
creative or placing talent; they 
have it themselves. In radio, there 
are a number of agencies which 
are not yet familiar with your 
medium, especially in the spot 
field, and need, or think they need, 
guidance in building programs, 
selecting and rehearsing talent, 
making records, appraising sta- 
tions, securing periods, etc. They 
approach either a broker or a pro- 
gram bureau for assistance, and 
of course these have to be paid by 
someone. 

In order to develop spot broad- 
casting at the start, the stations, 
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or some of them, have been yijjp, 
to grant a double commissioy . 
the broker or the program bure, 
to cover their service and inely 
an agency commission. This doe 
not work. It leads to demoraliz, 
tion of rates and to unfair ep, 
petition. ‘ 

There is no reason why all go 
agencies should not be able to 4 
effective broadcasting; ideas ay 
creative ability are the main guaj. 
fications, as in other forms of aj 
vertising. They have to learn 4 
be showmen, of course, and this j 
within reach. It would be yer 
helpful, in my opinion, if the NAp 
would build up a service and jp. 
formation bureau of its own fy 
the guidance of agencies not fylh 
equipped. That would make an gy. 
cellent training school and develop 
much more interest in spot broad. 
casting on the part of those agen. 
cies which now regard it as some. 
what unfamiliar to them. The 
naturally do not push a mediun 
they hesitate to handle. It woul 
also make the agencies less de 
pendent on outside assistance, ani 
the double commission probley 
solve itself. 


Press Policy Proposed 


I AM a firm believer in a univer. 
sal and level agency commission in 
all channels of advertising, as the 
most constructive and_ practical 
way to secure service. But I also 
believe that agencies should eam 
it by the service they render, or 
equip themselves to render, in the 
radio field quite as much as in pub- 
lication channels. 

The more you help them to 
so, the better for you and for us 
What they need is a start. The 
substantial and growing number 
of agencies equipped to handle ra. 
dio are doing an excellent job—a: 
effective as in any other advertis. 
ing field. 

The selling of radio time could 
be organized, it seems to me, along 
lines which prevail in publications; 
that is, by special representatives 
handling no competing units. Their 
compensation would differ with th 
size and importance of the station, 
as is true in newspaper selling. 

That is where the value of veri: 
fied facts comes in; the bette 
known, the easier sold, and the 
lower the cost. 

In the structure of national ad- 
vertising, the agency is the ad 
viser of the client and director of 
his expenditures for advertising, 
charged by him with the responsi 
bility of making them productive 
It receives a commission for mak- 
ing the advertising pay, and this 
in turn, creates and maintains the 
market for publication space ani 
radio time. Other factors contrib- 
ute to that result; but are not 
the same sense responsible for i 

Years of experience have provel 
the practical wisdom of such a I 
lationship, which I believe, wil 
continue indefinitely in the future 


Lauds Young Report 


THERE IS no better analysis ® 
it than that made by Prof. Jame 
W. Young in his exhaustive studj 
of the agency business. A copy ® 
his book should be in the hands 
every publisher and_broadcaste! 
interested in national advertising 
If the broker or program matt 
desires to qualify as an adverts 
ing agency, he will be welcome ™ 
(Continued on page 46) 
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Western Electric 124 Radio Transmitter, 71A Amplifier and 1A Frequency Monitoring Unit 
in Station WIS (1000 watts) at Columbia, S.C. At right: 9 Type Speech Input Equipment. 


“Super-Station” Quality 
... for stations of 100-1000 Watts! 


The Western Electric 12A Radio Telephone Broad- 
casting Transmitter puts highest quality transmission 
within reach of stations ranging in power from 100 
watts to 1000 watts. Rated at 100 watts, the 12A— 
used with the 71A Amplifier—delivers 250 or 500 
or 1000 watts. 
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Unusual compactness is a notable feature of this 
equipment—each cabinet requiring only 25” x 36” 
floor space. Installation is easy—connections are 
made directly to power supply mains. Push button 


Input Equipment, including the Moving Coil Micro- 
phone, when associated with this Western Electric 
transmitter, represents the most modern installa- 
tion. The transmitter is recognized as the standard 
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of excellence among those of small rated output. 
Other features: No rotating machinery—all trans- 
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Hogan on Television 
(Continued from page 30) 


services have been available. How- 
ever, the terminal apparatus has 
been complicated and costly, and 
its operation has required consid- 
erable attention and skill. From 
other angles also, the systems 
would be expected to have little 
public appeal. 


Conditions of Success 


SEVERAL YEARS ago I set 
down a series of requirements 
which I felt should be met by any 
facsimile reproducer that would be 
satisfactory for the home end of a 
broadcasting system. These re- 
quirements are: 

1. Simplicity of design permit- 
ting sale at a price level approxi- 
mating that of broadcast receivers. 

2. Simplicity of operation per- 
mitting unskilled users to handle 
the device, and allowing it to run 
for long periods without attention. 

3. Recorded pictures and text 
on plain paper, avoiding the nuis- 
ance and expense of photographic 
processes. 

4. Visible recording, so that 
the user can be sure at all times 
that his receiving conditions are 
correct. 

5. Continuous paper feed, so 
that it is not necessary to reload 
the machine for each picture. 

6. Inked recording, for perma- 
nence and ease of handling of the 
resulting pictures. 

7. High speed of operation, so 
that long waits for finished pic- 
tures are not necessary. 

_8. Adequate detail of reproduc- 
tion to carry text at telegraphic 
speeds. 

We set to work on the solution 
of these problems, and, I am glad 
to report, have succeeded in meet- 
ing each of the eight requirements. 
As in everything else, further im- 
provement is possible. Neverthe- 
less, we believe that we have today 
the transmitting and receiving ap- 
paratus that will support an ac- 
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Photo courtesy WASHINGTON HERALD 
BRITISH COLUMBUS — Arthur 
Riley, left, who is the Hearst news- 
papers’ “Globe Trotter” on WMAL 
and WOL, Washington, is here 
shown interviewing S. P. B. Mais, 
distinguished British radio com- 
mentator who is in America on a 
“tour of discovery” and relaying 
his views back to England via 
short wave relays also being car- 
ried Friday afternoons on an NBC- 
WEAF network. 





ceptable facsimile broadcasting 
service. ; 

We have chosen a balance be- 
tween speed and refinement of 
detail which seems to meet most 
situations, namely, a paper speed 
of about ten square inches per 
minute with a resolution that re- 
produces clearly from five to eight 
letters per linear inch. This gives 
a text speed from 30 to 60 words 
per minute, the lower speed hav- 
ing of course the maximum legi- 
bility. Any other balance between 
these factors might be selected, 
and it may be desirable to provide 
for normal operation at either of 
two speeds, one for fast sketchy 
reproduction and the other for sub- 
jects in which higher detail is use- 
ful. 

Our paper is fed from a con- 
tinuous roll and is about 3% 
inches wide, the picture or text 
line itself covering a 3-inch width. 
There are some advantages in us- 
ing a 6-inch or even a 9-inch width, 
but the approximation of a single 
newspaper column, provided by 
the 38-inch paper has met with a 
good deal of favor. 

The recorder is operated from 
an ordinary radio receiver work- 





CLASSIFIED 
ADVERTISEMENTS 


Classified advertisements in 
BROADCASTING cost 7c per word for 
each insertion. Cash must accom- 
pany order. 

Forms close 28th and 13th of 
month preceding issue. 














Broadcast Equipment 


If you haven’t heard about the new 
broad range Triad Microphone, send for 
bulletin 6-G to Jenkins & Adair, Inc., 3333 
Belmont Ave., Chicago. 


Situation Wanted 


Do you need the services of an engineer, 
capable of running your transmitter effi- 
ciently and economically, an engineer hav- 
ing 10 years’ experience as chief engineer, 
designer and builder of one of the leading 
clear channel stations. Sober. Best refer- 
ences. Box 126, BROADCASTING. 


Help Wanted 


First-class radio commercial copy writer. 
Write us fully, giving age, experience, 
three references, salary expected, etc. All 
communications treated with strict confi- 
dence. Box 127, BROADCASTING. 


Radio Talent Wanted 


Undiscovered radio talent will be given 
encouragement, opportunity and manage- 
ment. Microphone and cabaret audience 
provided free at 11 West 5ist St. in Radio 
City, Nellie Edwards, New York, N. Y. 























ing through a simple coupling 
unit. The modulation-band re- 
quirements are substantially less 
than for the transmission of sound, 
and the home user may switch his 
receiver back and forth between 
the loudspeaker for sound recep- 
tion and the “radio-pen” for pic- 
tures. Better yet, for he thus gets 
a more nearly complete service, he 
may supplement his every day 
broadcast receiver with a some- 
what simpler second receiver for 
simultaneous operation of his fac- 
simile recorder. 


1500-1600 ke. Suggested 


THERE ARE no wave channels 
assigned exclusively to facsimile 
services today, so far as I know. 
Point - to- point facsimile services 
are carried on normal communica- 
tion channels, I am informed, but 
there is no present provision for 
facsimile broadcasting. Obviously, 
a facsimile service should not be 
carried on the sound broadcasting 
channels from 550 to 1500 ke., ex- 
cept possibly in the hours between 
2 and 6 a.m. Equally it should not 
be carried in the television chan- 
nels, for since its signal is of a 
different type and it uses a dif- 
ferent design of receiver, inter- 
ference would be likely to result. 

The proposed clearing of the 
1500-1600 ke. band, however, of- 
fers the opportunity of setting 
aside a block group of channels 
totalling from 20 to 40 kilocycles, 
exclusively for facsimile broad- 
casting. It seems probable that 
public interest would be better 
served by providing in that way 
for this new service than by estab- 
lishing ten new sound broadcast- 
ing channels from 1510 to 1600 kc. 

In conclusion, let me ask and at- 
tempt to answer two questions. 
The first is: “Why should sound 
broadcasters desire to have the 
visual broadcasting services estab- 
lished and available?” 

The answer is, it seems to me, 
that the combination of sound and 
sight offers to the broadcasters an 
extension of both their opportuni- 
ties for public service and their 
opportunities for revenue. The pos- 
sibilities are so great that all that 
has already been done in sound 
broadcasting may well seem small 
in comparison. 


What Industry Can Do 


THE SECOND question is: “What 
can broadcasters do about visual 
broadcasting today?” The answers, 
it seems to me, are: 

(1) Decide whether or not you 
feel that broadcasters themselves 





FOR SALE 
RADIO STATION 
STOCK 


Will sell 100%, 51% or 49% 
of stock in 500-1000 watt 
broadcasting station. Network 
outlet, full time. Located in 
city of 60,000, primary area 
150,000. Now operating at 
annual profit. 


Excellent opportunity for ex- 
perienced interests to develop 
profitable enterprise. Reason for 
sale—other business interests. 


Priced for Quick Sale 


Address: 
Box 128, BROADCASTING 











should take the lead in bringiy 
visual broadcasting to the py}jj 
recognizing that you and not tJ 
receiving apparatus manufacty 
ers were the leaders in the growl 
of sound broadcasting. 7 

(2) If you consider that . 
should lead in this new industry; 
and service, get first-hand inf. 
mation as to its present capabjj, 
ties. 

(3) If your investigation og, 
vinces you, as mine has Convines; 
me, that both television and fy. 
simile have now advanced to th 
point where they can reaso 
serve an interested and eager py}. 
lic, I feel sure that your action 
will speak for themselves, 


W 





Benson on New Deal 
(Continued from page 44) 


our ranks, by expanding his ge. 
vice to the advertiser to include ql 
media and dealing impartially 
with each. Only the media owner 
and his sales representative cay 
afford to be partial in this respect, 
So much for what seems to y; 
an ideal set-up to aim at. But you) —= 
have a situation to deal with her| ~ 
and now involving present raat = 
of new business. You owe some. 
thing to those who have pioneered 
in spot broadcasting and furnish 4J> >> 
substantial part of your volume 
You must be fair to them ani ~ 
yourselves. It takes time to adjust] XD 
such relations, and it takes tim] > 
to develop the full strength of ai. 
vertising agencies in the service of 
broadcasting. You need all the 
business you can get from r 
i sources, which _ should 
paid for their development of 
each in his own way. But 
sooner we distinguish between 
job of selling time, of produci 
materials for broadcasting and of 
counseling and serving the adver- 
tiser, the better it will be for the}’ 
medium as a whole. It is the dup- 























A Common Aim 


ALL THE factors in advertising 
broadcaster, publisher, advertise 
and agency, have a common aim! 
to make advertising pay. That i 
the source of our revenue ani 
yours, which depends primarily o 
results to our mutual friend ani 
client, the advertiser. *** | 

Will the NRA movement im 
prove the advertising and _henct 
the broadcasting business? I be 
lieve it will, by restraining or re- 
ducing the worst element advertis 
ing has had to contend with: priceja dozen 
demoralization in trade. That hai}you can 
undermined many a_ good Wiltcover 1; 
With that under better contrdl, Broad 
competition will take a more UP | ° 
building turn, along lines of qual-|* Ceare 
ity and service, and these lenij" night 
themselves to advertising. I | Excel 
lieve we are on the verge of 4l(Red) ; 
golden age in advertising, not Mihe Jarg 
the way of lavish expenditure, but] 
more advertisers, more meritorious] —Witl 
advertising, more reliable re 
less chiseling and a fairer chan(EN] 
for all. 9 

The NRA is a temporary mor 
the NAB and A.A.A.A. are permMHICAG 
anent; we shall probably both b 
in business fifty years hence; ¥ 
may even last long enough to # 
another Republican administtt 
tion; so we cannot afford to 
all of our eggs in the NRA 
ket; we must shape our policie 
the long run. 
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WE DO OUR PART 


ALBERT LEA® gauss 


MASON CITY 


OWA 




















advertise} 


(Move goods in many local markets. 


ne 50 KW,” WOC-WHO, covers them all. 





















vement “cP 
Mf aul 

and “ UT a dozen hoe-men in the field. They won’t begin to do GROUND TO COVER —In con- \ P 
ess. “Ithe 7 -di trast to many territories, Iowa has never con- NH} } 
ining or re- the job of a tractor and tandem-disc. centrated its consumers in one or two large —~ yh y 
nt advertis| Likewise, you can put your product “on the air” from nearly cities. To sell Iowa, you must reach scores | = 

° ‘cela d : ° r : of cities, and hundreds of small towns. The yt 
with: prictjadozen other Iowa stations, without doing the sales job that primary day-time service area of WOC-WHO, ~ — 
2. That hasfyou can get from Station WOC-WHO. It is the one way to shown on the map, includes forty-three cities = ——" _ 


over 10,000. With 50,000 watts, WOC-WHO 
gives you the coverage necessary to do a good 
selling job. 


WOC-WHO 


good Willover lowa by radio. 
ter control, Dieanst : 
a more up} Sroadcasting from the center of Iowa, with 50,000 watts on 


ak ae qual-{¢ cleared channel, WOC-WHO lays down a strong signal, day 
these leni| night, in Iowa and adjoining territory. 


sing. fs Excellent local and chain programs—with NBC-WEAF 
verge wal Fed) network headliners—have built for WOC-WHO one of 
sing, no fhe largest habitual audiences of any station in America— 





able results, 


nditure, } «! = 
i correspondingly profitable results for radio advertisers. FU LL TIME, CLEARED CHANNEL 
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cer cit{ENTRAL BROADCASTING COMPANY 5 (} (} (} (} 
+ move; 914 Walnut Street, Des Moines, lowa « one 3- 
ae perm lncAGo. Fenn : oo = N. ‘boli Pr sg 6373 y WATTS 


ibly both be 
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ONE STATION, WOC-WHO 


* policies fi lowa has ten commercial radio stations with total evening power of 4,000 watts AND wine 50,000 WATTS 
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BIG FEATURES 
IN BIG BROADCASTS 


.. An important event 


... the public expectantly waiting— 


Will the TUBES 


perform? 


OF COURSE they will 
.. Theyre RCA 


TRANSMITTING 


RADIOTRONS 


For economy in maintenance,—for a maximum of satis- 
factory operating life,—for dependability under all con- 
ditions,—for freedom from interruptions in service—use 


RCA Transmitting Radiotrons 


The engineering genius which pioneered the high powered 
tubes,—which has had the utmost in experience in their 
development and production—is today providing you with 
the most advanced designs known to the art. 

From the smallest to the largest—amplifiers, modulators, 
oscillators, rectifiers,—the standard 


RCA Transmitting Radiotrons 


will reduce your operating expenses and end your tube 
wotries. 





ENGINEERING PRODUCTS DIVISION 


RCA Victor Company, Inc. 
CAMDEN, N. J. 


‘‘FRADIO HEADQUARTERS’”’ 


New York: 153 East 24th St. San Francisco: 235 Montgomery St. 


Chicago: 111 N. Canal St. Dallas: Santa Fe Building 
Atlanta: 150 Walton St. N. W. 








‘WE DO OUR PART 


LOWELL THOMAS and 
the Giant 100 K. W. 
UV-862 Radiotron 
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